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Traffic courts are now sending 
reckless drivers to jail to think it 
over. Items of this kind belong in 
The New Yorker’s “It’s About Tme 
Department.” 


- ¥ .¥ 


Bryant & Stratton Business Col- 
lege advertises to youth “A Confi- 
dent Future.” The future may well 
be confident—it’s always the present 
that has to take the rap. 


* F 


Sears, Roebuck is offering free in- 
surance with automobile tires. Now 
you can go ahead and have your 
blow-out with complete peace of 
mind. 

v v v 


The new version of the Copeland 
bill indicates that your old friend 
Rex Tugwell is again doing reset- 
tleement work in the food and drug 
industry. 

7, FT v 


Many young people, the advertis- 
ers say, have never ridden ona train, 
but if Zephyrs are going to jump 
through hoops at 60 m.p.h., a lot of 
the boys and girls will want to be 
along. 

v v v 


“Often a bridesmaid, but never a 
bride,” is back again, working for 
Listerine. You would have thought 
her best friends would certainly 
have told her by this time. 


vgy¥s iy 


The sad _ story of  Listerine’s 
bridesmaid is based on the idea that 
your best friends won’t tell you, 
while Lifebuoy introduces a more 
cheerful note by invariably having 
the news spilled to the victims of 
b. 0. 

-— OO v 


“Left-hand page clearly best, says 
new book.” 

And, strange to say, it wasn’t 
written by a harassed magazine pub- 
lisher. 

v v v 


Oldsmobile’s woman driver, parked 
on the wrong side of the street, has 
got a lot of razzing, but maybe the 
idea is that the combination of a 
beautiful girl and a beautiful Olds- 
mobile can get away with anything. 


7 © F 


The Bureau of Foreign and Dom. 
estic Commerce is advertising the 
benefits of foreign trade. The aver- 
age American will be disappointed 
to learn that all we can hope to get 
out of it is an even break. 


Vv v v 
Ever since the days when New 
England developed a flourishing 
trade in wooden nut-megs, there has 
been a sneaking suspicion that in- 
seuuous foreigners ought to be will- 
Ing to take off our hands the things 
We have no usse for, in return for 
others we can utilize very nicely. 


, * 8 


Now that advertising of oysters 
has sueceeded so well that it is to 
be run again, the humble bivalve 
May yet rival the classic tortoise as 
an emblem of slow but certain ac- 
complishment. 
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The Kansas sun-flower is shining 
brightly over Cleveland. 


Copy Cus. 


RAILROADS GIVE 
STRONG TIE-UPS 
~ TO JOINT EFFORT 


(Picture on Page 31) 

New York, June 4.—With sec- 
tional co-operative campaigns voted 
down, temporarily, at least, by East- 
ern railroads and the Southeastern 
group, the Western Association of 
Railroads emerged again today as 
the sole sponsor of the sectional co- 
operative plan in the industry. 

Meantime, however, both the East- 
ern railroads, represented by the 
Trunk-line Central Passenger Asso- 
ciation, and the Southern group, rep- 
resented by the Southeastern Presi- 
dent’s Conference, voiced intentions 
of expanding individual advertising 
activity coincident with the national 
co-operative campaign sponsored by 
the Association of American Rail- 
roads. 


Copy Being Prepared 


The Western group campaign, a 
repetition of the successful effort 
staged last year, was approved by 
the executive committee of the Asso- 
ciation of Western Railroads here 
last week. It contemplates expendi- 
ture of $225,000 for newspaper ad- 
vertising in addition to $50,000 orig- 
inally earmarked for “Railroad 
Week” promotion. The campaign is 
being handled by Reincke-Ellis- 
Younggreen & Finn, Chicago, who 
conducted last year’s promotion. 

With the schedule confined en- 
tirely to the West -this year, 851 
daily newspapers will be used. In 
addition copy will be placed in 6,030 
weeklies and all state farm papers, 
Harry G. Taylor, chairman of the 
committee, announced. 

First copy, featuring Railroad 
Week opening July 13, will appear 
in the dailes June 30. Second in- 
sertion is scheduled July 7. The 
campaign will continue through the 
middle of September. Size of space 
to be used has not been determined. 

Practically all major Western rail- 
roads are participating in the cam- 
paign. Copy will feature passenger, 
pickup-and-delivery and freight serv- 
ice, Mr. Taylor said. 

The Southern railroads’ voted 
down group advertising at the South- 
eastern Presidents’ Conference in 
Louisville yesterday but individual 
members unanimously announced 
intention of increasing their individ- 
ual newspaper advertising efforts. 

L. A. Downs, president of the IIli- 
nois Central Railroad, presided at 
the meeting. He pointed out that 
his line intends to spend four times 
the amount of its contribution to the 
national association campaign in in- 


(Continued on Page 4) 


Atwater Kent Drops Radio? 
Philadelphia, Pa., June 5.—Rum- 
sey Electric Co., distributor for At- 
water-Kent Mfg. Co., announced that 
it has been notified that the com- 
pany is withdrawing from manufac- 
ture of radios effective at once. 
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Inland Rate Symposium 
Produces Stormy Debate 


Globe-Democrat Drops Flat 
Rate for Sliding Scale; 
Net Near Local 


St. Louis, Mo., June 4.—The St. 
Louis Globe-Democrat today an- 
nounced inauguration of a sliding 
scale for national advertising, effec- 
tive June 1, bringing into approxi- 
mate parity local and national rates. 
The change follows abolition of the 
local-national rate differential by the 
St. Louis Post-Dispatch. The Globe- 
Democrat’s national rate has been 43 
cents flat, daily and Sunday. 


Retail Rates Unchanged 


The Globe-Democrat’s retail rate 
structure, which has been on a slid- 
ing scale for some time, with daily 
and Sunday rates identical, is un- 
changed. In the national field, the 
open rate continues at 43 cents, com- 
pared with the 37 open rate apply- 
ing to retail. Deduction of an agency 
commission of 15 per cent brings the 
open national net rate to 36.55 cents 
a line. Nets on the new national 
sliding scale vary similarly slightly 
below or above the retail rates. 

The other new national rates of 
the Globe-Democrat are as follows: 
1,000 lines, 42 cents; 2,000 lines, 41 
cents; 5,000 lines, 40 cents; 10,000 
lines, 39 cents; 20,000 lines, 38 cents; 
25,000 lines, 37 cents; 50,000 lines, 
36 cents. 


Approval Is Expressed 


George M. Burbach, advertising 
manager of the Post-Dispatch, said 
that its action in cutting loose from 
tradition had elicited expressions of 
approval from agencies, advertisers 
and other newspapers. 

“Large advertisers in the St. Louis 
department store field,’ he added, 
“have not complained, though the 
change means an increase of from 
one to five cents an agate line in 
the daily local rate. They feel that 
reduction of one cent a line in the 


Four Views of 
Rate Differential 


Mr. Benson: “National ad- 
vertisers expect a new policy 
in rate-making, based on elim- 
ination of wide differentials 
and equal treatment to all 
users. A single rate within 
each competitive field may be 
the answer.” 

* 


Mr. West: “The national ad- 
vertiser is looking at the broad 
picture of the medium. He 
can’t understand the ‘why’ of 
apparent wide differences in 
rates and variations from com- 
mon cost and _ distribution 
curves. Newspapers’ should 
make a group approach to an 
understanding with advertis- 
ers.” 


4 


Mr. Doney: “Diversion of 
copy, encouraged by instances 
of unreasonable rate differen- 
tials, is the crux of the prob- 
lem.” 


° 


Mr. Thomson: “There is no 
blanket solution. The question 
will finally be settled in each 
city but newspapers must real- 
ize that this is by no means a 
one-sided question.” 


Sunday rate will equalize the situa- 
tion.” 

John Benson, president of Ameri- 
can Association of Advertising Agen- 
cies, speaking in Chicago yesterday, 
characterized the Post-Dispatch and 
Globe-Democrat actions as “a step 
in the right direction.” 

Harry Prudden, of Prudden, King 
& Prudden, Inc., president of the 
Newspaper Representatives Associa- 
tion of New York, said that a ma- 
jority of the organization’s members 
feel it to be “the biggest step so 
far taken to solve the local-national 
rate controversy.” 


Last Minute News Flashes 


Continental Motors Account to Martin, Inc. 


Detroit, Mich., June 5.—B. F. Tobin, vice-president in charge of sales, 
Continental Motor Corporation, Detroit, today announced appointment of 
Martin, Inc., as advertising counsel. Magazines, farm papers, newspapers 
and trade papers will be used in a campaign for Kleen-Aire, portable air- 
conditioner, Tiny Tim portable power plants and farm lighting plants. 


Farnsworth, of Campbell-Ewald, Dies Suddenly 


New York, June 5.—Frank Walton Farnsworth, 56, contact man on the 
Daisy air rifle account of Campbell-Ewald Company, died suddenly yes- 


terday. 
Company. 


He was formerly Detroit manager of J. Walter Thompson 


Conferees Ordered to Reach Agreement 
Washington, D. C., June 5.—Conferees on both the Food and Drug bill 
and Robinson-Patman bill were in session today following the funeral of 
Speaker Byrnes, with the avowed intention of reaching agreements. 
The Robinson-Patman bill was believed to have the better chance. 


A. & P. Devotes Color Page to Flowers and Shut-Ins 


Detroit, Mich., June 5.—Great Atlantic & Pacific Tea Company will 
use a full page in color in The American Weekly of June 7 to feature 
“Shut-In Day,’ June 14, when florists will deliver free bouquets to perma- 
nent invalids whose names can be learned. 


Association Throws Problem 
Into Lap of President 
for Action 


Chicago, June 4.—-A stormy debate 
followed a symposium on the local- 
national rate differential by the In- 
land Daily Press Association yester- 
day, with a measure of peace being 
produced by a decision to throw the 
whole question back into the lap of 
its president, JS Gray, of the Mon- 
roe, Mich., News. 

Mr. Gray was authorized to draw 
up a program to be presented to the 
fall meeting in Chicago, Oct. 13-14, 
in a resolution which was adopted 
without a_ dissenting voice. One 
speaker asserted that charts pre- 
sented in behalf of the Association 
of National Advertisers deal exclu- 
sively with metropolitan newspapers, 
while membership of the Inland 
Daily Press is made up chiefly of 
small dailies in 21 states, with en- 
tirely different problems. 

In a statement given out after the 
meeting, President Gray asserted 
that “many sides, many misunder- 
standings and many pressures” are 
involved in the. local-national rate 
discussion. The outstanding need is 
for “continued clarification of facts,” 
he said, indicating that he will pro- 
ceed on that basis. 


Hear Four Viewpoints 


More than 300 members of the as- 
sociation, meeting at the Sherman 
Hotel, heard various sides of the 
question presented by John Benson, 
president, American Association of 
Advertising Agencies; Paul B. West, 
president, Association of National 
Advertisers; Walter Doney, presi- 
dent, Newspaper Representatives As- 
sociation of Chicago, and William A. 
Thomson, director, Bureau of Adver- 
tising, American Newspaper Publish- 
ers Association. 

A wide range of technical prob- 
lems of the group also engaged In- 
land members during the two-day 
sessions and resolutions adopted in- 
cluded: 

Commendation of newspapers 
which fought seizures by the Black 
Senatorial investigation committee. 

Provision for turning over proxies 
by association members to John L. 
Meyer, secretary-treasurer, for more 
adequate representation at future 
sessions of the Audit Bureau of Cir- 
culation. 


Raps Discrimination 


Discussing “General Rates and 
Practices as Viewed by the Advertis- 
ing Agencies,” Mr. Benson started 
the symposium by urging immediate 
reduction of differentials to the point 
where “the national advertiser feels 
he is not being discriminated against 
and must seek retail rates.” 

Rates as a whole, he declared, are 
reasonable, but a tendency toward 
wide differentials produces a situa- 
tion that is discriminatory. 

The Four A’s, he said, is opposed 
to sweeping reductions in rates, feel- 
ing that each case demands individ- 
ual treatment. 

“The publisher must be paid,” he 
asserted, “to put out the type of 
newspaper we need.” 

However, it is good policy for the 
publisher to seek large volume at 
low rates, in his opinion. In connec- 
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tion with possible increased volume | clients “is on the way out,” he de-|problem is momentous,” said Mr Mackay-Spaulding 


of advertising following reduction of 
differentials, Mr. Benson said the as- 
sociation had tentative advices from 
national advertisers placing $28,000,- 
000 worth of advertising annually 
that if this were done they would 
make corresponding increases in vol- 
ume. 


Competition as Key 


As corrective measures for the cur- 
rent situation, Mr. Benson suggested 
putting rates and discounts for com- 
peting products on the same basis 
and selling retail advertising for use 
and not for re-sale. He asserted that 
at present “unbranded goods can be 
promoted at lower rates than na- 
tional brands.” 

Publishers, he declared, should 
make a strict definition of retail and 
general advertising. A partial rem- 
edy might be found in single rates in 
separate fields such as automotive, 
gas, oil, etc. 

One way to balance what he 
termed the present disparity would 
be to add increased costs of circula- 
tion and mechanical operation to lo- 
cal rates, Mr. Benson said. 

He scoffed at the charge that ad- 
vertising agencies are partial to any 
single medium. Any agency failing 
to serve the best interests of its 


clared. 

“We need a better understanding 
of each other’s needs,” he added. 
“Some authority should be estab- 
lished to meet the problem. We all 
want to see newspaper advertising 
used on its merits.” 


Costs to Be Cut 


Answering the question, “Should 
agencies seek advantages that tend 
to add expense to the publisher, such 
as publicity and trade aids?” Mr. 
Benson said that agencies would re- 
duce their demands for free public- 
ity and co-operate with publishers in 
cutting costs of merchandising. 

Quantity discounts he termed the 
“greatest single menace” in the rate 
picture. “The quantity principle in 
itself is not so bad,” he declared. 
“The difficulty is in the amount of 
the discount.” 

Mr. West, discussing the situation 
from the viewpoint of the national] 
advertiser, presented a survey by the 
A. N. A., including graphs purport- 
ing to show failure of newspaper 
rates to conform to general costs. He 
said that national advertisers look at 
newspapers as a medium rather than 
individually and urged newspapers 
to meet the problem as a unit. 

“The fact that you have opened up 
your meeting to a discussion of this 


West, who urged newspaper publish- 
ers to “pay attention to advice from 
newspaper representatives who know 
their business.” 


Importance of Diversion 


Mr. Doney asserted criticism by 
national advertisers is made possible 
by instances where the differential 
is unreasonable and diversion of 
copy is permitted. 

General advertisers, he declared, 
are “not getting a square deal” and 
cited cases of national advertisers 
competing with private brands 
placed on a local basis. He also 
pointed to the fallacy of seeking to 
increase local advertising at the ex- 
pense of national. 

Mr. Doney made four suggestions: 

That consideration be given to ad- 
justing differentials from 12 to 25 per 
cent if at the same time steps are 
taken to prohibit diversion of copy. 

Unify general and local advertis- 
ing measurement by placing local ad- 
vertising on an agate line instead of 
column inch basis. 

Make an effort toward classifica- 
tion of advertising rates by classes 
of commodities. 

Conduct a secret poll of differen- 
tials of the association membership 
to contradict findings of the Four 
A’s studies on 233 big newspapers 


> CINCINNATI 


. The CITY of IOWA 


... ts a BIGGER market! 


Siwpty put—a market is people 


sell. 


to whom you can advertise and 


For the national advertiser, 20% or more newspaper coverage 


of all families in an area is generally considered necessary to sell 
. establishes the effective “sales city.” 


Measured by this standard, Cinc 


innati’s Sunday newspaper is a 


powerful sales force in 7 counties with a total population of 930,802. 

In Iowa The Des Moines Sunday Register’s 286,047 circulation 
gives more than 20% coverage in 95 out of the state’s 99 counties— 
turns a whole state into a single “sales city” of 2,344,735 people. 
Average lowa coverage is 45% of all families. 


Value of these two “cities” . .. 


Population* 

New Car Sales? 

Retail Salest 
Spendable Money Inc.§ 


Cincinnati CITY OF IOWA 
(7 counties) (95 counties) 
930,802 2,344,735 
22,958 65,364 
$244,000,000 $458,000,000 
$518,335.000 $1,174,000,000 


This rich Iowa “‘sales city” is easily captured through hard-hitting 


“big city” schedules in one newspaper—The Des Moines Sunday 


Register . 


. read by 45% of all Iowa families. 


*1930 Federal Census 
+1935 RK. L. Polk 

$1933 Federal Census 
§7035 Sales Management 


Straw Hat Symbol 
of Summer Brew 


Rochester, N. Y., June 3.— 
Since the straw hat is the sym- 
bol of hot weather, Rochester 
Brewing Company has adopted 
it as its trade-mark for Old 
Topper Ale-summer brew. The 
straw skimmer has been fea- 
tured not only in newspaper 
advertising, but in window 
and bar stickers, car card 
hangers and other promotion, 
usually in the form of a cut- 
out. The agency is Ed Wolff 
& Associates. 


which, he said, “are causing newspa- 
pers generally to suffer.” 

Introducing the A. N. P. A. view- 
point, Mr. Thomson explained that 
his discussion was guided by the rul- 
ing of the Bureau of Advertising that 
the subject of rate differentials is a 
matter to be solved by individual 
newspapers. 

He declared that the milline news- 
paper rate is lower than that of com- 
peting media. 

Other highlights of the meeting in- 
cluded an address by Walter E. Kelly, 
assistant solicitor of the United 
States Post Office Department, who 
discussed federal lottery laws and 
their administration, and luncheon 
addresses by Grove Patterson, editor 
of the Toledo Blade on “The News- 
paper in a New World,” and Prof. 
Preston W. Slosson, of the Univer- 
sity of Michigan, “Europe Walks on 
a Razor Edge.” 


CBS Plans Expansion; 
Buys Building Site 
Columbia Broadcasting System has 
bought a plot covering 29,000 square 
feet at Park Ave. and 59th St., New 
York, where it will build new head- 
quarters. At the present headquar- 
ters, 485 Madison Ave., CBS has 
doubled its space in the last seven 
years. 


The lease there does not expire 
until 1939. 


Wachtel Heads Sales 


for Calvert-Maryland 


W. W. Wachtel will join Calvert- 
Maryland Distilling Company, New 
York, July 1, as vice-president in 
charge of sales. 

He leaves Loose-Wiles Biscuit Co., 
New York, where he is vice-president 
and manager of general sales and 
advertising, after 26 years with the 
company. 


Two to Day 
Davis Laboratories, makers of 
Thymodyne Inhalant, and Reliable 
Flour, both of Boston, have ap- 
pointed Frank T. Day, Inc., also of 
Boston. Paul R. Bishop is account 
executive. 


Opens Chicago Office 
Mackay-Spaulding Co., New York 
agency, has opened a Chicago office 
under the name of Sandmeyer-Mac- 
kay-Spaulding Co., 175 N. Michigan 
Ave. 

R. E. Sandmeyer, formerly with 
National Broadcasting Co., and 
owner of R. E, Sandmeyer Co., Chi- 
cago agency, is the Chicago partner, 


Forms Grey Agency 


Milton K. Grey has organized The 
Grey Company, advertising and mer- 
chandising counselors, 154 E. Erie 
St., Chicago. Edward J. Myer will 
be art director; Jay G. Kruss, copy 
chief; Dave Davidson, publicity 
head, and Lewis E. Michael, man- 
ager of research. 


WJZ Erects Antenna 


National Broadcasting Company 
has been granted permission by the 
FCC to build a new antenna for 
WJZ, key station of the blue net- 
work. The antenna, replacing the 
old one at Bound Brook, N. J., will 
be 640 feet high, and will probably 
be completed in the early fall. 


Gill in New Post 


L. Edwin Gill has been appointed 
assistant to the president, Advertis- 
ing Club of New York. He was for- 
merly vice-president of Churchill- 
Hall, Inc., New York agency, and 
previously vice-president in charge 
of sales and traffic, Eastern Air 
Lines. 


$1,000 for Poster 


The Grace Line, in co-operation 
with the Art Students League of 
New York, has announced a poster 
contest, open to all artists, profes- 
sional or amateur, in which winners 
will receive $1,000 in cash, or an 
option of a cruise or art scholarship. 


Studies Local Merchant 


Paul C. Olsen, director of research, 
Institute of Distribution, Inc., New 
York, has written a report on food 
retailing in Texarkana, Texas. This 
has been published by the Institute 
under the title, “Is the Local Mer- 
chant Doomed?” 


Long Promoted 


E. Hugh Long has been made as- 
sistant general sales manager of 
Sharp & Dohme, Inc., Philadelphia, 
pharmaceuticals. He will also con- 
tinue in the sales promotion depart- 
ment. 


Russek’s to Sterling 
Russek’s, New York department 
store, has appointed Sterling Adver- 
tising Agency for national advertis- 
ing of the store and “Fashion Firsts.” 


Harty with WMCA 


John Harty, formerly with WOR, 
Newark, has joined WMCA-Inter- 


City Network as traffic manager. 


NEW YORK 


new... timely 


» STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Illustra- 
tions” submitted 10 days approval 
by mail frem world’s largest file. 
Cost only $10 each. Model releases 


protect you 


UNDERWOOD & UNDERWOOD 


CHICAGO DETROIT 


J ee \ 


DONT BOTHER ME 
IM READING THE 
NEW ISSUE OF 
PRACTICAL 


BUILDER 


“PRACTICAL 
BUILDER 


_ Published by the publishers of BurLpinc 
59 Fast Van Buren Street, Chicago 
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National advertisers are learning much about the power 


of of the local paper to pull its readers into retailers’ stores. 


: Metropolitan does not aspire to be all things—its sections, the comics and the 


nis rotogravure picture pages, are 100% newspaper features. 


of There is a vast difference between the canned stuff of an absentee editor, and 
the kind of editorial supervision that selects features, articles and pictures, 
tis best suited to their respective communities and of greatest interest to their 


OR, own people. 


Metropolitan is an integral part of each of its 
newspapers which, we believe, accounts for its 
advertising punch in the territory where 75% of 


all trade marked merchandise is sold. 


*When it’s labeled a magazine, 


Metropolitan 


@ Baltimore SUN-Boston GLOBE-BuffaloTIMES-StLouis GLOBE-DEMOCRAT @Advertising Offices 


Cleveland PLAIN DEALER-Detroit NEWS-New York NEWS-ChicagoTRIBUNE | METROPOLITAN] NEW YORK-CHICAGO s. SAN FRANCISCO 
StLouis POST- DISPATCH Philadelphia INQUIRER ittsburgh PRESS-Washington STAR : 
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ADVERTISING AGE 


June 8, 1936 


RAILROADS GIVE 
STRONG TIE-UPS 
TO JOINT EFFORT 


(Continued from Page 1) 
dividual institutional advertising 
alone this year. Similar expressions 
were voiced by executives of other 
railroads attending. 

It was also recommended that in- 
dividual railroads devote more 
money to advertising passenger serv- 
ice. 

While the Trunk Line Central 
Passenger Association will not con- 
tinue the co-operative announce- 
ments of reduced rail fares pub- 
lished in 112 Eastern newspapers 
last week, individual lines are study- 
ing the size and character of the new 
market opened up by the reduced 
rates, preparatory to placing news- 
paper campaigns at the earliest 
possible moment. 


Narrow-Margin Defeat 


Continuation of the reduced fares 
campaign was voted down by the 


Eastern rail group by a narrow mar- 
gin, which, representatives of the as- 
sociation said, might be overcome at 


said, that more copy, inspired by 
rate reductions and the national] co- 
operative campaign might appear 
within two or three weeks. 

The New York, New Haven & Hart- 
ford Railroad Company, one of the 
| advocates of continuation of the re- 
gional co-operative campaign, ex- 
pressed its dissatisfaction with the 


vertisement in more than 300 dailies 
and weeklies in its territory. The 
advertisements ranged from 300 to 
800 lines. 

It is probable that this line and 
the New York Central will be the 
first to start new campaigns capital- 
izing on the interest in rail travel 
developed by the national co-opera- 
tive campaign and the reduction in 
fares. Both plan to feature regular 
service, excursions, improved accom- 
|}modations and faster schedules in 
| conjunction, 


Opening Gun June 13 


The curiosity felt about copy for 
the institutional campaign sponsored 
by the Association of American 
Railroads will be partly 
with publication in the June 13 issue 
of Saturday Evening Post of the 


any time. It was quite possible, they | 


decision by repeating last week’s ad- | 


satisfied | 


‘first advertisement, a black and 
| white spread. 

This copy, and a page version of 
ii, will be repeated on a staggered 
schedule in American Mercury, At- 
lantic Monthly, Business Week, Col- 
lier’s, Cosmopolitan, Forbes, Fortune, 
Liberty, National Geographic, Na- 
tion’s Business, The New Yorker, 
News-Week, Review of Reviews, 
Scribner’s and Time. 

There may be additions to the 
above, which is termed the general 
list. A schedule for farm publica- 
/tions and railroad papers is in prep- 
aration. The total appropriation for 
magazines is $900,000. All advertise- 
ments will be either 
spreads in black and white. 

In line with its recommendations 
and the expressed desires of rail- 
road chiefs, Arthur Kudner, Inc., 
agency for the campaign, has pre- 
pared adaptation of the magazine 
copy for newspapers, with sugges- 
tions for reinforcing individual ad- 
vertising with the national themes. 
This material is being distributed to 
all lines. 


Fear Balks Plan 


Railroad circles are jubilant over 
having reached a goal toward which 
progressive members of the industry 
have been striving for years. For the 
past several years the problem of 


pages or) 


uniting the industry for promotion 
has been complicated by fear lest 
the public, coupling the advertising 
with adverse publicity given the rail- 
roads since 1929, interpret the copy 
as a confession that something dras- 
tic was being attempted in an effort 
to revive an outmoded form of trans- 
portation, 

Under these circumstances, it was 
essential that the advocates of co- 
operative advertising who were try- 
ing to bring the doubting Thomases 
into line be armed with copy which 
could convince them of the ability to 
do a selling job without bringing 
about an unfortunate reaction. 


Negative Appeal Avoided 


For this purpose, Arthur Kudner, 
Inc., was engaged several months 
ago to write a complete institutional 
campaign for a fee. Some difficulty 
was experienced in selling it to the 
industry, hence the feeling of advo- 
eates of the plan that, now the start 
has been made, nine-tenths of the 
battle has been won. 

The primary purpose of the co- 
operative, institutional copy is to dis- 
abuse the public mind of any idea 
that the railroads have been stand- 
ing still in recent years and that 
they are in any sense monopolistic 
institutions which need give no 
thought to competition. Great care 


CINCINNATI 


== —— 
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IKE a blanket—the Times-Star 

covers the $200,000,000 Cincin- 
nati market. It covers more readers 
in the vital city and suburban area 
than does any other daily paper in 
Cincinnati—and does it at the lowest 
unit (milline) rate. Which explains 
why the Times-Star has led for 28 
straight years in Total Display 
Advertising —and why you need 
only the Times-Star in Cincinnati. 


HULBERT TAFT, President and Editor-in-chief 


‘ New York, Martin Marsh, 60 E, 42nd Chicago, Kellogg Patterson, 333 N. Mich. 
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is being used to avoid negative ap- 
peals. 

The first advertisement is head- 
lined, “We're doing OK, buddy!”, 
which is spoken by an engineer 
leaning from his cab, who has char- 
acter and determination written all 
over his face. A new slogan, “Safety 
First—Friendliness Next,” is given a 
prominent place in the text. 


Business Volume Cited 


The copy points with pride to the 
fact that the railroads are doing a 
big business and that it is justly de- 
served. Facts to show why rail- 
roads can offer bargains in transpor- 
tation, why rail travel is now safer, 
speedier and more comfortable than 
before, are submitted in the text and 
in an interesting separate element 
of the advertisement, headed, “Did 
you know—” 

The practice of featuring the in- 
dustry’s rank and file will be regu- 
larly followed, but not in a compli- 
mentary way in all instances. One 
advertisement, for example, is illus- 
trated with a dour employe behind 
a station ticket wicket, and is cap- 
tioned, “We don’t like him any bet- 
ter than you do.” 

One objective of the campaign in 
both general and railroad publica- 
tions is to raise the esprit de corps 
of the 250,000 railroad employes. An 
advertisement for the general list 
depicts two roundhouse mechanics 
in overalls pouring over one of the 
co-operative advertisements and re- 
marking in unison, “This is news, 
even to me.” 


Two to Sidener 


John Douglas Co., Cincinnati, 
plumbing fixtures, and American 
Thermos Bottle Co., Norwich, Conn., 
have placed their advertising with 
Sidener, Van Riper & Keeling, In- 
dianapolis. E. W. Thomas, Jr., has 
become advertising manager for 
Douglas. 


Elect Warrington 


Jack Warrington has been elected 
president of the Cincinnati, O., Ad- 
vertisers’ Club. Henry Manz is vice- 
president; Clifford Fox, treasurer; 
Albert Apking, secretary, and Joe 
Tomlinson, sergeant-at-arms. 


Miner’s with Cutajar 


Miner’s, Inc., New York toilet 
preparation manufacturer, will re- 
sume advertising after a lapse of 
some years, with Charles J. Cutajar 
in charge. Newspapers and sam- 
pling will be used. 


Four Hotels Appoint 


Hotel Sheraton, Boston, and Hotel 
Cape Codder, Falmouth, Mass., have 
retained Advertising Bureau, Boston. 
The New York office has been ap- 
pointed by the Forrest and Picca- 
dilly hotels, New York. 


SAMCO PORCELAIN SIGNS 


ADD THAT EXTRA PUNCH 
AT “POINT OF PURCHASE” 


Real Values Assured 

SAMUEL STAMPING & ENAMELING CO. 

516 N. Charles St. 
Baltimore, Md. 


actory 
Chattanooga, Tenn. 
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Constructive 
Informative 

—Profusely Illus- 
trated. Your request will bring 
only the book——no salesman. 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me your free book on Porcelain 
Enameled Signs. 


Name - 
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June 8, 1936 ADVERTISING AGE 


sf EMBER 1936 


SEPT 
2,250,000 


(GUARANTEED NET-PAID) 


SEPTEMBER 1935 


1 2,142,000 2h 


; THE circulation of the September 1934 issue 
of Pictorial Review was 2,019,000 — of which 
. 280,000 were boy sales. 
‘ The September 1936 issue will have a guar- 
anteed net-paid circulation of 2,250,000 — with 
no boy sales. 

Thus, in the two years under Hearst ownership, 
Pictorial Review has replaced 280,000 boy sales 
and in addition shows a net increase of 231,000. 


i 


SEPTEMBER 1934 


2,019,000 


Pictorial Review 
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ADVERTISING AGE 


June 8, 1936 


Joseph Defends 


Feminine Lines 
in Poster Copy 


Columbus, O., June 2.—Banning 
the feminine figure from outdoor 
beer advertising would be an injus- 
tice to women who want to drink 
that beverage, Jesse M. Joseph, Cin- 
cinnati advertising agent, told the 
Ohio Liquor Control Board at hear- 
ings here. The board took under 
advisement a proposal that pictures 
of partly undraped women be pro- 
hibited in poster advertising. 

The extent to which such figures 
should be revealed to a more or less 


blase public also figured in the de- 
bate. Mr. Joseph took a liberal 
viewpoint. 

“The statue of liberty would look 
rotten with drapes on,” he said. 

He admitted, somewhat reluctant- 
ly, that a poster showing a young 
man and woman, in bathing suits, 
dividing their attention between os- 
culations and the glass of beer each 
held, might possibly be considered 
objectionable, even by broad-minded 
persons. 


Thompson Urges Regulation 


John Thompson, Cincinnati board 
member, urged a_ regulation pro- 
hibiting “lewd and lascivious adver- 
tising.” E. E. Tharp, representing 
a Cincinnati brewery, asserted that 
“objectionable advertising will ruin 


the beer business quicker than any- 
thing else.” 

Mrs. Edith McClure Patterson, an- 
other board member, advocated ban- 
ishment of pictures of women and 
children from all beer and liquor ad- 
vertising. 


Gould with Pyroneel 


Harry S. Gould has been made 
vice-president and general manager 
of Pyroneel Company, New York, 
incinerator manufacturer. He was 
formerly with the Goulston Com- 
pany, Boston, and previously to 
that publishers representative. 


Sine | with Agency 


Victor H. Zeltzer has joined Diener 
& Dorskind, Inc., New York, as 
junior account executive. 


Two Advertisers 


Name Presbrey Agency 


Pratt Food Company, Philadelphia, 
has appointed Frank Presbrey Com- 
pany for a campaign in general 
magazines, farm papers and trade 
papers. 

This agency has also been named 
by Fidelity Investment Association, 
Wheeling, W. Va., for a newspaper 
and magazine campaign. Leroy 
Kling, of the Chicago office, will be 
in charge. 


Schultz Shifted 


C. J. Schultz, formerly of the De- 
troit office of Campbell-Ewald Co., 
has joined the Chicago office to serv- 
ice the Chevrolet account. R. K. Ed- 
monds, manager of the Chicago 
office, has resigned. 


The Florida Times-Union Off 
Its Richest Summer Market 


.. . Plus $7,000,000 


ers 


Jacksonville’s Beaches 


New York 


Even without the golden bonus flood, 
the Times-Union’s 1936 summer market 
is richer than it has been in years... . 
richer, perhaps, 
sider these fat facts: 


than ever before. Con- 


Florida growers have pocketed extra 
millions from profitable citrus fruit 


and vegetable crops. 


Floridians have finished counting and 
have begun to spend their gains from 


Florida’s greatest tourist season. 


Real estate is active; building is so 
flourishing, especially in Jacksonville, 


that skilled labor is at a premium. 


and other 


summer resorts of its trading terri- 
tory already have booked a capacity 


summer tourist business. 


These profit-indicating factors alone 
invite the alert advertiser to cultivate 


this market for assured sales of all kinds 
of merchandise. 


Philadelphia 


Chicago 


But this is not all: 


Add *7,000,000 


... in bonus dollars earmarked for 
Jacksonville and its trading area. 


Of this bonus prize package, approxi- - 
mately $3,000,000 will be distributed in 
Jacksonville proper—where the Times- 


Union reaches 85% 


families daily. 


About $4,000,000 will go to veterans in 
the non-urban parts of Jacksonville’s 
trading territory and here the Times- 
Union reaches approximately 65°% of 


ALL families. 


Isn’t this a perfect set-up for the adver- 
tiser who wants to move goods profi- 
tablyP—a summer market enjoying 
more than normal prosperity — a 
$7,000,000 bonus prize package—and a 
neatly blankets the 
whole market with the largest circula- 
tion and the lowest milline rate in 


newspaper that 


Florida. 


Che Florida Gimes-Union 


LARGEST CIRCULATION IN JACKSONVILLE 
Daily — FLORIDA'S LARGEST NEWSPAPER Sunday 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
Los Angeles 


Detroit San Francisco 


GARNER & GRANT, Atlanta, Georgia 


MEMBER AUDIT BUREAU OF CIRCULATIONS 


of all literate 


Seattle 


3-Year Plan 
to Be Adopted 
for Anthracite 


New York, June 4.—Greater use 
of anthracite coal is the goal of a 
three-year campaign scheduled to 
begin with the 1936-37 heating sea- 
son. The proposal includes an ad- 
vertising budget of $750,000 to $1,- 
000,000 per year, to be financed by 
assessing participating companies in 
proportion to tonnage production, 
and by subscriptions from equipment 
and accessory manufacturers. 

The campaign will probably pro- 
mote not only anthracite coal but 
also anthracite equipment so that 
consumers will associate automatic 
heat with anthracite. Other uses, 
such as water heaters, cooking 
ranges, will be featured. 

Control of the campaign will be 
placed with one man who will be 
selected early in July by a commit- 
tee representing all interests. He 
will organize the entire effort, and 
will appoint an advertising agency. 
While many of the coal producing 
companies are associated with the 
Anthracite Institute, New York, this 
organization is not directly con- 
nected with the proposed campaign. 


Ale Trade-mark 
Used as Design 
of New Pretzel 


New York City, June 5.—National 
Biscuit company, New York, has in- 
creased sale of pretzels over a mil- 
lion weekly by adoption of the three- 
ring trade-mark of Ballantine beers 
and ales, Newark, N. J., as a design 
for the pretzel, U. A. Kriedler, Na- 
tional Biscuit sales executive, an- 
nounced. 

The new Ballantine pretzel is now 
being sold by 246 agencies through- 
out the country, especially in areas 
where Ballantine beer and ale are 
distributed most heavily. 

A special machine stamps. the 
pretzels uniformly and besides capi- 
talizing on public familiarity with 
the Ballantine trade-mark, the de- 
sign is satisfying a consumer de- 
mand for a curved biscuit, Mr. 
Kriedler said. 


Staples with Getchell 


Laurance Staples has joined the 
Kansas City office of J. Stirling 
Getchell, Inc. He was formerly 
Kansas City manager for Ruthrauff 
& Ryan, Inc., and previously with 
Ferry-Hanly Advertising Company 
of Kansas City. 


J. Stuart Allen has been appoint- 
ed director of sales and advertising, 
Artloom Corporation, New York. 


Cox to KGW-KEX 


H. Q. Cox has been appointed 
manager of sales promotion at KGW- 
KEX, Portland, Oreg. 


MINNEAPOLIS TRIBUNE 


LEADS FIELD 
IN MAY 


Minneapolis, Minn., June 8—-May was a 
big month for The Minneapolis Tribune. 
According to Media Records, just pub- 
lished, this great home newspaper piled 


up a gain in advertising linage of 23.41% 
over the corresponding period last year. 
The Journal's gain was 2.22%, while The 
Star trailed with 0.69%. 


This record further strengthens the al- 


ready dominant leadership of The Trib- 
une, which for the first five months of 1936 
has led all Minneapolis newspapers in re- 
tail, general automotive, financial, roto- 


gravure, total display, classified and grand 
total advertising. It explains why so many 
advertisers say: “In Minneapolis, The 
Tribune can do the job alone!” 


The Minneapolis 
Tribune 
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ADVERTISING AGE 


gale ee es 


6 Months’ 
RECORD 
OF GROWTH 


—@—_ 
Net Paid Circulation 


Months Newsstand Subscriptions Total 


January 2,924 8,131 11,055 
February 12,699  24,686* 37,385 
March 12,701 26,198 38,899 


April 14,500*% 27,109 41,609 
May 15,050*% 27,083 42,133 
June 17,200*% 30,483 47.683 


* Took over subscriptions from the American Golfer 
in the net amount of 16,096. 


% Estimated—based on reports of field workers. 


Advertising Lineage 
Advertising Advertising 
Months Lineage Months Lineage 
January 958 April 3,048 
February 3,343 May 5,452 
March 2.405 June 6.105 


@ Such figures are a pleasing testi- 
monial to the increasing value of 
SPORTS ILLUSTRATED—the real 
story behind these figures, however, 
is best told by the fine type of ad- 
vertisers and agencies who use our 
columns. Ask for our survey— 
**Sportlovers are Spenders.”’ It gives 
the detailed “Slow down”? on Amer- 
ica’s most remarkable readership. 


NET PAID CIRCULATION. 


431% GAIN 637% GAIN 


in Net Paid Circulation 


Sports Illustrated is the only publication of its 
kind in America... providing expert instruction, 
ace reporting and grand entertainment on all 
important sports in their seasons... sustaining 
year ‘round constant reader interest. Sports 
Illustrated brings to its readers the true world 
of sport, free and oblivious of all ‘‘society”’ angles. 
Consequently, the greatest aggregation of active 
sportlovers ever coralled into one readership are 
subscribing to or buying Sports Illustrated in ever 
increasing numbers. Compared with the first 
issue (January), June will be over 431% ahead in 
circulation. 

Sports Illustrated’s readers are the ACTIVE 
SPORTLOVERS—and active sportlovers are the 


in Advertising Lineage 


BIG SPENDERS. They are the people who have 
more money, health and enthusiasm... people 
who buy better things of tener—be it sports equip- 
ment, clothes, automobiles, liquor, smokers’ 
goods, or hotel accommodations. That is why 
Sports Illustrated is a “producer” for advertisers 
... that is why advertising lineage gained 637% 
in six short months... that is why most adver- 
tisers who timidly tested early issues now boldly 
repeat with confidence. 

Space in Sports Illustrated costs less than a 
penny per page per prospect. Rates for the balance 
of 1936 are based on a guaranteed net paid circu- 
lation of 45,000. The June issue will go over this 
figure, giving its advertisers a gratifying bonus. 
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June 8, 1936 


Military School 


Broadcasts Drama | 
“Cadet Life” will be sponsored by 


San Rafael Military Academy, San 
Rafael, Calif., from KGO, San Fran 
cisco, every Tuesday and Friday 
8:30 p. m. 


Pease, writer of 
is the author. 


WBBM.-CBS Will Build 
New Chicago Studios 


Two new studios and complete 
new offices will be constructed by 
Columbia Broadcasting System in 
the Wrigley Building, Chicago. 

The new arrangement will feature 
the WBBM Air Theater to be com- 
pleted late this summer. 


Fs & R. on Coast 


Young & Rubicam, Inc., is estab- 
lishing a radio production office in 
Hollywood, to be headed by Don 
Stauffer as manager. Joseph R. 
Stauffer will be in charge of pro- 
duction and J. T. Everett will be 
editor and assistant production man- 
ager. 


Howard 
for boys, 


Hinman to Gold Dust 


H. E. Hinman has been appointed 
assistant to W. I. Hylton, advertising 
manager of Gold Dust Corporation, 
New York. Mr. Hinman was for- 
merly with Erwin, Wasey & Co., Chi- 
cago. 


stories | 
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|tials of Advertising, 


vo DEATH CALLS. 
F.L. BLANCHARD, 
UTILITY EXPERT 


New York, June 4.--Frank Le Roy 


Blanchard, who spent most of his 
lifetime acquiring a_ theoretical 
knowledge of advertising and who, 


at 63, put this preparation to prac- 
tical test with great credit to him- 
self, died here this week at the age 
of 77. 

He began the study of advertising 
as a beginner with New York dailies 
and continued it for years as a re. 
porter and editorial executive for 
newspapers, press associations and 
class publications in advertising and 
other fields. While employed in these 
capacities from 1905 to 1925, he di- 
rected an advertising course con- 
ducted by the Y. M. C. A. in New 
York, and, in 1921, his book, ‘“Essen- 
” was published 

It was not until he passed the 
three-score mark that a long-sought 
objective was attained, and he was 
asked by Henry L. Doherty & Co. 
and Cities Service Company to or- 


ganize and manage its advertising 
department. While he did not have 
direct supervision of the advertising 
of the Cities Service companies, 
which at one time numbered 150, he 
assisted them in an advisory capac- 
ity while directing the institutional 
campaign for the parent organiza- 
tion, the appropriation for which 
reached a high of $3,000,000 annu- 
ally. 
Served Many Papers 


Mr. Blanchard was born in Lewis- 
ton, Me., and attended Bates College. 
He began his newspaper career as a 
reporter for New York Tribune and 
City Press Association, serving from 
1882 to 1886. He was appointed edi- 
tor of Commercial Advertiser in 
1886, editor and publisher of the 
Herald, New Britain, Conn., in 1887, 
and assistant editor of the Evening 
Telegram in 1891. He was associ- 
ated with the Evening World from 
1893 to 1899. 

He was editor of Editor & Pub- 
lisher from 1911 to 1916 and again 
in 1921, and served on the editorial 
staff of Printers’ Ink from 1916 to 
1919. 

Mr. Blanchard was the recipient 
of many honors in the advertising 
world. He was a former president 
of the Advertising Club of New York 
and held important offices in Na- 
tional Electric Light Association, 
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Silence 


THE DELICATE BLUSH IN A MAIDEN’S FACE 
THE VIVID RED OF AN AUTO TRUCK 


They're permanent in these posters. They'll be there thirty days after post- 
ing—and they'll still be there after sixty days—It couldn’t be otherwise—for 
these posters were run by the only method that insures a heavy enough layer of 
ink to thwart the blistering summer sun. 


ONTINENTAL 


CLEVELAND, OHIO 


PEN IS STILL 


Frank L. Blanchard 


Public Utility Advertising Associa- 
tion, Financial Advertisers Associa- 
tion, Direct Mail Advertising As- 
sociation, American Gas Association, 
American Electric Railway Associa- 
tion, Society for Electrical Develop- 
ment and Advertising Federation of 
America. 

These organizations and others 
paid him tribute when he retired in 
July, 1932, from his association with 
the Doherty interests. 


McCormick, of IHC, 
Taken by Death 


Chicago, June 4.—Cyrus Hall Mce- 
Cormick, head of the International 
Harvester Company for 33 years and 
a leading proponent of institutional 
advertising identifying the industry 
with general progress, died Tuesday 
at the age of 77, after a three-day 
illness. 

Son of the developer of the farm 
reaper, Mr. McCormick succeeded his 
father as president of the McCor- 
mick Harvesting Machine Company 
in 1884 at a time when the farm 
equipment industry had grown to 
proportions that required a division 
of responsibilities. Advertising, how- 
ever, always remained a matter of 
vital importance to Mr. McCormick. 


Philosophy of Advertising 


With a completely equipped ad- 
vertising department and liberal ap- 
propriations, advertising of the com- 
pany expressed Mr. McCormick's 
thought that straight selling copy 
should be supplemented by informa- 
tive and educational matter designed 
to bring closer relationship between 
agriculture and industry in America. 

During the depression full sched- 
ules were maintained in national 
magazines and the farm press and 


the day in other company activities, 
(Continued on Page 27) 


while retrenchment was the order of 


Buick Pushes 
Broadcast of 
Joe-Max Fight 


Flint, Mich., June 4.—A concen- 
trated build-up for the Max Schmel- 
ling-Joe Louis fight broadcast June 
18 has been launched by Buick Mo. 
tor Company. 

With Clem McCarthy and Edwin 
C. Hill, who handled the Buick-spon- 
sored broadcast of the Baer-Louis 
fight last fall, scheduled to repeat at 
the forthcoming battle, all newspa- 
per copy of the company prior to the 
fight is to carry a box calling atten- 
tion to the broadcast over both blue 
and red networks of the Nationa] 
Broadcasting Company. 


Enlist Dealer Aid 


Thomas H. Corpe, director of ad- 
vertising and sales promotion, also 
announced “listening posts” will be 
established in Buick dealerships 
throughout the country with four- 
color posters calling attention to the 
broadcast. A district managers’ con- 
test carrying prizes of ringside seats 
at the Yankee Stadium is also being 
conducted. 

The June program embraces ap- 
proximately 1,700 newspapers in 1,500 
cities and use of more than 30 maga- 
zines and trade publications. Sum- 
mer touring, vacationing and similar 
themes are being stressed in the 
bulk of the June copy. 


Arnold Promoted 


W. F. Arnold, former sales man- 
ager of Underwood Elliott Fisher 
o., New York, adding machine divi- 
sion, has been named general sales 
manager. 


Broiles Gets Bus Account 


Texas Motorecoaches, Inec., has 
named Rowland Broiles Co., Fort 
Worth. Radio and newspapers will 
be used. 


Office for Akers 


Kenneth W. Akers, creative direc- 
tor of Griswold-Eshleman Co., Cleve- 
land, has been named vice-president 
and a director of the agency, Charles 
L. Eshleman, president, announced. 


Buys Bohon List 


The mailing list of the D. T. Bo- 
hon Co., Harrodsburg, Ky., contain- 
ing more than 1,000,000 names, has 
been purchased by the Chicago Mail 
Order Company. 


Publishes Tax Manual 


Limited Price Variety Stores As- 
sociation, New York, has _ issued 
49 different state editions of its ‘“‘Re- 
tailers Manual of Taxes and Regu- 
lations.” 


Beacon for Loan Firm 


Conservative Personal Loan Co., 
New York, has named Beacon Ad- 
vertising Agency for a campaign in 
newspapers, radio and direct mail. 


Indusrrial and 
Commercial 
Air Conditioning 


Effective coverage in this Important Dual Market 

. two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN . . 


BOTH PAPERS 
ARE ABC 
AND ABP 


Residential 
Air Conditioning 


CHICAGO 


There are TWO 
Active Building Markets 


One shows on the surface. It is 
known as the Reported Market, cov- 
ered by readily available statistics on 
building activity. 


The other is an unreported “Hidden 
Market.'’ Surveys show that there is 
more building activity in Hidden 
Market Areas than in the Reported 
farket. That's why the Hidden Build- 
ing Market should be cultivated. 


Write for information, or ask any 
American Builder representative. He 
knows! 


AMERICAN BUILDER 


AND BUILDING ACE 


CHICAGO: NEW YORK CITY: 
105 W. Adams Street 30 Chureh Street 


SEATTLE: 
1038 Henry Building 


LOS ANGELES: 
Union Bank Building 


1930 erway Road 


SAN FRANCISCO: 
itt Sutter Street 
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Where does June 8th find scenes like these? 


Today, on June 8th, the crop season is in full swing in Oklahoma and 
North Texas. Over the southern part of this area oat fields have been 
cut and shocked. Binders are getting started throughout the wheat 
territory. Corn stands knee high or better. Tractors are pulling cul- 
tivators over cotton fields. The first cutting of alfalfa has been laid by. 
Indications are that 1936 will prove a year of high income and good 
buying power among the farmers of this area. 


Throughout the vast wheat producing area of Oklahoma 
and North Texas fields are nearing harvest. A few more 
— of ripening sun will put them ready for binder and 
combine. 


This is the first cutting of alfalfa on a Central Oklahoma farm. This farm usually gets 
five or six cuttings a year of as fine alfalfa as can be produced. 


Bok My | 
The oat harvest is in full swing and shocked fields may be 


seen all over this Southwestern area. Below: Another 
field of corn ranging from knee to waist high on June Ist. 


Corn waist high by June Ist is the rule rather than the exception in Southeastern Okla- 
homa this year. Ample rains followed by warm sun have assured a crop for this area. 


The wheat and oat harvest bring to Oklahoma and 
North Texas farmers the nation’s first cash crop in- 
come for 1936. With conditions favorable for the 
making of better than usual corn, cotton, broomcorn, 
feed crops and gardens, this area offers a market to 
be cultivated intensively this year. And the cultiva- 
tion of this market implies but one thing . . . adver- 
tising in the farm paper which thoroughly and eco- 
nomically covers the market with its more than 227,- 


Cotton has reached the cultivating stage on many farms of Oklahoma and North Texas. . . - 
Incidentally, this photograph shows one of the many cotton farms in this area on which 000 circulation - . . The FARMER-STOCKMAN, 
tractor power is used exclusively. Oklahoma City. 
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ADVERTISING AGE 


June 8, 1936 


Kenneth Dameron 


Heads Columbus Club 


Dr. Kenneth Dameron, Ohio State 
University, has been elected presi- 
dent of the Advertising Club of the 
Columbus Chamber of Commerce. 
Harry J. Nichols, Mumm, Romer, 
Robbins & Pearson, Inc., is first vice- 
president; Al Hedrick, Harry M. Mil- 
ler, Inc., second vice-president. 

Edward R. Brown, Huntington Na- 
tional Bank, was re-elected treasurer, 
and Delmar G. Starkey, Chamber of 
Commerce, secretary. Walter Guy, 
Kroger Grocery & Baking Co., is li- 
brarian. Directors include Walter 
S. Beebe, J. N. Bullock, William J. 


Daub, Harry G. Mumm, and officers. | 


Fruit Stores Form 


Co-operative Group 


The Retail Fruit Stores Associa- 
tion has been formed in Cleveland, 
O., for co-operative advertising and 
sales promotion. Frank A. Rini 
heads the group which is composed 
of 175 independent fruit and vege- 
table stores. 

A campaign will 
Cleveland Press. 


WHAT HELP DO 
YOU NEED? 


For facts, figures and market 
data about the billion dollar 
baking industry, come to 
BAKERS’ HELPER, this in- 
dustry’s leader for almost a 
half century. 


Check the data you need below, tear ou! 
this advertisement, attach to your letter 
head and mail) to us. 


(0 “Baking Industry Facts and 
Figures,” a market data 
folder. 

C0 “Selling Leads,” an every 
week service. 

(0 Sample pages from the “Bak- 
ing Industries Blue Book.” 

( Copies of BAKERS’ HELP- 
ER, issued fortnightly. 

() Audit Bureau of Circula- 
tions statement. 


BAKERSHELPER 


"h MAGAZINE 7 BAKERY PRACTICE #( MANAGEMENT 
HELPING BAKERS SINCE 1887 
Member of ABC-ABP 
380 South Wells Street, 
Chicago 


be run in the 


FUTURE COURSE 
OF FEDERATION 
IS MAPPED OUT 


Sales Executives Hold Con- 
vention in St. Louis 


St. Louis, Mo., June 1.—With a 
galaxy of high executives on the 
program, the National Federation of 
Sales Executives, which has _ as- 
signed itself the task of “providing 
the selling side of business with a 
national voice,” held its first annual 


convention here last Friday and 
Saturday. Several speakers dis- 
avowed any conflict with the older 
American Society of Sales Execu- 
tives. 

Raymond Bill, of Sales Manage- 


ment, New York, who was re-elected 
president, also clarified objectives of 
the association, pointing to Sections 
2 and 7 of its constitution: 

“To develop a better understand- 
ing of the vital importance of sales- 
manship to the prosperity of the na- 
tion,” and “to champion the profit 
system by selling the indisputable 
fact that it has demonstrated its 
ability to do more than any other, 
both for masses and classes.” 

By-laws provide for liaison with 
advertising by making the president 
of the Advertising Federation of 
America an ez-officio director. 

The Federation has 400 charter 
members and this classification was 
closed at the convention. 

Future plans are for a _ semi-an- 
nual meeting in New York each No- 
vember, with an annual meeting in 
the spring. Chicago was picked for 
the 1937 gathering. 


Officers Are Re-elected 


Saunders Norvell, Ingersoll & Nor- 
vell, was re-elected chairman of the 
board, with vice-chairmen as _ fol- 
lows: W. V. Ballew, Dr. Pepper 
Company, Dallas; C. D. Garretson, 


New York in 1939. We 


upon request. 


REMEMBER THE 


| EARLY BIRD) 


Select your painted outdoor 
boards for the World’s Fair NOW! 


It’s not too early to select outdoor locations covering 
all roads leading to the World's Fair, to be held in 


choice locations on Queens Boulevard, Long Island, 
and the Express Highways in New York. Photos of 
all or any of these, with prices, will be forwarded 


have some exceptionally 


26x41 ft. 


ing, Long Island, N. 


HIGH SPOTS NOW AVAILABLE 


4th & Atlantic Avenues, Brooklyn, N. Y. 
This is perhaps the busiest spot in Brooklyn. 


12 x 50 ft.— Northern Boulevard & Collins Place, Flush- 


World's Fair Grounds. 
15x75 ft.—Northern Boulevard & Broadway, Flush- 


ing, Long Island, N. Y. 


Y. Bordering the proposed 


Painted Bulletins 


UNIVERSAL ADVERTISING CORP. 


444 Madison Avenue 
New York 


3-sheet posters 


ZEPHYR JUMPS THROUGH A HOOP 


The Burlington streamliner celebrated its millionth mile by this stunt near Savannah, 


Ill., as NBC brought a description to a luncheon in Chicago. 


Electric Hose & Rubber Co., Wil- 
mington; R. D. Keim, E. R. Squibb 
& Sons, New York. Merrill Sands, 
Dictaphone Corporation, New York, 
was re-elected treasurer, and Bernard 
Lichtenberg, Institute of Public Re- 
lations, New York, secretary. 

Vice-presidents at large are J. C. 
Aspley, Dartnell Corporation, Chi- 
cago; Dr. Paul H. Nystrom, Colum- 
bia University, New York; and Allen 
Zoll, president, International Asso- 
ciation of Sales Executives, New 
York. Eight regional vice-presidents 
complete the organization. 


Raps Canned Talks 


The convention theme, “The Hu- 
man Equation in Sales Manage- 
ment,” was introduced by Morris I. 
Pickus, president, Compass Sales 
Corporation, Pittsburgh, who de- 
plored the tendency to provide sales- 
men with canned sales presentations. 
He suggested that there is going to 
be a general revolution in distribu- 
tion by telling of installing a drug 
store product in a haberdashery. 

R. P. Page, Jr., president, Auto- 
car Company, Ardmore, Pa., also 
disparaged the idea of too much 
training for salesmen. The com- 
pany’s policy is to promote success- 
ful salesmen to branch managers, 
then holding monthly meetings of 
branch heads to secure proper co- 
ordination and exchange of ideas. 

In many cases, he said, company 
policies are made optional, branches 
being permitted to adopt the new 
plan or not. 

John A. Zellers, vice-president of 
Remington-Rand, Inc., New York, 
said that the unobstructed flow of 
merchandise through all countries of 
the world represents the best peace 
insurance policy ever written. 


The Two Essentials 


Richard H. Waldo, president, Mc- 
Clure Newspaper Syndicate, said 
that an automobile and beauty treat- 
ments are considered essentials by 
every family, and that other prod- 
ucts must fight for a share of what 
is left. 

“Hitch your product to one of 
these two lines if you can,” he ad- 
vised the sales managers. 

R. A. Riley, manager, Graybar 
Electric Company, Dallas, sees the 
retail salesman as the obstacle to 
free distribution of goods and as- 
serted that no manufacturer can 
gain lasting prosperity until he has 
solved this problem. 

Discussing the time budget for 
manufacturers’ salesmen, he said 
that it is predicated on a formula 
which is applied to every retail cus- 
tomer: 1, ability to buy; 2, willing- 
ness to buy; 3, ability to pay. 

Unless the prospect meets. all 
three tests, the salesman spends lit- 
tle time with him. 

Frank R. Coutant, of Pedlar & 
Ryan, New York, said lower prices 
are an urgent necessity. His address 
is reported elsewhere in this issue. 


Bostonians Elect 


Philip J. McAteer 


Philip J. McAteer, sales and ad- 
vertising director of New England 
Electrotype Co., has been elected 
president of the Advertising Club of 
Boston. Other officers chosen are 
Norman S. Rose, Christian Science 
Monitor, first vice-president; Ed- 
mund S. Whitten, Edmund S. Whit- 
ten, Inc., second vice-president; 
Frank A. Black, William Filene & 
Sons Co., treasurer; Oliver M. Drum- 
mond, The Country Home, secretary. 

Directors are John E. Alcott, in- 
dustrial designer; Henry G. Cham- 
bers, Boston Globe; H. L. Gascoigne, 
Eastern Advertising Co.; Louis 
Glaser, president, Louis Glaser, Inc., 
and Daniel Rochford, director of 
publicity, New England Council. 


WLS Issues Album 


Station WLS, Chicago, has issued 
the “WLS Family Album, 1936” con- 
taining 48 pages, with pictures of 
staff members. The station is op- 
erated by Prairie Farmer. 


Quarterly for 
Westinghouse 


Stockholders 


Pittsburgh, Pa., June 1.—To pro- 
vide regular contacts with stockhold- 
ers, keep them apprised of the 
company’s progress, and enlist their 
continuous support, Westinghouse 
Electric & Mfg. Company has begun 
publication of “Westinghouse Stock. 
holders’ Quarterly.” The first issue 
was mailed Saturday. 

The eight-page paper, described 
by a sub-head as “an informal report 
to the stockholders,” is 3% x 8% in 
size and is printed in two colors. It 
is divided about evenly between edi- 
torial and “advertising” of specific 
products, on the theory that stock- 
holders are persons of some means 
and can buy, for instance, an elec. 
tric fan any time they want one. 

The initial issue reported on vol- 
ume for the first quarter, with a 
comparison with 1935; commented 
on the flood and recovery, in which 
Westinghouse played an important 
role; and gave other news of inter- 
est, concluding with this comment: 

“In a recent letter a former West- 
inghouse stockholder writes, ‘I have 
always been loyal to Westinghouse. 
There isn’t a piece of electrical 
equipment in my house that hasn't 
the Westinghouse trade-mark.’ 

“If every one of our more than 
45,000 stockholders showed their 
loyalty in this practical fashion it 
would add materially to our volume 
of business. Such loyalty pays divi- 
dends. Literally.” 


CHALLENGE TO AN ADVERTIS. 
ING AGENCY EXECUTIVE! 


A flair for writing— 
thus far confined to original (setup as well 
as copy) anniversary greetings, ‘‘setting up’’ 
an idea in agency layout-and-copy style 
for the amusement of friends, supplying 
subjects for a public speaker or writing copy 
for him inspired by a given subject 
—has caused 
the present routine secretarial work to 
become a bit drab. 
Who will accept the challenge to supply 
the ‘‘opening wedge’’ for a capable secre- 
tary, with an advertising background of 
6 years at the “receiving end” and 4 
years on the “presenting end,’’ so that 
she may develop that talent for writing. 
with beneficial results to employer and 
employee? 
Excellent business experience and _ refer- 
ences. Address Box 778, Advertising Age, 
100 E. Ohio St., Chicago. 


FULL SPEED AHEAD! 


KDKA piles on the steam for advertisers in 
a market that needs goods now. As recon- 
struction goes on in the flood area the de- 
mand for products of all kinds continues to 
grow. And only KDKA can sell the com- 
plete Pittsburgh market, the Tri-state area. 


KDKA 


50,000 WATTS 


NBC Blue Network 


PITTSBURGH 


Completely programmed by NBC 
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15,000,000 HOUSEWIVES 


every week 


ODAY the up-to-date grocery store is a “food 
show.” Display is the thing, and alert 
grocers are lining their aisles with inviting dis- 
plays of the products and brands they want 
to sell. 

The turn to “food show” grocery stores is 
mighty important because today millions of 
women go food shopping without knowing ex- 
actly what they want. They go looking for ideas 
and suggestions. 

In the old days women went to their grocers 
with long lists and bought supplies for several 
days, or a week, at a time. Grocery stores were 
stockrooms. They were arranged to make it easy 
for the proprietors to fill orders. Display was 
unimportant. 

But today display is the thing; for housewives 
pop into their grocer’s store daily. Shopping 
lists usually include only the necessities. House- 
wives look around for ideas for lunch and 
dinner. They buy with their eyes, 
and they buy just for a day or so, be- 
cause they plan to be back tomorrow. 

That is the way groceries are sold. 
Thtt is why stockrooms have been 
transformed to “food shows.” That 


is why the grocer has loomed up in importance 


more than ever. 
That is why manufacturers must do a selling 


job on the leading grocers today. The grocers are 
the fellows who put on the shows. They are the 
ones who can put your product out on display so 
that customers will see it and buy it more often. 

Through The Progressive Grocer you can 
reach the leading grocers in the United States. 
It covers the 75,000 most important grocers— 
the ones who buy and sell in large quantities. 

15,000,000 women go shopping in these 
75,000 “food shows” from one to six times every 
week. These housewives are greatly influenced 
in their buying by what they see, by what the 
grocer displays—or does not display. 

That is why we say do a selling job on the 
75,000 top retail grocers. Through these 
grocers you can influence the food buying of 
15,000,000 women—more than you can reach 
any other way. 

Furthermore the grocer does his 
selling in the store while housewives 
are looking for ideas. Isn't that the 
place and time that a selling job 
will do you the most good ? 


“THE PROGRESSIVE GROCER _ 


BUTTERICK BUILDING, NEW YORK, * MALLERS BUILDING, CHICAGO ¢ HOBART BUILDING, SAN FRANCISCO 
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25 Years of Market Research 


The dinner given in Philadelphia 
June 5 by the American Marketing 
Society, in honor of Charles C. Par- 
lin as the founder of the oldest com- 
mercial research organization in the 
country, that of the Curtis Publish- 
ing Company, calls attention to a 
milestone in marketing progress that 
should not be overlooked. 

Research in the marketing and ad- 
vertising field has contributed much 
already to making methods more ac- 
curate and expenditures more profit- 
able, but it is not too much to say 
that only a beginning has thus far 
been made. The developments of 
the next few years should emphasize 
the trend in the direction of clearer 
visualization of marketing possibili- 
ties, problems and policies through 
more complete collection, organiza- 
tion and interpretation of significant 
facts. 

Industrial research is going on all 
the time, and modern philosphers 
like Charles F. Kettering have re- 
iterated the thesis that if we make 
the most of our opportunities for 
technical progress, and continue to 
develop new and better things for 
the enjoyment of the public, we shall 
have no surplus of labor nor of oppor- 
tunity for the profitable employment 
of all of the energies, capital and re- 
sources which we possess. 

Along with the continued use of 
engineering research on a large scale 
—and it has been employed by small 
companies as well as large ones as 


the spear-head of their business de- 
velopment—should be more elabor- 
ate measures for the use of research 
into market opportunities and mar- 
keting procedures. The_ introduc- 
tion of new products into crowded 
and highly competitive markets in- 
volves terrific hazards, unless the 
course has been carefully charted in 
advance. Some of the most conspic- 
uous failures in recent years—and 
they are not possessed exclusively by 
small and inadequately organized 
companies—have been the direct re- 
sult of hasty entrance upon market- 
ing operations long before the neces- 
sary research and survey work have 
been completed. 

We believe that the field for the 
professional market research practi- 
tioner will expand enormously dur- 
ing the next period of our commer- 
cial The number of 
companies now available for expert 
service of this kind is small, but the 
demand for their services should in- 


development. 


crease to such an extent as to en- 
large the operations of those now in 
the field and make room for others 
as well. this 
marketing 
should plow deep, and establish firm 
foundations for future growth. 
Advertising, it goes without say- 
ing, will have an increasingly impor- 
tant function as research 
merchandising operations 
and profitable channels. 


Hence specialists in 


important branch of 


directs 
into safe 


Open Debate Solves Problems 


Herbert Porter, publisher of the 
Atlanta Georgian and Sunday Ameri- 
can, who reported to the Southern 
Newspaper Publishers’ Association 
at its recent convention as chairman 
of its advertising committee, told the 
publishers that it is necessary for 
them to get together with advertis- 
ers and agencies to discuss rate prob- 
lems, and that it is not possible to 
ignore the situation. 

Paul West, president of the Asso- 
ciation of National Advertisers, in 
addressing another newspaper group 
not long ago, asserted that any prob- 
lems involved in newspaper rates 
would be speedily solved if those 
concerned, both buyers and sellers, 
could sit down around a table and 
look at the facts. 

ADVERTISING AGE has been keenly 
interested in developments in this 
discussion, not because it sponsors 
any particular plan for the establish- 
ment of newspaper rates, but be- 
cause it is important to advertisers, 


agencies and publishers that news- 
paper advertising be used to the ex- 
tent indicated by marketing require- 
ments. Anything that interferes 
with the normal utilization of adver. 
tising facilities is bad for advertis- 
ing. of problems that 
have arisen, and the elimination of 


Discussion 


accompanying difficulties, is the 
quickest and most _— satisfactory 
method of restoring normal condi- 
tions. 


Hence the present disposition to 
discuss the problem is the best indi- 
cation that it will be solved. Some 
publishers have made important an- 
nouncements, indicating that they 
believe they have solved the prob- 
lem as it affects them. Further dis- 
cussion by all of those interested 
will undoubtedly make for a more 
speedy agreement as to the basic 
factors in the situation and the most 
equitable handling of all of the diffi- 
cult questions involved. 


Voice of the Advertiser 


New Approach to 
Merchandising Copy 


To the Editor: A friend of mine, 
who has been in the advertising busi- 
ness for many years, thought you 
might be interested in this ad. He 
says he believes ‘‘Advertising by the 
Pound” is original with me. 


THEODORE Woop, 


American Bemberg Corporation, 


New York. 
v,vgy 
Bouquet for Barton 
To the Editor: The report of 


Bruce Barton’s speech in ADVERTIS- 
ING AGE of May 18 expresses such 
sound common sense that we would 
like to have three or four copies for 
distribution. 

Will you be kind enough to send 
us tear sheets? Thanks for this 
courtesy and for the many helpful, | 
inspiring stories we have read in 
ADVERTISING AGF, 

FRANK T. Epps, 

Co., Ltd., 

Toronto. 


James Fisher 


a 


Good Salesmanship 


Is Inconspicuous 

To the Editor: We thought so 
much of Henry T. Ewald’s letter on 
“Hard Boiled Advertising” on the 
editorial page of ADVERTISING: AGE of 
May 25 that we would like to send 
it to our salesmen just as it is. 

We wonder if the type matter is | 
still standing and whether or not it 
would be possible to furnish us with | 
about 30 galley proofs of this letter. | 

Your publication is a very interest- 
ing one week after week and we read 
it “from kiver to kiver.” 


Emit BAvER, 
Adv. Mgr., Hatfield-Campbell 
Creek Coal Co., 
Cincinnati, O. 
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Going Places 
To the Editor: I want to take this 
opportunity to thank you sincerely, 
in behalf of our organization, for 
the most unusual bit of cooperation 


we recently received from your 
worthy magazine. 
When we wrote you skeptically 


about our hope of obtaining a much- 
wanted issue of yours, dating back 
to 1982, we held tongue in cheek. 
Never, for the world, did we antici- 
pate that it would be put on THE 
CENTURY from New York within 4 
days after our letter was mailed to 
your Chicago Office if at all. 

In our opinion, This piece of serv- 
ice is an indication of why ADVERTIS- 
ING AGE has been going places pro- 
gressively, constantly. You appar- 
ently have known right along—what 
some folks discover too late — that 
it’s the extra service you give that 


NEW ARGUMENT 


BEMBERG ’ is receiving more 


retail advertising per pound 


than any other synthetic yarn! 


a retailers feature BEMBERO yarn in their 
advertising because they know from experience 
chat quality merchandise made of BEMBERO yarn 
delivers satisfaction to their customers and builds 
repeat business for cheir stores. BEMBERG —aristocrat 
of man made yarns is in a class by itself made by 


a unique process not duplicated in the Unired States 


AMERICAN BEMBERG CORPORATION 


toi FIFTH AVENUE NEW YORK CITY 


*BEMBERG 1s the registered trade + math of American Bemberg Corporation 


How company is merchandising 
advertising in trade papers. 


shows the difference between, let’s 
say, mediocrity and genius. 

That EXTRA service indicated to 
us that we could expect extra worth 
from AA always. We really didn’t 
doubt it before. Your demonstration 
simply cemented the fact home —in 
concrete as it were. 

Thanks! 

La E> Avis, 
Director of Personnel, 
Sales Associates of America. 
Chicago. 
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Self-Regulation 


Among Breweries 

To the Editor: A recent issue of 
ADVERTISING AGE stated, under the 
headline, “Broadcast Fails to Men- 
tion Product,” that the Christian 
Feigenspan Brewing Company, of 
Newark, broadcasts seven nights a 
week but does not mention its 
product during the Sunday night 
broadcast. 

This is due to an agreement among 
producers of alcoholic beverages that 
no advertising will be done on Sun- 
days. 

SCHUYLER PATTERSON, 
Brewers Board of Trade, Inc., 
New York. 
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Eye Versus Ear 

To the Editor: The conflicting 
surveys and analyses now current on 
the “eye versus ear’ question may 
result in the loss of a lot of confi- 
dence among advertisers as to either 
appeal. 

There seems to be a_ startling 
difference of opinion among the ad- 
vertising “alienists.”” We are in a 
good position to deplore the contro- 


versy, as talking motion picture 
screen advertisements use both the 
visual and the auditory. 
A. C. KNOWLEs, 
Division Sales Mer., 
Alexander Film Co., 
Colorado Springs, Col. 
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Evolution 

To the Editor: Some few weeks 
ago I desired an advertisement with 
which I was familiar, picturing a 
tooth brush, and, from a tube, a 
ribbon of paste protruding, covering 
the tops of the bristles. Could | 
find this particular ad.? “No, no, a 
thousand times no!” 

Thus there was driven in upon 
my consciousness the fact that ad- 
vertising evolutes as does everything 
else alive. I could find any number 
of illustrations of beautiful girls 
and handsome men and even laugh- 
ing children displaying sparkling, 
gleaming, strong, well-cared-for look. 
ing teeth, but the mere brush and 
tube of paste, as mediums of expres- 
sion had gone into the discard, ac- 
cent now being placed upon results 
—and who would not read the con- 
text to gain the answer to “How do 
you get that way?” 

But like the “Canadian Mounties” 
I always get my (not man this time) 
object, so I continued my search and 
found the coveted illustration in an 
up-to-date London Bystander! Come 
on, Johnny Bull, we’re beckoning! 

M. THOMPSON, 
9 Woodland avenue, 
Glen Ridge, N. J. 
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Department of 
Higher Education 


To the Editor: Frankly, it amuses 
me to find the subject of idea-crea- 
tion treated so ineffectually by vari- 
ous Directors and a Pres. or two. 
It is obvious that: 


a. For their respective ages they 
should be older. 

b. The facts of life are yet dark 
secrets. 

c. O, so feebly flickers the light of 
understanding. 

For the edification of these gentle- 
men I elucidate. Please try to real- 
ize that: 

z. Man knows only that which has 
already happened. 

y. Man can only change the old 
but can never create the new. The 
“new” is only that which is most 
recent and, as yet, unchanged. 

x. There is no such thing as a 
creation. No person is capable of 
creating anything. 


w. Ideas are logical; nothing is 


intuitive. 
v. Ideas are tangible and existing 
entities. Facts are ephemeral; only 


the idea subsists and has subsisted 
since the dawn of time. 

u. It is laughable to consider: 

1. Ideas as “spontaneously gener- 
ated.” 

2. Ideas as creations. 

3. Ideas being accepted or _ re 
jected. Can the Spring be rejected? 

Doesn’t anyone know what I 
mean? 

ARTES OMNIA COGANT, 
Dorchester, Mass. 
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v 
“Light” Proper Word 
for Cheramy Copy 

To the Editor: Several weeks ago 
ADVERTISING AGE referred to the 
use of humor in Cheramy _  ¢cos- 
metic advertising. To be sure, Cher- 
amy advertisements are light, so far 
as the illustration goes, but I would 
say they are “cute” rather than 
funny. 

What prompts this letter is the 
fact that several toilet goods buyers 
have noted your reaction to the 
Cheramy campaign and have spoken 
about it to Cheramy salesmen. This 
must be gratifying to you, although 
it is mildly embarrassing to me. |! 
want the buyers to be enthusiastic 
about this campaign. 

I think you'll agree that it is not 
humorous, but deadly serious. And 
it is doing what all good advertising 
should do—it is selling the goods. 

MILTON GOODMAN, 
Lawrence V. Gumbinner Advertis- 
ing Agency, New York. 
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‘*T'O give the modern farmer what 


he needed in a magazine we cre- 
ated a mew Farm Journal . . . printed 
and delivered from coast to coast in 
4 days ... a speed record never 
before equalled by a magazine of 


over a million circulation. 


“The new Farm Journal fills s¢hree 
important needs at once .. . it brings 
a wider selection of timely home and 


technical farm features .. . provides a 


simple, trustworthy interpretation of 
happenings here and abroad .. . and 


delivers it all while it is still news / 


“Take a look at the modern farmer 
and you'll find him the most versatile 
and all-around useful human being 
left on earth. He is a man who lives 
constantly with the changes of nature. 
He must know climate, insects, soils, 
the handling of men and animals 


...the problems of merchandising .. . 


“There is today a more 
sustained demand for accu- 
rate, timely news among 
farmers and country people 
than among city folks.” 


WALTER B. PITKIN (“Life Begins At 40”) 


Editorial Director 
FARM JOURNAL 


in short, he must be a combination 


executive, scientist, salesman. 


“His interests are broader than any 
city man’s. His wants and desires 
and his ability to satisfy them have 
created today’s most important in- 
dustrial opportunity. 


“Farm Journal, with more than 
1,200,000 circulation, offers a faster 
and better approach to him and 
his family.” 
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FOREIGN TRADE 
MOVIE DIRECTED © 
AT AVERAGE MAN 


U.S. Instructs Public on Rec- 
iprocity Angle 


Washington, D. C., June 4.—The 
first consumer film produced by the 
United States Department of Com- 
merce to instruct the general public 
on the advantages of foreign trade 
is being distributed today through- 
out the country. 

Titled “Commerce 
Coffee Cup,” the film seeks to pre- 
sent in an entertaining manner 
answers to common questions about 
foreign trade and “reasons why” of 
imports and exports. Showings are 
being arranged through motion pic- 
ture houses and siesta incest 


Around The 


ARE 


“Skirts” 


your specialty? 


We don’t mean to get 
personal. We use 
“skirts” to designate 
the women’s wearing 
apparel field. Low cost 
consumer advertising on 
Newsprint, in actual 
colors, does a _ potent 
selling job for dresses, 
coats, suits, accessories. 
Our samples show you; 
our prices “blow you 
down”. 


Product of Cleveland. 
SHOPPING NEWS 


CANDID CAMERAMAN ATTENDS WOMEN'S CLUB MEETING 
S ae 


Snapped at the speakers’ table at a meeting of the Advertising Women of New York were left to right, Arthur Besse, National 
Assn. of Wool Manufacturers; Rita Otway, New York Edison Co., club president; Paul Murphy, Frederick Loeser Co., Brooklyn, 
and Helen Faith Keane, Bloomingdale Bros., New York. 


private groups. The film is loaned 
free by the government. 


Thomas Is Narrator 


While educational films have been 
released by governmental depart- 
ments on various industrial subjects, 
this is the first to be produced about 
foreign trade. 

The film, a one-reeler, presents an 
“average family’ around the dinner 
table—a father, mother and their 
two daughters. Lowell Thomas, 
news narrator, has the role of guest 
to whom the questions are directed. 

As he answers the family’s ques- 
tions, scenes are introduced of man- 
ufactured products such as automo- 
biles and tools being shipped from 
this country while coffee from Brazil 
or textiles from England in turn 
course back to the United States. 

“Why should we receive products 
from foreign countries when so 
much is produced here?” is a gen- 
eral question asked. 


Shows Trade Route 


The answer is illustrated by show- 
ing manufactured products en route 
to a foreign country, while the bal- 
ancing payment in goods, or raw ma- 
terials is sent to the United States. 

The drama of transportation, car- 
goes being loaded, and raw products 
being assembled, are pictorially pre- 
sented as Mr. Thomas. describes 


CLEVELAND, OHIO 


their significance in connection with 


WASHINGTON THREW A DOLLAR 


And quite a feat, too, when it spanned the 


Potomac — but it brou 


ght no returns. Today, 


local and spot advertisers get the most value per 
dollar when they use the services of WRC or 
WMAL.They cover not only Washington, but 
the thriving suburbs of Virginia and Maryland. 


WRC 


1000-500 WATTS 


NBC Red Network 


WMAL 


500-250 WATTS 


NBC Blue Network 


WASHINGTON, D. C. 
Completely programmed by NBC 


trade balances to the group around 
| the table. 

An estimated 25,000 persons saw 
| the film when it was presented at 
| the Palace Theater, Chicago, in con- 
| junction with the theater’s regular 
| bill. 
| Original release of the film was 
‘coincident with the second annual 
| National Foreign Trade Week, May 
|17-23. At present the film is con- 
structed only for professional show- 
| ings. It is planned, however, to make 
|}a narrow-gauge film for home show- 


|ings and rental libraries. 


Consumer Reaction Asked 


To register consumer reaction, 
cards are to be distributed at some 
of the showings asking: 

“Did you learn anything of inter- 
est and value from the picture? Did 
you find it entertaining? Would you 
suggest that the Bureau of Foreign 
| ind Domestic Commerce _ furnish 
| more educational films of this char- 
acter?” 

Cost of the film was borne, in part, 
by several trade associations. Con- 
| tinuity was written by an attache of 
{the department, and distribution is 
| being handled by the various offices 
|of the department throughout the 
| country. 

Organizations sponsoring the film 
| National Foreign Trade 


lare the 
| Council, Inc., National Foreign Trade 
| Association, National Council of 
|; American Importers and ‘Traders, 
Maritime Association of the Port of 
New York, Association of Coffee In- 
dustries of America, Pacific Forest 
| Industries, Overseas Automotive Club 
}and Importer’s Guide. 


Florence Cox Chosen 
| by Detroit Women 


| Florence Cox, MacManus-Cox Ad- 
| vertising Agency, has been elected 
| president of the Women’s Advertising 
| Club of Detroit. Mary Hopkins, pub- 
| licity director, Detroit Y.W.C.A., is 
vice-president; Marguerite Auberle, 
advertising director, Michigan Mu- 
tual Liability Co., treasurer; Ruth 
Franklin Crane, commercial editor of 
| WJR, recording secretary, and S. Al. 

berta Stutsman, Direct Mail Bureau, 

Massachusetts Mutual Life Insurance 
| Co., corresponding secretary. 

Board members are Louise ‘C. 
Grace, Grace & Bement, Inc.; May O. 
Vander Pyl, president of Advertising 
Letter Service; Alacoque Dantzer, 
Station WWJ, and Mrs. C. Leidich, 
president of C. Leidich Travel Bu- 
reau. 


Globe, Wondermix 
| Appoint G. S. Beskin 


Globe Manufacturing Co., Minne- 
apolis, manufacturer of automobile 
| Seat covers and radiator screens, has 
|} appointed Gerald S. Beskin Agency, 
| Inec., Minneapolis. Trade publications 
|/and direct mail will be used. 

Wondermix Corporation, Minneap- 
|olis, has also appointed the Beskin 
| agency, to promote Wondermix, bev- 
| erage concentrate. Posters, radio and 
| direct mail will be used. 
| “i “= 


| Forms Drug Company 
| W. E. Weiss, Jr., has organized 
| Alba Pharmaceutical Co., Ine., to 
|/manufacture Brocanal, Dovial, Pon- 
‘tral, Roccal, Taldan, and Triple 
Bromides. H. Vogel will be secretary- 


treasurer. General offices will be at 


80 Varick St., New York. 


Fort Worth Elects 
Bishop New Leader 


R. S. Bishop, president of Ft. 
Worth Broadcasters, Inc., has been 
elected president of the Ft. Worth, 
Tex., Advertising Club, succeeding E. 
Curtis Taulbee, R. E. Cox Dry Goods 
Co., who becomes a director. Other 
officers are De Witt Morgan, North 
Texas Advertising Co., and T. L. 
Yates, Business-Advertising Co., vice- 
presidents; Charles C. Johnson, Jr., 
Stafford-Lowdon Co., secretary-trea- 
surer. 

Directors are C. B. Spence, Mon- 
nig’s department store; E. C. Whit- 
comb, Lone Star Gas Co.; Homer 
Belew, Ft. Worth Star-Telegram; 
Paul J. Harmon, Texas Electric 
Service Co., and Gilbert Wilson, 
Uneeda Towel and Linen Supply Co. 


KFBI Issues News 
Station KFBI, Abilene, Kans., has 
started publication of KFBI News, 
four-page paper to be published semi- 
monthly. 


Canon City, Colo., Record has ap- 


Promotional 
Advertising 
Ahead of ‘35 


Chicago, June 5.—Promotional ad- 
vertising in the advertising press 
during May fell below April, but stil] 
maintained a good margin over May 
of 1935, aceording to an analysis re- 
leased here today. 

During May the total volume was 
254,744 lines, compared with 283,612 
lines in April, and 219,926 last May. 
This is a loss of about ten per cent 
compared with April, but a gain of 
16 per cent over May of last year. 

Newspapers continued to be the 
largest users of space in the adver- 
tising press during the month, with 
73,934 lines, or 29 per cent of the 
total. Magazines were next, with 
63,588 lines, or 25 per cent, and farm 
papers were in third position with 
19,600 lines, or 7.7 per cent, with 
business papers, accounting for 19,- 
082 lines, close behind. 


Promotion of Others 


Other classifications used the fol- 
lowing lineage during the month of 
May: 

Radio, 16,408; signs and displays, 
3,066; outdoor, 2,492; paper, 14,994; 
advertising production, 16,786; agen- 
cies, 8,764; miscellaneous, 16,030. 

The publications upon which these 
figures are based, and their total 
lineage for May, are as follows: 


Lines 
ADVERTISING AGE (W)........ 104,664 
Advertising & Selling (bw) .. 40,600 
Printers’ TRB CW) 2. oc cceccses 42,672 
Printers’ Ink Monthly........ 15,750 
Sales Management (sm) ..... 27,006 
Wee COED Bese etrdacrsnehns 24,052 


Stokol Names Agency 


MacManus, John & Adams, Inc., 
Detroit, has been appointed by 
Schwitzer-Cummins Co., Indianapolis, 
to advertise Stokol, coal stoker. 


Name Dunham Agency 
Great Western Athletic Goods Co., 


pointed Inland Newspaper Represent- 
atives, Inc., in the national field. 


Chicago, has named John H. Dunham 
Co., Chicago. 


and 


I Know An Agency 
You Should Know... 


. . that is, if you are an account executive 
who could be classified as: 


(a) One whose present clients are not receiv- 
ing the service they should, 


(b) One who cannot secure additional clients 
because your present agency lacks the 
proper background. 


The agency I know, is the Chicago Branch 
of an old New York organization (AAAA, 
NOAB, PPA, ANPA, etc.) This branch is 
fully equipped for ‘‘service’’ and while all the 
facilities of the New York office are available 
to Chicago executives, nevertheless, the Chi- 
cago office is absolutely independent, self- 
contained, and self-controlled. 


So, if you feel that a get-together talk with 
this agency would be mutually worthwhile, | 
will be glad to arrange an appointment. If 
you prefer a preliminary talk with me, | 
will, naturally, respect your confidence. 


Frederick R. Jones 


Jones and Hawley, Publishers 
Representatives 
228 North LaSalle Street 
| Telephone State 5096 
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NEW TITLE 
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Harry V. Mercer, who fills the newly cre- 

ated post of advertising manager with 

American Rolling Mill Co., Middletown, 
Ohio. 


CRANE COMPANY 
BEAUTIFIES ITS 
BATHROOM UNITS 


Famous Designer Wrestles 
with Ancient Problem 


(Picture on Page 31) 

Chicago, June 4.—Three  bath- 
room units of revolutionary design 
will shortly be introduced by the 
Crane Company, Chicago, under the 
title of “Neuvogue.” They are the 
work of Henry Dreyfuss, who co-op- 
erated closely with the company’s 
engineering department in order 
that new mechanical developments 
might be incorporated. 

Mr. Dreyfuss succeeded in _ ob- 
taining unity of design in spite of 
the fact that there is no basic re- 
lation between a bathtub and a lav- 
atory. Also, according to the com- 
pany, he made marked improve- 
ments without departing so far from 
traditional lines that resistance 
would be aroused. 

Simplicity is the keynote of the 
new fixtures. In the lavatory, the 
extraneous decorative hardware and 
fittings which cluttered up the top 
of the basin and complicated the 
housewife’s cleaning problem, have 
been banished. Waste and water 
control fittings have been unified 
and are incorporated as an actual 
panel in the porcelain section of 
the lavatory itself. 


Help for Shavers 


The opening of the lavatory bowl 
is semi-circular. The flat side of the 
semi-circle at the front of the lav: 
atory allows for an unusual amount 
of shelf space without reducing the 
capacity for water supply. 

Three different types of bases 
have been designed to meet varying 
demands of buyers. There is a 
simple pedestal base, and two vari- 
ations of a metal tubular base. One 
is of round tubular chromium and 
the other is flat. Both are equipped 
with towel racks on the side. 

The side of the bathtub is bowed 
out, which gives a distinctive ap- 
pearance and provides a comfortable 
seat in the center on one side. This 
center seat section is created as the 
decorative band relating the design 
of the three fixtures, and also serves 
to break the long, flat surface. The 
slope of the back of the inside of 
the tub also lends support to the 
back. 

Hardware fittings in the tub re- 
semble those of the other two units, 
being mounted on a simple wall 
plate escutcheon. 

The water closet matches. the 
other pieces in general design. It 
is set into a cradle which gives it 
a solidity of appearance. The same 
cradle is also a support for the 
water tank. 


Lights to Welcome 
Republican Clan 


“Cleveland Spectacle of Lights” 
using thousands of bulbs and flood- 
lights on downtown stores and office | 
buildings will be turned on for the 
Republican convention June 9 and | 
will remain on during the Great | 
Lakes Exposition. 

The “come to Cleveland” commit- 
tee of the local advertising club has 
charge. 


Barnette to “Post’”’ | 


Jeff Barnette has been made local 
advertising manager of the Houston, 
Tex., Post. 


Opens Model Kitchen 


Homakers Institute of Domestic 
Science, Detroit, which conducts 
cooking schools for newspapers and 
radio stations in Michigan, has 
opened a model kitchen and audi- 
torium. Daytime and evening classes 
will be held. 


Fitch Joins Brewers 


L. Elliott Fitch has been appointed 
advertising director of Rochester 
Brewing Co., Rochester, N. Y. He 
has charge of campaigns on Old Top- 
per Summer Brew in New York and 
Old Topper Snappy Ale in New Eng 


| land. 


Philip Morris Veluwe 
Reaches $26,000,000 


The first public operating state- 
ment ever made by Philip Morris & 
Co., Ltd., New York, shows volume 
for the fiscal year ending March 31, 
1936, to have been $26,876,090. 

Operating profit was $3,206,638, 
compared with $1,752,054 for the pre- 
ceding year. 


Gets Cosmetic Account 


Thomas Toilet Products Co., Buf- 
falo, N. Y., manufacturer of Brit- 
Tex Nail Cream and other cosmetics, 
has appointed Baldwin & Strachan, 
Buffalo. 


Hotel Appoints Agency 


Rangeley Lakes Hotel, Rangeley, 
Me., has appointed Needham and 
Grohman, New York. 


Andrews to “Today” 
Phillip Andrews has been named 
promotion manager of Today, New 
York. He was previously promotion 
manager of Esquire and Mademoi- 
selle. 


New Detroit Agency 


Boynton-Poleni-Wardle, Inc., has 
opened offices in the Stephenson 
Bldg., Detroit, to specialize in mer- 
chandising service. 
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Test Shredded 
Ralston Copy 
in 6 Markets 


st. Louis, Mo., June 4.—Outdoor 
1,dvertising, supported by sampling 
ind point of sale promotion, will 
introduce Shredded Ralston, new 
‘ereal product of Ralston Purina 
Company, in six major markets. St. 
Louis, Cleveland, Detroit, Buffalo, 
Providence and Dallas have been se- 
ected for this initial effort. 

These plans indicate that the 
‘ompany is confident that the suit 
recently filed by National Biscuit 
Company, alleging that Shredded 
Ralston is an _ infringement of 
Shredded Wheat, will be held with- 
out foundation by the courts. 

The 24-sheet posters are in full 
‘olor, depicting Shredded Ralston in 
its natural color. Display of the 
product is also a feature of window 
displays, which provide for actual 
showing under a glass disc. 

House-to-house sampling is being 
handled by professional distributing 
organizations in each city, Ralston 
Purina being confident that a trial 
will prove to be the clinching argu- 
ment in favor of Shredded Ralston. 
Gardner Advertising Company is di- 
recting the campaign. 


Kaentje, recording secretary; Agnes 


Morris E. Leeds 
Awarded Gantt Medal 


Morris E. Leeds, president of 
Leeds & Northrup Co., Philadelphia, 
has been awarded the Henry Laur- 
ence Gantt gold medal, given by 
Institute of Management, American 
Management Association, for dis- 
tinguished achievement in industrial 
management as a service to the com- 
munity. 

The medal was presented by Henry 
S. Dennison, president, Dennison Mfg. 
Co., Framingham, Mass., June 4 at 
Hotel Astor, New York. 


Miss Kiesslich 
Is Club Choice 


Alice M. Kiesslich, advertising 
manager, American Lace Paper Co., 
has been elected president of the 
Women’s Advertising Club of Mil- 
waukee. 

Other new officers are Mrs. Elsie 
Devlin, vice-president; Nan Lough- 
ran, corresponding secretary; Clara 


Maher, treasurer; Hildegarde Gloyer 
and Helen Weinman, directors. 


Wilkins to Chicago 


Donald Wilkins has been named 
sales manager of the Congress Ho- 
tel, Chicago, in charge of conven- 
tions, business promotions and ad- 
vertising. He was formerly with 
John Marshall Hotel, Richmond, Va., 
and Hotel New Yorker, New York. 


LOWER PRICES 
ARE ESSENTIAL, 
COUTANT'S VIEW 


Only 25 Competent Research 
Groups, Federation Hears 


St. Louis, Mo., June 1.—Echoing 
the basic philosophy of Edward 
Filene, Boston department’ store 
magnate and sponsor of consumers’ 
co-operatives, Frank C. Coutant, di- 
rector of research, Pedlar & Ryan, 
New York agency, told the National 
Federation of Sales Executives Fri- 
day afternoon that consumer buying 
power must be increased by price 
reductions. Mr. Coutant, who is 
president of the American Marketing 
Society, argued that adequate re- 
search will make it easy to lower 
price levels without impairing profits. 

“There is a demand for lower 
prices today such as I have never 
witnessed in my long study of mar- 
keting,” said the New York expert. 


ARTISTS ° 


A LARGE, EFFICIENT AND 
COMPLETELY EQUIPPEr 
{ PRINTING PLANT 


DAY and NIGHT 
OPERATION 


Printing and Advertising 
Counsellors 


i$ 6%o———/ 


workmen 


: All Departments 


PROPER QUALITY QUICK DELIVERY 


Because of up-to-date 
equipment and best 


Telephone WABASH 3380 


Printing 


Catalogues e Publications e General Printing 
Direct Mail Advertising 


COPYWRITERS ®* 
PLANNING @ 


OUR SERVICES 


TYPESETTING 
(Linotype, Monotype and Hand) 


PRESSWORK 


(The Usual as well as Colors) 


BINDING 
(The Usual, Machine Gathering, 
Covering and Wireless Binding) 


MAILING 
(This Dept. is equipped to de- 
liver to the post office or custom- 
ers as fast as printed and bound) 


ELECTROTYPING AND 
ENGRAVING 
(Our facilities are up-to-date and 
can take care of any sized orders) 


ADVERTISING SERVICE 
(Planning, copywriting, design- 
ing, photographing and artwork) 


Because of automatic 
machinery. Day and 
night service 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from all parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


_ PRINTING PRODUCTS CORPORATION 


' Polk and La Salle Streets 


Established 1888 


ENGRAVERS °®* 
PHOTOGRAPHING 


DEPENDABLE PRINTING 


Business Methods and Financial Responsibility the Highest. Inquire of Credit 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


RIGHT PRICE 


Because of superior 
facilities and efficient 


ELECTROTYPERS | 


OUR 
SPECIALTIES 


| 

Catalogues | 

Booklets | 

Publications | 

Trade Papers 

Magazines | 

House Organs | 

Price Lists | 

Pamphlets | 

Proceedings 

Directories 

Histories 

Books 

Broadsides 

Folders 

Circulars | 
and 

General Printing 


management 


Chicago, Illinois i 


SOUTHERN LEADER 


James E. Chappell, president and gen- 
eral manager, Birmingham News and 
Age-Herald, new president of Southern 
Newspaper Publishers Association. He 
is a native of Cadiz, Ky., and a graduate 
of Vanderbilt University. He began his 
newspaper career on the old Nashville 
American. 


“In many lines retailers are selling 
below cost, while manufacturers ex- 
press indifference as to what hap- 
vens after they get their price. 
Seemingly these manufacturers be- 
lieve that if the public cannot pay 
the margin of profit retailers must 
have in order to live, more efficient 
retailers will take their places. 


Retailers Are Busy 


“But smart retailers are organiz- 
ing to attain their ends and smart 
manufacturers are facing the public 
necessity for lower prices which un- 
derlies the current price-cutting 
wave.” 

Mr. Coutant quoted several au- 
thorities, including Dr. Moulton, of 
Brookings Institute, as to the bene- 
fits of lower price levels. Colby M. 
Chester, chairman of the board, Gen- 
eral Foods Corporation, was quoted 
as saying, “Every business man 
should give serious consideration to 
the question of moderate prices.” 

Continuing on his own behalf, Mr. 
Coutant asserted that there are less 
than 150 companies in this country 
which are providing themselves 
with sufficient market data to con- 
duct their businesses intelligently. 
On the other hand, thousands are 
talking about the necessity for re- 
research. 

“Analyze your sales records and 
costs to see where you are selling 
at a profit, and where you had bet- 
ter leave it to the other fellow,” Mr. 
Coutant advised. “Study the calls 
made for social purposes and those 
which are strictly business. 

“Tdentify your final consumer. 
Don’t take the trade’s word for it 
on who buys your goods or why. 


Know Your Market 


“What proportion of the people 
who buy are young, old or middle- 
aged? Are there more men than 
women users? How does the mar- 
ket divide by standards of living? 
Where would these people be most 
likely to see or hear your advertis- 
ing? For what purposes do cus- 
tomers use your product? What do 
people not like about your product, 
even though they buy it? 

“Successful firms are now testing 
every trade and consumer policy, 
every advertising campaign, before 
it is released for broad use.” 

Mr. Coutant was as_ pessimistic 
about research, however, as about 
some of the other subjects he dis- 
cussed, asserting that there are not 
more than 25 competent practition- 
ers in the country. 

“And they are too busy working 
for paying clients to argue with 
those who say it cannot be done be- 
cause they have never experienced 
a competent job,” he commented. 


Verner Joins Shaler 


Alfred H. Verner has been ap- 
pointed sales promotion manager of 
The Shaler Co., Milwaukee, Wis., 
manufacturer of vuleanizers, “hot 
natches,” and Shaler-Rislone. Mr. 
Verner was formerly with Kinite 
Corporation, Sheboygan Falls, Wis. 


Peoria Celebrates 


Truth Movement 


A Truth-in-Advertising meeting 
with founders of the truth movement 
in Peoria, Ill., as speakers, was held 
by the Peoria Advertising & Selling 
Club. 

Talks were given by Edgar Bill, 
WMBD manager; Roscoe Herget, 
formerly with Peoria Better Busi. 
ness Bureau; George W. MacDonald, 
Bureau manager, and Earl H. Ma. 
loney, advertising manager of Peoria 
Journal and Transcript. 


Arnn Elected by 
Los Angeles Club 


Charles Arnn, advertising manager, 
The Daily News, has been elected 
president of the Advertising Club of 
Los Angeles. 

Frank McKellar, Apartment Jour. 
nal, is first vice-president; D. D., 
Durr, Associated Oil Co., second vice. 
president; Rod MacLean, California 
Bank, secretary-treasurer; W. W. Car. 
ruthers, Beverly Hills Citizen, Joseph 
Gries, Crocker-Union, and _ Robert 
Mintier, Los Angeles Brewing Co,, 
directors. 


One Copy Salesmen 


Must Have License 
Effective June 4, all solicitors or 
peddlers (single copy salesmen) of 
magazines, papers, and books in East 
Cleveland, O., must secure a license, 
under the terms of a new ordinance, 
No fee will be charged, and lii- 
censes will be good for one year. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


TIME’S 
TOO 
SCARCE 


TO SPEND ON 
THINGS RAPID 
CAN DO BETTER 


‘STAT MONTAGES 
SUPERIMPOSED 
‘STATS 


‘STATS IN 
ROTO-TONE 
BLUE, GREEN 


TRU-TONE ‘STATS 
ad 


AND POWERFUL 
EFFECTS ARE 
YOURS WITH 
GIANT PRINTS 

AND 'STAT MURALS 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 4i5 Lexing- 

ton, 444 Madison, VAnderbilt 3-3680- 

CLEVELAND, Ninth — Chester Bide- 

MAin 9335 e CHICAGO, 110 So. Dear 

born, 228 No. La Salle, 360 No. Michiga" 
Ave., STAte 5977. 
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ADVERTISING AGE 


June 8, 1936 


a Rodetas 


Here are examples of quickly made sales 


from advertising in The New York Times 


“Remember it rained all day Sunday about a month ago! It didn’t 
seem likely that there would be any one out house-hunting. But 
along about 3 o’clock a couple dropped in to see the Reynolds 
Specification Houses at Fanwood, N. J., that had been advertised 
in The New York Times that day by Elliott and Friedrichs. 


“Maybe it was because it was raining, but this couple stayed 
around looking and talking all afternoon. And what do you think? 
They sent another couple to look the next day. Both families were 
prospects and on Saturday they signed up for two of these $7,500 
homes. That's pretty fast, isn’t it?” 


“Must be pretty nice houses.” 


“Of course they are, but won’t you give The Times any credit for 


y- 


hat do you think of these: ae 


turning up these prospects with the cash to buy? And just to show 
you the wide range of The Times audience, here’s another case 
that has to do with a $50,000 estate up in Connecticut. It was 
advertised on a Saturday by Brown, Wheelock, Harris & Co., 
though Saturday advertising of this kind was an experiment 
with them and they were skeptical of getting any response. Imagine 
their surprise when they not only sold that place but got a number 
of prospects for similar property.” 


“That's all very well, but I don't sell houses.” 


“So you don’t. However, your best prospects are persons with 
enough money to go out and buy when they see your advertisement. 
That’s the kind that largely make up the audience of The Times. 
That’s why advertising in The Times makes sales quickly. That's 
why advertising in The Times pays out at such low cost. That’s 
why so many advertisers use so much advertising in The Times.” 


Che New York Gimes 


Scag , rs : 4 peas Sat a yi . ae : me At Set eae Peas taf aa pe kt t rn eae cro AHS hats ae ~ ea yaa: ee x ay. obihe: ‘ 0 ; : Pik sa ties 
3 . ae hay oS Ba ie ae ; Ce chin We BC MEE: CRM Soca ee er A Bas ges. EA Asa es 
a " : pet 5 : ? : ~ : mes ~— ar ey Se ¢ | me ; P Ee F 3 wis 2, BPE aah Or 
Ot eae 
“ee => sr 
3 19 eS 
" fe . 
* phage: OY 
— ; ‘ 
Nl 4 
= - Re 
Se - 28 Pit ag 
: fay ; 
nt ‘ : wh, 
hg ; 
nt : 
21d ae 
hg ‘ : = an 
tee 
af 
- . i 
et, ; ae . 
isi- ' : we 
| $. 
d, ¢ 
Ma- ; 
P r 
ria . : . : 7 
. * 
: a 
: _ 
ib F f f 
* 
: 4 ; 
r 
er, Be f 
ted ‘ . 
of ’ 4 
; “ ag. ae 
ur: , : : ‘a Sih de a 
D. » : i ’ 4 > 
; Ree fie tol ee 9 a “~~ as ier, r 
ice + ae 'tt—_ i 
- BAG ; “i a wie |. 
nla x ee 2 : . : i . . i mean 
’ ‘ : ‘ wie oi Fi “ e ‘ : GES : “es ‘ yee -q* eg Teagh* 
> Ea i, = y “ Moe. CNS a oe ae fe ‘ ae = S. cies ae 
eph =e . b iat kere t ee PPG» * cee 7 ar ay : eR - : : . ray aie? ees 
: e ‘Sea “ee EON “ re ea Wie a eek, : ~. % . he 
ert be cs Bra 3 ey ott : \Y i a praee “as oe ¥ " a = SB. Oe avae.. 
Co e oe, gia ee oy < a An. ee : ose ORE SS << ho ae = = re fo ae a 
x a ag rey ; : F ex K ¥ ‘ aes ot Re 28 yee a 7 ~ ae . “ peek ae 
as ae # : ae ee eS ; q = Se} Sea Pes, ‘ i {Stee ty 
: ; sad : Wie eS eA aS ce ie ae eo | aes % 
‘ ex. east ‘ ; . : : Se “ 7 Sa i A ae om * ‘ : nee 
? ne . ‘ * Se Se " ; hae - ” - Beas eo a Bie toi 
‘ F pe eT oer Ai 8 - 2 = me J re toe ’ a3 LA oie an ai 
. , ae ar er : : a. . os ; 3 i sere ed TED 
. 7 < es 8 pe res # *y ‘ Pie <a : co Sia age ee aoe 
ng hd a oe Z ¥ ot. fs eee "és iy eee ks 
se D 5 ss ‘ Meme ed me . a fF A aeehoipen ca 
he - 3 “ . > ‘ aN ACR Eth * “a Lae * avi 
y ‘ eee = . 5 . " REN Sees 2! é a wnt — 
7 ‘ in a Pi . ‘ a “ ee ies . nee ey 
se ssa ak. : - Se : ae _ : ag = 
or in a ui 3 : i i ‘ st etiaaig e a ae pA 
: . : : iis 5 ota 4 , sds oe . a is nie Ss er BSS oe “ ‘ eiucets Pe * . PRES SP Oe ic aia 
a : gs ee i: _ r yee ee eo a Se ee Me, See a 2 hae SS sy -. See Vie. ae ae rm era Rk me 
; ‘ Se Sa cee euitis® pay hae 3 " OIE, RA an RE RS Ct Sn CO IN ee Ret Tes RS 8 A RR : aa , eS eee ae mr ; _ rd: 
. of : oe ee ot FS a * € as 4 x es at hte 4 : : co a <4 ‘ SS eee ; als . vie ; ae . 2 Se . . ‘a cts * # Ee , ag — nets i ea i 
Last : . ‘ i $ oo a ee a 8 a : ek pe) es : s ae te Z AY oe at = a. 
nse, he oe 0 2 eae .* a \ ae : bee Re sa ee < See. 
oe be Mee # oP See < . % ~*, Se ‘ ; Bers oo ae . : ¥ ‘ UT ni at ae 
n * ch We a ‘ Z ; * #36 ; > ae eS aN : ‘ at ae tana PRE a ‘ re ee 
ce, a gt is a “ * : iii ie ‘ ‘ tS e ‘% =) rar mm 3: te, J Bree ~~ C a Bei ne NA 
li- 1¢ $83 a F : ; : ese Hs : AK Gas 2 a : : , “gers . 4 < Pee e 
ie Wi ie ae Sas a’ Ve er te : ae ns cee, “ce 
ay ba Se ty < ‘S. oe = Sarco.) ee OS parent Seer 
a. ; Pal ee nal 2 2 ak Se ah AS es Gros Brera 3 aa ‘i 
ie : . Re ee ee ‘ ; VY (OS as pe cai 
—— hia oS 4 3 st f es : ; aes ae 5 pee Sea SF cal pe aes feat gst oo 
er gs Be a 9 kee eS ; e SEAS ts P eh Beieny een 
ee eee ae ee ‘ Seoke as SS ae Se eee 
a tS ae » - Ps ORs ‘ 3 “ ~ oo. Se 2 i ee 
on . ba : : a Baal : & : wees 3 be - ieee eects 
| ¥ tt | elle Ce es A TS : 4 ees 
ae eS eet eo. c ee eS Ae ae fF po eae 
ae aS ie Sots eee pe ta Be Soe ae Ses es - a, i 
Ere ee eo ee : Roe hee i REESE Pees Hote cs th. phe ee 
| ce wie > ee i ee BR : BA Le, 
er : oe | Ses * Bee eS ey ak. Se : ee: a Cis te ees 
‘ Swe 4 i ited a ge $ 3 es ee ; oy ilk vives 
= Os aS a | a: : a ae x ee: es ; ee J van aes 
* ‘ee Hex 3 : Pag < ee See Se . : Re Rak cd S. & ee z Ps ; . aes 
eS 3 me SRS x . Pee . 
! ee, ° See eC 
. PY Se eo : ee ‘i s F ce eS < 2S ae igs ak . oo we a Ri 
ee Pe ¥. Fy Fe 3 r et Be cS Se RF e Sh RS te ae iS ay PS 4 ‘ te Lal 
| s Ee hy ae ‘ws sgt eke - Vande ae -Seapescoe Ca ao ae Peay 
: tee ; : Sane oe ha 
ot bs SR $ Re Ra “4 Sek Roa a arg 
4 foie, SOO eee 3 gies ek we eee ~ och we 
€ " ‘“ a Re % . . x i. Se ‘ ¢ st BS 3 P * anit aaeaae 
; Pry, = ' — ait 3 . . —— . ties 
b, cm = a 4 a4 * * é ithe a ee 
sont . _—— ws ; ae & Pe ee s : : Be at 
i ibiie.. : ae cf & — ae # Sih 4, “sy Se ¥ ar : * re 
Se a Re Re eg somes ae = eR ae Syatet — ; : “y 
m" i ries « 5 a ? soe a oe : “ee # ‘ 
a. By < ae. a” ae i i : ae & ped i. is , i ey ee 
69 —— | 1%" ms ea , ae - See. of Bee Ree ee eee % it Pega i re ‘ % fe S53 a 
%& ae \ ie ? =. # se Sees x . ee Be Be : : a Be 
i » BRS hn * ts << a ee Baar Seeing sian’ . aa te ro ys ck ey F ia ae 
‘ ° ae, ik: a — a ; § eo. iy ‘ tts fra tale ‘’ : ee 
BS dg te © geet a vt ay a ft we co Sy Se ats es iis <3 SRS ER. Sut a a 
. i Bs Sk # ilk é te ie a : i Sew ey ae 
ze ae ee }. ae Bs ss cS de ve BES * os pee : ais og sf = ae, 
\ ao ye ie : "4 hie ele feet ee eee - : Py Ps a8 < . § a ees 
% Bt 2 a. aq P: ae sore ne saiitihaoiagl cen ts e oie B , a = < RS ol 
— . , be Se "2 Bee oe Ss mae SS bas eS al cee. F ees ‘ = Fe eee ae ei 
R ” pli 25 ES: ‘ Se ths i eae ‘. Sets SERED ae ‘e % : * bi bn. Se ea 
\ ' i i . “ee — eR! a ai Say te ee = 2 % dl %, soci . ay fie 
‘ ™ 3 . : e Re SRR a * 3 a ee ae A ae ee ee ses Be ed %; i ar Sale ee 
* ew Ya ¢ bw oil ee ee Bs Pe Ber . Poo ae _- ; * 4 ; is 
oS el 4 Se cq Sey : ae : oo , 2 : tae. 
. , : ee eee ™ es tt aa o— Pe a ae es Ey oe ies 
i ite. me « ter a. wen a cneathee a ~ Se ee) oe ee — ine s anaiiges ag = 
a oo ee ae og ee ' ai ; aati as ee 
*. . Sie : eS ee ee ee * e : "3 a aa Na ’ Cala : ‘ eee 
~ se Se ee hii Pinan ry roe ain it ; : m ; ee eee.” He. ia cia: . . P ye eo) 
aad eek ag Sete ASS gor ree Seta i Tae AS: Rees — aN ng sae. s ot Mea ° ae Ron * , > ad ee: % 
* ‘ eee pee oe Pee Reh eo ee aes ip eG pees on Se SO eh eerie. Na ee ; , : . See 
So. oe ee ie oy ReMi hy hs . ‘ j de 
a bs ae rane 3 bs eee * . x hy, = ae wh Mey MRS S # #5 aoe’ a 
ee, me a3 Niaage ae apa ee ot oe: ees ‘ — : * sagen ge Pegs > bs : wy ‘ Do a i a gia 
ge RR ma oS roy i 2 ae kk oe oe Rey in, a ’ \ é 
a ae : we Pas ae F =e ’ Et : ite’ as Rg aaa he leg i eee My. . So ‘ Li eee 
a # ie | ae BR eo ee # a, We Ree ik Ni ‘ x Bere ae : ‘ ~ . 4 7 i | x 
Rs. 5 oo oi ig, 2" ae es oe eae 4 eae ‘ i hae hg ae Mae fog 4 ‘Riggs i 3 ‘ te « a i Cites eae 
“ie eS oe ae. pets Poe oe Peta Ee Pie ee » ae eee SE mega je Sette. 
r* ths « aoe Zia v : ts a a : ae. am = Bia ee ae eG Pt oe ears age ake tT ame gee |? eek oe pant ese ae 
# Ey ie ‘ — wii : aaa . “See ee ee ae ET ae rot * ? i ! "Peet , SEE eC ant Se mmm Nair et, 5 agrees shat eet 
’ 2 : & ¥ a +4 ‘ i i a er 
: y ae ag q % = 
‘ ——e o a * a : es es: \ ; re i 
sone Ne es es Se — elias a j 2 es Z ae ee wen 
a Sai : ts ie 4. , <a ee t it 7 : Ree s eal bs a Passo) ee #i % a ie i cae tM ect 2 ; 
¢ Seo ee 3 ‘ 5 y hte a ~ & uy ; i . > 
; es : ‘ ee eR eo sa : eS ee —— e ah gt * ig Re & ‘ Hes . Ae ae ts ae Ae - 
ae = a SR te : ao : > a an Tike: See Pe ag eee ‘ oo a ies : oe oy ba Mie Pht 
= « tease a se a ; ike Bee getty 7 ; * § & or . ‘ i ee ig : 5 ’ 
x a : as * iia 5 on ao mee oe : y ; 3 ‘ a “Ski ns =n ee ae 
< St Se . 3 ae 3 4 . ‘ to we 5 
, Se tae Mag ee ae ° : - Lee ; 4 i q a ee 
: he et ge ee LS hl : Ee Mee ie gis Fe ~~ tty ee, re : 
“a 5. - . os — = M Ny ae was * z 
bs cS ee s pane Peg ; er - Fee Py . 3 % : : ae : . . ’ 4 
Bes Rikte sa Sn, ss as a pe = ‘ oat 
oe es ie ME ta oe ‘ont a a j ba ——— - _— ete 
Pees, | . | eet eel OOM ky Ree - SNe é Soe 
Pi AK é BEC Rig a reg SS Rr REAL A Sia ey g sek . SS Sy Eee 
a Beg Oe es a elect ee es we Nee ee ee Deeg ets oe SG ' : wae Ee US ee = . Pee re oy 
ae i as Prpey Weg tae pets zs Be canals RS aks ct SO te iy ete : ‘ s . SRE Gy x nies # as . ™ ee ee i ad eee) 
ee a ae Rg ye he Sa ee ge nea te ee ge ei, eee x r te & eS oe sake ' ae " ao of = 
i : 2s, Coco . eee con fae 8 AT dae ice Ty wn : ee : ge ee ; i Bi ¥ hs. 
sn RS OR Be Ras ag ee oe 2 ee ee x othe at. i Rik ; REE Tage RS RS RM he eo ST a ee the 
Be EER SO a Ra a SCR OE SR Ei : 2 . . Rs Sh a oe os Ra eS ee eS ee = . Se Dhl: oad 
Beige a : eS es eee : Peto ee Se SR Se Ba Sati oe Seo ea ek = Ras Dee ihe gl 
i eer ia) 
is Ge 
Fae ee. 
Bey Gs teen 
cee 
nl mt 
Pee j 
eee sae 
wea } 
Ss ee r 
a 
ws 
ie 
: 4 
7 
) 
= 
, s 
xing- 
3680. 
— Po 
Dear- 
st ee 44 
ren ley 
Tero: 
See reer igs 
BEY S 
eo) eis 
Ree ee 
0 a ce: 
Bag oak te ta 
Ss tig tees se 
re Beg 
re AK, nad 
i eae ea 
i Sas 
Past 8 LK SILO Hea) A 
aay No my 
Bette: tee ed ’ 1 , Cs » f a ; j tai i ‘ : : PERS ta ae as LS ee en 
Se gee reat Rn, ee er ae eS ; bonis’ is seal ae ot - oe a eee Ae Th eee y seh os Pree Fe ess wah, SB ahg oh Ral 3 Na = es ee thi ya ipe dt, Ne Ee * eae ad x Se Bits 1 ae uP anaes re tie Rete Sh. BMG ie he Coats 
Des. G Peete aa een aeetinties eames Ba oie ema Heer) gs Ae Re ee hy Bales ONE” BAAD enh Cc eee ree ie Se eg ONE em Mn Oe MR Tg ee CF Sie, eee eer are Bate ste te al NE RN fa See olen re tg ieee Mme OY c R 3 a Rae et as ae gee ee Ce ee zs ae eT ax 
sabe figs Sore wet Bea Wg EMER ae tra, | saat rc Sis E, ae: ee SP iasterd MURS Chee Coun Ig mint a7 Neate a oe Ne Se GR lg 5 eee ate Te AT ARR a Sls ORO, fa NE Rete ABN ica: cai Ber ies iets, «Ae. tis MGA. fk ale eres or one bec atave ngs ee ae Rie oh teal ee ge Dee 
4 es Ses ET: ae alin ae : ee : Re SSA As Ft ‘ nie aie : vi Fait a Cian ca hun Pi Rds Pet fast Pe Rede ne od hee ie ge ee. A ro ee ee Re Sree tcl de eM 8 DER We Ba eee eS ae Pa to eek 
ae . ; SSRN 7 aeRO ene rue & : pe oy ths ne eS hee Bao ee ee cists . Cee He Se . “S $3 ee ees 62S eX be oie! tit 


ADVERTISING AGE 


a ep pi: 3 Song, enna ete aL 


Py SS youdab se 


June 8, 1936 


Healinis Cc nalide 


Celebrates Jubilee 


Spokane Daily Chronicle issued a 
golden jubilee number May 23, the 


edition containing 50 pages. 


The first edition of the Chronicle, 
then a weekly, was issued June 29, 


1881. It became a daily in 1886. 


Retail Lineage 
Continues Gain 
Over Last Year 


Chicago, June 5.—Retail advertis- 


MacDonald in New Work ing lineage during the week ended 


Malcolm C. 
appointed production 


Murray Breese Associates, New York. 


ee eee greater than that carried during the 


May 30, 1936, was 5.9 per cent 


corresponding period of 1935, the 


He was formerly in the production] ADVERTISING AGr index of retail ac- 
department of Richardson, Alley &j|tivity in important markets shows. 


Richards Co., New York. 


Sweeterman Advanced 


The index, which is based upon 
the retail display advertising volume 
placed by retailers in all the news- 


John W. Sweeterman has become| papers of 65 major cities, reveals the 


national advertising manager of the 
and Herald. 
Harry G. Binger succeeds him as 


Dayton, O., Journal 


classified advertising manager. 


total lineage for last week as 15,795,- 
346, compared with 14,902,287 lines 
during the corresponding week of 
1935. 


ADIO CITY 


NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 
City, and only a few steps from 
the smart shops and theatres, 
then come tothe VICTORIA, one 
of New York's newest hotels. 
Enjoy the finest of food too, and 
conviviality at the newest of bars, 
get the swing and rhythm of 
Modern Manhattan! 


From $289 Single 
From $4°° Double 
Suites from $6.00 to $15.00 


AT RADIO CITY 


ti In) i) 
wi Pyud 
a 


JOHN L. HORGAN 


- MANAGING DIRECTOR 


For the five-week period ended 
May 30, 1936, and the similar period 
ended June 1, 1935, the cities meas- 
ured show an increase of 6.9 per cent 
over last year. This year’s total was 
91,449,743 lines, while last year’s 
was 85,499,006 lines. 


For the year to date, retail lineage 
in reporting cities has totalled 360,- 
879,974 lines, compared with 348,784,- 
059 lines during the same period of 
1935. This is a gain of 12,095,915 
lines, or 3.5 per cent. 


The record of the cities measured, 
showing the percentage of gain or 
loss from last year for each of the 
weeks since the beginning of the 
year, is as follows: 


Per Cent 
Week Ending Difference 
January 4 Pere rr . +2.5 
SORURTY 21 ovens . +65.4 
De 9 de, ae a eee eee ee +6.3 
PMMOEY BG. 6 6s st eesses . +3.6 
February 1 . +3.2 
February 8 .... . +1.0 
February 15 . —60.8 
February 22 . —4.2 
Pere Se on cicineawdawee ee +1.9 
pS i, a . $3.3 
March 14 . . +2.4 
March 21 . +6.1 
BON EO disnw ee idana mewewees . +3.1 
April 4 . +1.8 
MEE BO 6.5 sce seen . +2.9 
RR 2d. ig acer eet > meds +0.1 
EME 505 bed ws Silane oe sR ORRY +4.6 
has eas ate ke aG SERED +3.4 
May 9... . +8.3 
OE A eee ere ees Pe 4+-7.6 
MOMEIES Sela Saree atarka oS a CNIS Ee +9.6 
I eee ee ene ee re +5.9 


Detailed figures for each of the 


cities measured are given in the 
tabulation which appears on _ this 
page. 


S3, f Gh 


Nia, 
SPAS Ag aghe 
gL OL Te PATER N d 


AN OPE 


N DOOR 


WGY offers advertisers the only effective single 
sales entree to the 4,000,000 people in the 
Great Northeast (Eastern and Central New 
York and Western New England). It is without 


major competition. Let us give you the facts. 


GY 50,000 WATTS 
NBC Red Network 
SCHENECTADY 


Completely programmed by NBC 


Index of Retail Activity 


Markets 


——_—_—_. 


in Important 


Based on total retail lineage carried by all daily newspapers 
in each market reported on 


(Copyright, 1936, by Advertising Publications, Inc.) 


22-Week 22-Week Five-Week Five-Week 

Period Period % Period Period % Week Week % 

Ended Ended Gain Ended Ended Gain Ended Ended Gain 

June 1, May 30, or June 1, May 30, or June l, May 30, or 

City 1935 1936 Loss 1935 1936 Loss 1935 1935 Loss 
purem, Gh s..:. 6,569,751 6,644,750 +1.1 1,670,707 1,828,043 +9.4 282,432 336,406 +19.1 
Atlanta, Ga. . .. 6,939,039 6,494,040 +9.3 1,512,374 1,593,340 +5.4 267,354 275,604 +3.1 
Birmingham, Ala. oa . 5,150,754 5,738,222 +11.4 1,096,704 1,256,052 +14.5 224,784 232,288 +3.3 
Boston, Mass. 8,932,959 8,647,737 —3.2 2,217,606 2,236,545 +0.9 334,372 328,165 —1.9 
Bridgeport, Conn. ee 4,756,500 4,937,724 +3.8 1,162,224 1,276,688 +9.8 189,532 211,568 +11.6 
SS SS eee 7,092,604 6,752,482 —4.8 1,831,396 1,865,166 +1.8 296,002 292,138 —1.3 
Camden, N. J. .........- 1,666,436 1,646,548 —1.2 433,270 410,796 —5.2 75,396 77,632 + 3.0 
Cedar Rapids, Ia........ 1,975,778 2,111,130 +6.9 526,414 589,078 +11.9 92,190 101,388 +10.0 
Chattanooga, Tenn. .... 3,208,780 2,853,647 —11.1 770,727 708,993 —8.0 146,352 133,699 —8.6 
2 EES eee 11,996,616 12,779,423 + 6.5 2,982,976 3,241,857 +8.7 482,337 543,780 +12.7 
oS ae: ae 7,032,480 7,165,201 +1.9 1,696,654 1,885,826 +11.2 320,406 280,260 —12.5 
eS A > 7,707,868 8,242,565 +6.9 1,858,581 2,137,502 +15.0 322,641 337,775 +4.7 
Dation, Tem. ........: 8,071,230 8,635,042 +6.9 1,950,442 2,025,661 +3.9 382,316 392,988 + 2.8 
Sat See 6,355,436 5,750,388 —9.5 1,511,090 1,440,404 —4.7 230,258 206,584 —10.3 
i Ci ss eeeses 8 8 ee 86. nee ee 1,051,095 1,051,835 +0.1 184,740 175,790 —4.8 
Des Moines, Ia..... 2,758,306 2,694,699 —2.i 624,946 677,665 + 8.4 109,136 118,775 +8.8 
Detroit, Mich. 9,159,876 9,240,874 +0.9 2,192,554 2,395,671 +9.3 374,442 382,993 + 2.3 
ree, DR iwnsess 3,002,930 3,026,660 +0.8 770,476 824,782 +7.0 134,260 157,234 +417.1 
Sremevee, IMG. ....-6-- 5,053,748 5,502,616 +8.9 1,298,010 1,413,146 +8.9 221,060 249,900 +-13.0 
Fall River, Mass........ 1,386,635 1,430,979 +3.2 333,568 395,583 +18.6 52,982 68,394 +29.1 
> 3) " Speer 3,711,610 3,899,282 +5.1 900,466 983,402 + 9.2 155,442 176,414 +13.5 
0 a ee eee 2,160,358 2,480,936 +14.8 554,386 670,897 +21.0 80,584 118,861 +47.5 
Grand Rapids, Mich.. 3,925,520 3,888,888 —0.9 983,920 1,016,834 +3.3 173,628 182,112 +4.9 
Greenville, S. C..... 2,593,571 2,435,087 —6.1 624,456 638,270 +2.2 134,442 130,788 —2.7 
Indianapolis, Ind. 7,137,765 7,300,863 + 2.3 1,755,036 1,879,650 +7.1 306,069 312,354 + 2.1 
Jersey City, N. J.... 953,290 1,038,599 + 9.0 253,888 266,164 + 4.8 32,272 43,034 +33.3 
Kansas City, Kans. 871,409 973,469 + 11.7 210,182 288,169 +37.1 40,453 48,650 +20.3 
Knoxville, Tenn.. 3,692,749 4,008,396 + 8.5 994,602 1,084,524 +9.0 200,368 210,672 +65.1 
Little Rock, Ark. 3,993,570 3,866,044 —3.2 947,114 944,706 —0.3 170,296 175,826 + 3.2 
Be, BO, ca ecasdes 4,441,262 4,348,140 —2.1 1,136,086 1,160,334 +2.1 175,462 191,044 +8.9 
Manchester, N. H. 1,508,488 1,427,658 —5.4 389,898 367,344 —5.8 76,416 68,342 —10.6. 
Memphis, Tenn. 4,791,486 4,738,668 -1.1 1,225,714 1,253,602 +2.3 240,072 271,544 +13.1 
Milwaukee, Wis. 5,551,399 6,043,354 + 8.9 1,433,532 1,671,423 +16.6 244,462 316,973 +29.7 
Minneapolis, Minn.... 6,106,835 6,564,524 + 7.5 1,424,472 1,651,961 +16.0 290,452 311,759 + 7.3 
Moline-Rock Island 3,275,846 3,641,920 -+11.2 789,838 873,432 -+-10.6 143,206 148,904 + 4.0 
New Bedford, Mass...... 1,412,948 1,365,588 ~oht 338,030 339,822 +0.5 48,328 58,394 +20.8 
New Orleans, La. 7,792,441 8,183,389 +5.0 1,953,472 1,961,788 +0.4 402,486 395,158 —1.9 
New York, N. Y 24,897,904 27,496,333 +10.4 5,845,848 6,576,837 +12.5 879,938 1,049,607 +19.2 
Brooklyn, N. Y. 3,113,509 2,941,916 —5.5 699,639 758,926 + 8.5 109,211 170,774 +56.4 
Norfolk, Va. 3,866,142 3,995,110 + 2.8 960,806 1,016,498 +5.8 197,890 189,084 -— 4.4 
Oakiand, Calif. ...... 3,108,195 3,244,214 +4.4 764,340 779,213 +1.9 116,537 120,340 +3.3 
Oklahoma City, Okla.. 4,429,145 4,704,109 +6.3 1,080,520 1,104,922 +2.3 234,584 213,024 —9.0 
yo a er 4,801,333 4,756,553 —0.9 1,187,642 1,224,206 +3.1 215,380 226,146 +4.9 
Philadelphia, Va. 12,098,959 12,202,342 +0.9 2,905,862 2,876,654 —1.0 492,983 494,429 +0.3 
Phoenix, Ariz. .. 3,205,311 3,231,746 + O.8 746,547 745,626 —0.1 165,855 153,062 —7.7 
Pittsburgh, Pa. 10,213,184 9,553,488 —6.5 2,495,976 2,678,354 +7.3 368,914 383,796 + 4.0 
Portland, Ore. 4,423,296 4,928,972 +11.4 1,084,310 1,218,350 +12.4 249,102 225,372 —9.5 
Providence, R. 1. 5,928,649 5,771,927 —2.6 1,498,381 1,421,498 —B5.1 218,112 253,632 +16.3 
Richmond, Va. . 4,891,488 5,370,526 +9.8 1,144,458 1,434,020 +25.3 221,620 275,492 +243 
Rochester, N. Y. 7,616,042 7,718,686 +1.3 2'036,697 2,126,913 +4.4 332,862 330,091 —0.8 
Sacramento, Calif. 4,457,258 4,664,921 +4.7 1,080,684 1,149,854 +6.4 192,286 192,486 +0.1 
San Antonio, Tex..... 2,404,083 2,777,550 +15.5 627,585 702,205 +11.9 145,152 175,756 -+21.1 
San Diego, Calif... 5,324,402 5,736,110 +7.7 :: 398. 322 1,310,274 —6.2 190,596 237,216 +245 
San Francisco, Cal. 6,102,131 6,628,344 +8.6 1,474,546 1,655,494 +12.3 264,456 258,745 —2.2 
South Bend, Ind. 3,604,327 3,669,123 +1.8 927,596 1,014,712 + 9.4 147,530 148,818 +0.9 
Spokane, Wash. ........ 2,690,757 3,087,859 +13.0 644,883 727,266 +12.8 118,041 132,185 +11.9 
St. Louis, Mo.. 7,705,720 7,804,795 +1.3 1,826,895 1,932,475 +5.8 343,960 322.435 —<638 
St. Paul, Minn.. 5,228,183 5,704,221 +2.7 1,244,877 1,419,199 +14.0 230,730 236,810 + 2.6 
Syracuse, N. Y. 5,283,950 5,485,201 + 2.9 1,260,742 1,268,792 +0.6 181,216 195,482 +7.9 
Tacoma, Wash. 2,449,536 2,879,072 (+17.5 159,688 626,194 + 36.2 77,276 111,006 +43.6 
Tampa, Fia, ..... 2,854,756 2,533,876 —11.2 651,756 694,120 +6.5 124,054 139,608 +12.5 
Toronto, Ont., Can 10,519,109 10,035,426 —4.6 2,175,421 2,089,536 ——$.9 415,134 $56.857 «~186 
Washington, D.C 15,792,802 17,509,930 +10.9 3,701,162 4,139,719 +11.8 675,236 714,208 +5.8 
Worcester, Mass, 5,591,602 5,581,922 —0.2 1,226,318 1,295,987 +5.7 197,155 211,904 + 7.5 
Youngstown, O. 4,444,013 4,466,220 0.5 942,599 1,154,944 +22.5 159,047 210,791 4-395 
TOTAL 348,784,059 360,879,974 b3.5 85,499,006 91,449,743 +6.9 14,902,287 15,795,346 + 5.9 


Devine-Tenney Changes 

Devine-Tenney Corporation has be- 
come J. J. Devine & Associates, Inc. 
There is no change in ownership, 
personnel, newspaper clients or office 
locations. James J. Devine is presi- 
dent. 


Jeine Bruck — 

Helen Grant has joined Franklin 
Bruck Advertising Corporation, New 
York, as copywriter. She was for- 
merly with B. Altman Company, J. 
Walter Thompson Company, and 
United Aavertnins Agency. 


Jesse with “Journal’’ 


Dan B. Jesse, Jr. 
Eastern manager of The Sporting 
Goods Journal, Chicago. He _for- 
merly operated his own publishers’ 
representative business in New York. 


Brewery Names Agency 


Fidelio Brewery, New York, has 
appointed Street & Finney, to handle 
advertising of Fidelio and McSorley’s 
beer and ale. J. T. Kelly, Jr. is ac- 
count executive. 


has been named 


Presbrey Named 
Burton-Dixie Corporation, Chicago, 
manufacturer of sleep equipment, 
has named Frank Presbrey Co., Chi- 
cago, for a campaign in general mag- 
azines. 


Examiner Year Old 
The Daily Examiner, Catskill, N. Y., 
will celebrate its first birthday as a 
daily July 31. The paper was pub- 
lished as a weekly from 1830-1935. 


Maltex to Mathes 
J. M. Mathes, Inc., New York, has 
been appointed by The Maltex Co., 
Inc., New York manufacturer of Mal- 
tex and Maypl cereals. 


yrs Sis Duties 


Henry G. Lord has been appointed 
director of the company budget by 
McGraw-Hill Publishing Co., New 
York. He is also vice-president and 
vice-chairman of the finance commit- 
tee. B. R. Putnam continues as 
treasurer. 


Robb with N. R. D. G. A. 


Thomas Robb has: been named 
manager, sales promotion division, 
National Retail Dry Goods Associa- 
tion, New York, succeeding Frank 
|W. Spaeth, who recently became vice- 
president of W. L. Stensgaard & As- 
sociates, Chicago. 


MacGruder | Deine Hower 


W.W. MacGruder has joined Hower 
Advertising Agency, Denver. He 
was formerly manager of Action Ad- 
vertising Corporation, Detroit, and 
more recently with General Outdoor 
Advertising Company and Kent Rob- 
inson Company, Denver. 


Agency for Batteries 
Perrine Quality Products Corpora- 
tion, Waltham, Mass., maker of Polar 
Bear batteries, has appointed Frank 
T. Day, Inc., Boston. Paul R. Bishop 
is account executive. 


Represents Studios 


yordon Coster, ‘Torkel Korling, 
Shigeta-Wright Studios and Don Wal- 
lace, all of Chicago, have appointed 
Black Star Publishing Co., New York, 
as Eastern representatives. 


Buys Electrol 


Morgan J. Hammers and_ asso- 
ciates have purchased control of 
Electrol, Inc., Clifton, N. J., 
ers. He has been president and gen- 
eral manager. 


oil burn- | 


Krause Leaves Agency 

Walter C. Krause has resigned as 
vice-president and director of Ralph 
H. Jones Company, New York. 


Oil to Irons 


Volney C. Irons has been appointed 
advertising counsel for Signal Oil 
Company, Vancouver, B. C. 


AY SCHOOLS 


ADVERTISING & COPY 
COMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 


Dept. L. V., 116 S. Mich. Blvd., Chicago 


MOTO ing 
MECHANISMS 


all types 


All types including New 10 ounce, 110-¥,, 

beck geared motor unit thet plugs into light circuit. 
Ne radio 

ision for any 


No batter 
Cool running. P 
“ee iSer 


Ne trenstormer.. 
ting—any position. 

$1.10 in thousand lots. 

TURNTARLES, TOO 


MANUFACTURING CO 
1851 S. 52nd AVE Cicero. tit 


If you believe you can present 4 
clear cut merchandising story te 
manufacturers of products or ser’: 
ices used in the home— 


We have an interesting and profit 
able proposition to make to you. 
From the producers will be chosen 
a sales director who will appre 
ciate this opportunity. 


Address 


THE HOUSEHOLD GUIDE 


c/o Advertising Age 
| 100 E. Ohio St., Chicago 
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CROWNING KING 


Mfg. Co., 


Contribution of Pepperell 

Boston, to national cotton week, June 

|-6 was this gay store poster, designed 
by Forbes Lithograph Co. 


ACTUAL PHOTOS 
GIVE PUNCH T0 


VACATION COPY 


Seattle, Wash,, June 4.— With 
photographs portraying the actual 
adventures of a typical family on its 
vacation jaunt through the great 
Northwest, the 13th annual cam- 
paign of the Evergreen Playground 
Association promises to outpull any 
of the dozen which preceded it. 

The campaign was given human 
interest and continuity by the use 
of the same characters throughout. 
The first copy took advantage of 
this feature, urging readers to follow 
the adventures of “the family next 
door,” comprised of Dad, Mother, 
Janet and Billy. With the faithful 
cameraman in attendance, the fam- 
ily visited Bonneville Dam, a mod- 
ern miracle near Portland; Mt. 
Hood and other Oregon playgrounds; 
Seattle and its surprising scenery; 
Tacoma and all of the wonders it 
has to offer the tourist; and so on 
down the list. 


Boundaries No Bar 


The campaign is of an interna- 
tional nature, probably being unique 
in this respect. Cities financing and 
sponsoring it include Seattle, Ta- 
coma and Bellingham, Wash.; Van- 
couver and Victoria, B. C.; and 
Portland, Oreg. Care is taken to 
feature the attractions of each in 
turn, though the endeavor is to sell 
the tourists on the idea of seeing 
the entire northwest. 

Originally organized as Puget 
Sounders and British Columbians 
Associated, the name was changed 
to the present style three years ago 
when Portland decided to partici- 
pate. 

Western Agency, 


Inc., Seattle, is 


in charge. The advertising is con- 
fined principally to newspapers of 
California, Arizona, Utah and Ha- 


waii. Magazine copy runs in Time, 
while Sunset is used to reach coast 
travelers. Other papers on the sched- 
ule include Motor Land, National 
Motorist and Westways. 


Philadelphia Club 
Re-elects Officers 


Edith B. Ellsworth has been re- 
elected president of the Philadelphia 
Club of Advertising Women. She is 
With Roche, Williams & Cunnyngham. 

Other officers re-named are Elsie 
Weaver, Thomas Royal Co., vice- 
president; Clare V. Fey, Hoffmeister 
Co., treasurer; Charlotte M. Bobb, 
Midland Chemical Co., corresponding 
secretary, Elizabeth V. Wilson, Holdt 
Studio, recording secretary. Direc- 
tors inelude Charlotte Van Court 
Carter, Philadelphia Enquirer; Elsie 
M. Levy, Sullivan-Armstrong; Esther 
A. S. Wass, Abbott’s Dairies, and 
Evelyn A. McLaughlin, Typograph- 
ers, Ine. 


Held Opens Office 


Arthur Held, marketing counselor, 


Erwin, Wasey Place 


New Loft Campaign 


Loft, Inc., New York, has named 
Erwin, Wasey & Co., New York, for 
a campaign in newspapers and radio 
to promote its chain of 227 candy 
stores and restaurants in the East. 

As part of the campaign, Dr. Shir- 
ley W. Wynne, former New York 
public health commissioner, will as- 
sist in supervision of manufacture 
of Loft products. M. St. George will 
be the account executive. 


New Line for Reo 


A complete new line of 3 to 5 and 
4 to 6 ton heavy duty trucks has 
been announced by Reo Motor Car 
Co., Lansing, Mich. Base chassis 
prices range from $1,745 and up for 
the 3-5 ton models and $2,775 up for 
the 4-6 ton units. 


Gilbarco in 
Chicago with 
Factory Branch 


Chicago, June 3.—With a humor- 
ous teaser campaign used to pre- 
cede the opening of Chicago display 
rooms this week, Gilbert & Barker 
Manufacturing Co., Springfield, 
Mass., is planning another campaign 
along humorous lines for Gilbarco, 
oil heating and air conditioning 
units. The campaign will start in 
the middle of August and continue 
through November. 

The Chicago office is the third 
direct sales branch to be opened by 


the company. Others are in Detroit 
and Rochester. 

Four teaser insertions, featuring 
cartoons by Dr. Seuss, preceded 
opening of the Chicago sales branch. 


Mr. Clinker Stands Pat 


The teasers led up to 600-line in- 
sertions in the Chicago Tribune the 
opening day and the day after open- 


ing. The teasers centered around 
the last-ditch stand of one Cornelius 
Clinker, who reiterated his determi- | 


papers will be used in cities having 
factory branches and at the discre- 
tion of dealers in other cities where 
mat service on the factory campaign 
is supplied. McCann-Erickson, Inc., 
is the agency. 


Gets Paint Account 


Simons-Michelson Co., Detroit, has 
been appointed by Detroit White 


| Lead Works, manufacturers of 


Rogers paints, varnish and lacquer. 
Radio, direct mail and newspapers 


nation to stick to the old-fashioned | Will be used. 


furnace. 


The campaign to open in August 
will continue to carry Dr. Seuss car- | 


Miller Heads Club 


toons and will feature testimonials |}, cncjeeeld, Mass. Advertising Club 


about the 


company’s units, E. 


promotion manager, said. 


dent; 
Enoch, Jr., advertising and sales | dent: 


as elected Lawrence K. Miller, presi- 
George P. Clayson, vice-presi- 
Norman B. Hollister, treasurer, 


News- | and Charles A. Coyle, secretary. 


Riess for building and improving farm homes— 
ideas for painting, enameling, refurnishing—/deas for new kitchen 
equipment—refrigeration, plumbing, heating—/deas for bringing 
farm homes all the comforts and enjoyments of modern times. 


Where do farm folks get ideas for these things? Why, from the 
farm papers—the publications devoted entirely to ideas that are 


practical for farm people. 


FARM PAPERS are the om/y publications edited exclusively for 
farm folks—and the on/y media that will carry your advertising into 
more than 89% of all farm homes. Don’t think that you are reach- 


one .¥ ie v ne 7 u 
ii aN Sas ee ay ne Z 


ing this market with the so-called “fringe circulation” of other 
publications. No other medium reaches more than a small frac- 


tion of farm homes. 


Put your advertising in farm papers and you capitalize on 
the unrivaled purchasing power of increasing farm incomes— 
$6,832,932,000 cash income last year—and an estimated billion 


dollars more in 1936. 


Farm folks today are living in a new world—they are welcoming 
new ideas. They will welcome ideas about your products, when 
presented to them through farm papers. They have the available 
cash with which to put your ideas into practice. 


FARM JOURNAL 
PROGRESSIVE FARMER 
SOUTHERN AGRICULTURIST 
PRAIRIE FARMER 


WALLACES’ FARMER & IOWA 
HOMESTEAD 


has opened offices at 33 N. LaSalle 
St.. Chicago. 


THE FARMER (St. Paul 


SUCCESSFUL FARMING 
WISCONSI 

Ls yi iN SI af AGRICULTURIST 
THE FARMER-STOCKMAN 
FARM AND RANCH 
THE OHIO FARMER 
MICHIGAN FARMER 


CAPPER’S FARMER 
PENNSYLVANIA FARMER 
INDIANA FARMER’S GUIDE 


PACIFIC N. W. FARM TRIO 
he Washington Farmer, The 


daho Farmer, The Oregon 
Farmer) 


HOARD’S DAIRYMAN 
KANSAS FARMER (Mail & 
Breeze) 


MISSOURI RURALIST 
CALIFORNIA CULTIVATOR 
MONTANA FARMER 
UTAH FARMER 
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LB. M. Is Awarded 
Modernization Cup 


Corporation has been awarded first 
place in the industrial modernization 
contest sponsored by Forbes Maga- 
zine, 

Second prize was given to Penn- 
sylvania Railroad and third prize to 
Indianapolis Railways. Judges were 
Clarence Francis, president of Gen- 
eral Foods Corporation; Dr. E. R. 
Weidlein, head of Mellon Institute, 
and B. C. Forbes, publisher. 


Longview Special 
Contains 350 Pages 


The Longview, Texas, Daily News, 
jissued its second annual East Texas 
j}edition May 31, 350 pages being run. 
| $pecial features discussed were 
| Longview’s position as an oil center 
and the Texas Centennial. 


Heads McCall Kitchen 
| 


Miss Demetria Taylor has been 
|named head of the McCall Magazine 
| Kitchen, New York. For the past 


One of I1 stained glass windows installed by Kaufmann's, Pittsburgh department | eight years she was with Good 
store, depicting the events which contributed most to progress during the _ Housekeeping Institute. 


past 


PICKING ESSAY 


WINNERS PROVES 
DIFFICULT TASK 


Chicago, June 5.—With the board 
of 16 judges in the ADVERTISING AGE 
contest for essays on advertising by 
high school and college’ students 
hard at work on the difficult task of 
segregating the winners, numerous 
requests for information on the final 
outcome of the contest are being re- 
ceived from school authorities who 
are anxious to announce results to 
their students before school closes. 

While every effort is being made to 
hasten judging, it is apparent that 
final announcement of the winners 
will not be made in time to reach 
the majority of high schools and col- 
leges before these institutions are 
recessed for the summer. 


To Meet June 15 


The task of selecting the winners 
from among the more than 1,300 
essays submitted is proving unusu- 
ally difficult, but will be completed 
at a final meeting of the judges to 
be held in New York June 15. 

A total of 53 high school and 61 
college entries have been selected 
for the final elimination, and the 
widespread appeal of the contests 
sponsored and conducted by ADVER- 
TISING AGE is evident from the fact 
that in this group there are entries 
from 29 states and the District of 
Columbia. 

Final disposition of the prizes will 
be made at a meeting of the com- 
plete jury of awards, which will be 
held at the Biltmore Hotel, New 
York, on June 15. 


Veterans Win $25 


° “ ° ” 
in “Tribune” Contest 

New Orleans Morning Tribune has 
awarded $25 in cash to readers who | 
are war veterans or members of their | 
families for best letters on how the | 


bonus can best be spent by individual 
families. 

The paper is currently sponsoring 
a contest on “How the Bonus Money 
Should Be Spent,” paying $1 for each 
printed. 


Sandage Writes New 
Book on Advertising 


“Advertising — Theory and Prac- 
tice” has been issued by Business 
Publications, Inc., Chicago. The 
author is C. H. Sandage, associate 
professor of business, Miami Univer- 
sity. 

Prof. Sandage draws many inter- 
esting conclusions, based on surveys 
by other authorities, as well as some 
of his own. 


Lockrow Moves 
Evening Star and Enterprise and 
Eagle-News, Poughkeepsie, N._ Y., 
have appointed Clifford J. Lockrow 
as advertising manager. He was 
previously with Syracuse Post-Stan- 
dard. 


year. 


ania , Two for Hicks 


Wilson to California Hicks Advertising Agency, New 

Q. Landis Wilson, formerly with | York, has been appointed by Ocean 

the Denver Post, has joined the dis-| View Hotel, Block Island, R. I., and 

play staff of the Los Angeles Ex-| Montowese Hotel, Indian Neck, Bran- 
aminer. | ford, Conn. 


International Business Machines | 


lighting had been installed, this pey. 


Surveys Reveal centage rose to 36. 
Mr. Green asserted that attentio) 
Cash Value of is easily fixed by means of proper 
. 6 illumination. More pedestrians 
Good Lighting stopped by light can identify more 


articles in the window after they 

have left, and can remember then 
Kansas City, Mo., June 1.— The | longer. 

value of light is now being presented 


to retailers and others in selling Young to Albany 


torms, H. H. Green, of the mecca Louis D. Young joins the Alban 
research department, incandescent N. Y., Evening News June 8 as ad. 
lamp department, General Electric vertising manager. He has beep 
Company, revealed to the Advertis-| succeeded as national advertising 
ing Club of Kansas City today. Mr.| manager of the Syracuse Herald by 
Green is also in charge of training | Norman G. Doescher who was on the 
of salesmen. advertising staff of the Rocheste; 
Democrat & Chronicle. 


Ten average stores were checked 
by the G-E. staff. In eight of them, 
improved light in the windows U. D. L. to Newhoff 
caused 44 per cent more passers-by| Theodore A. Newhoff Advertising 
to stop. Where a center of interest | Agency, Baltimore, has been ap 
had been created in a window dis-| Pointed by United Distillers of 
play, then spotlighted, the gain was|America, Inc. Newspapers an 
almost doubled, according to the magazines will be used. Offices haye 
speaker. been moved from Chicago to 271 


7 
The increases registered were due Wilmarco Ave., Baltimore. 


almost entirely to lighting rather 


than good display, Mr. Green as- Lincoln Elects 
serted. Daytime gains were much Kenneth Van Sant has been elected 
smaller than those for night. president of the Lincoln, Neb., Ad. 


“_ — ee _| vertising Club. Other officers are 
voto gery also gyre pee CUS! Woodrow Magee, vice-president: 
tomers in the stores under scrutiny. Henry Westfall, secretary; Maric 


About 27 per cent admitted being at- Weesner, George Cooper, Norman 
tracted by the windows. After better | Ott, and Cliff Crooks, directors. 


AND GENERAL 


ADVERTISERS: 
(WHERE 2,000,000 FAMILIES SPEND THEIR. MONEY) 
What They Spend for Cigdiaties : . Gasoline . . Carpet Sweepers . si 

Household Cleaners .. Movie Cameras . . 49 Other General Items © 


Bea Oe OE i ae ee ue oe BaF 


HOUSEHOLD 


ee ees 


Bie 
ae 


TEP into the homes of 2,000,000 of 

America’s families with us and listen 
while eight million people decide what they 
are going to buy! * Find out what they 
spend, on practically every item—from in- 
surance to shoes—which is sold outside of 
drug stores and groceries. It's easy. * For 
the second section of Fawcett Women’s Group's 
monumental survey, which completely cross-sections 


2,000,000 families, is coming off the press right now. 
This amazingly accurate report is yours for the 
asking. * And it is doubly 
valuable to you because of 
the group which it analyzes. 
These 2,000,000 families are 
mainly those of young wives 
and husbands—folks who are 


right now starting their most 


important purchases. The 


( 


balance is composed of families which 
include wage-earning young women. In 
80 per cent of the families these young 
wives or wage-earning daughters control 
or influence the spending of family in- 
comes up to $3,000 a year. * This book 
gives a clear picture of what their influ- 
ence has meant, in their families’ past purchases. It 
shows, too, the market that awaits you, regardless of 
what you sell, from electric irons to bird food. 
What they have bought, what they are buying, and 
what they may buy from you 
if you tell them your story. 
Get this book—"'The Age of 
Profit for Household and 
General Advertisers’’— from 
any Fawcett Women’s Group 
Office. A phone call or letter 
will bring it. 


1501 Broadway, Paramount Building, New York 


Simpsoén-Reilly, 536 South Hill Street, Los Angeles 


FAWCETT PUBLICATIONS, Inc. ~~ 


_ Fawcett Building, Greenwich, Connecticut 


360 North Michigan Avenue, Chicago 


Simpson-Reilly, 1014 Russ Building, San Francisco 
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‘Tris’ Returns 
to Sport Pages 
as Advertiser 


Cleveland, O., June 
pointment of “Tris” Speaker, fa- 
mous Cleveland center fielder of 
other years, as its distributor in this 
territory, Arrow Distilleries, Inc., 
Peoria, Ill., is utilizing sport pages 
of newspapers to capitalize on 
Speaker’s tremendous popularity 
among baseball followers. 

In reader-type advertisements 
headed “Tris Speaker Speaking,” 
the noted ball hawk discusses base- 
pall and whisky in the same para- 
graph, ending up with a moral which 
points to Old Peorian whisky as the 
answer for those who are confronted 
with “pinch-hitter’s fate.” A typical 
piece of copy in the series says: 


3.—With ap- 


Speaker Tells How 


“A batter is ‘in the hole’ when the 
count is ‘three and two.’ He has to 
work his way out of being ‘on the 
spot.’ 

“If you’re ‘on the spot’ with a 
party coming on at home and your 
spondulicks are limited, here’s an 
easy way out. Old Peorian is a 
straight, one-year-old Bourbon whis- 


| ky. bg 


You never have two strikes 
on you when you serve Old Pe- 
orian.” 


The only discordant note is struck 
by the signature, which reveals that 
Tris is now a corporation. Vichek 
Advertising Agency is in charge of 
the campaign. 


Kraft-Phenix Cheese 
Expands to Orient 


Kraft-Phenix Cheese Corporation, 
Chicago, will extend its operations to 
Japan, China, India, and the Malay 
states. 

Arthur Ruckert, former general 
manager of Pabst-ett Corporation, 
Chicago, will head the new Argen- 
tine corporation of Kraft-Phenix. 
C. B. Whitrout, also of Chicago, has 
been made production manager of 
the new South American plants. 


West Texas Press 


Chooses Officers 


R. Hender Shuffler, Odessa News- 
Times, was elected president of the 
West Texas Press Association. 

Other officers are Mrs. Mary Dun- 
bar, Palo Pinto Star, vice-president; 
Douglas Meador, Matador Tribune, 
second vice-president; J. C. Smyth, 
Scurry County Times, Snyder, sec- 
retary-treasurer; Fred _ Landers, 
Monihans News, and Sam Roberts, 
Haskell Free Press, directors. 


U. S. Starts 


Study 


of Buying Habits 
of 336,000 Families 


Washington, D. C., June 3.— What 
Government officials believe will be 
the most exhaustive study ever made 
of buying habits in relation to in- 
come and other factors will shortly 
be launched by the Bureau of Labor 
Statistics and the Bureau of Home 
Economics of the United States De- 
partment of Labor. 

The buying habits of 336,000 fam- 
ilies will be studied to discover: 


1. How buying habits’ differ 
among families of the same composi- 
tion in communities of various sizes 
in different parts of the country. 

2. Effect on buying habits when 
children arrive. 

3. Difference, if any, in spending 
habits of families whose incomes 
come from different occupations. 

4. Income levels at which luxuries 
are usually purchased. 

5. Type of families, by income, 
which are most attracted by adver- 
tising of mark-down sales. 


The survey had its inception in 


1932, when the Chamber of Com 
merce of the United States, through 
its domestic distribution department, 
urged the Bureau of Labor Statis- 
tics to make “a new and compre- 
hensive study of the cost of living 
of a representative number of people 
in this country.” The last study of 
this kind was made in 1918-19, when 
abnormal economic conditions pre- 
vailed, the Chamber pointed out. 

Eighteen months have been de- 
voted to making preliminary plans 
and the Works Progress Adminis 
tration then made funds available 
for prosecution of the work. The 
336,000 families will represent cross- 
sections of various income groups 
and localities. New York, for in- 
stance, will contribute 60,000 fami- 
lies to the analysis. The work there 
has already started. 

The Final Phase 

In a second survey, 53,000 families 
will be selected for a study of de. 
tailed expenditures. These families 


Edgar C. Schmidt, appointed assistant to 


the president, Union Pacific Railroad 
Company, Omaha. He will be in cherge 
of public relations. 
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FROM AUTO HEATERS TO . 
WASHING MACHINES. 


A complete study of every type of com- 
mon purchase that is not made at drug or 
grocery stores. An invaluable *" 
merchandiser's “source 
book’’ of facts. Get it! 
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Key to Future Sales 
te 2,000,000 Young 


Women 


Here is proof, from their own statements, o 
what these families are buying. Here is proof, 
too, of their ability to buy! Once you know of the 
tremendous consuming-power of this market, 
you will want to know the complete facts about 
how to influence it. Ask the Fawcett representa- 
tive for that—it is well worth your while. 


Aces 


a Se pice 
oe see 


= 


iy: 


will be representative of seven vccu- 
pational groups: wage earners, cleri- 
cal workers, salaried business and 
professional workers, business and 
professional entrepeneurs, families 
of retired persons, farmers in vil- 
lages and farm operators. 

“The information supplied by 
these families,” according to officials 
in charge, “will furnish the basis fo: 
calculating the consumption of par- 
ticular articles at each income level 
in the Northeast, Southwest, Middle 
West, Mountain region and North 
west.” 

The Bureau of Labor Statistics 
made a study of the buying habits of 
employed wage earners and low 
salaried clerical workers in large 
cities in 1934. While it was far 
from conclusive, some _ interesting 
inferences were drawn, which will 
receive an acid test in the current 
survey. 

For instance, the Bureau found 
that improvement in the economic 
status of the family is translated 
into transportation expenditures far 
more rapidly than for any other 
item. Ownership of automobiles 
was found to vary from 30 to 40 per 
cent in the lower brackets to 75 per 
cent in the upper income class. 


Effect on Food 


The type of food changed substan- 
tially as economic. status rose. 
Higher income families were found 
to have only a slightly higher per 
capita consumption of cereal prod- 
ucts than their less fortunate neigh- 
bors, but they consumed almost 
twice as much fresh fruit, vegetables 
and fruit juices, and about 50 per 
cent more meat and eggs. 

“Previous studies,” said the 
Bureau, “have failed to reveal the 
buying habits of the higher income 
families, where much _ purchasing 
power is represented. The present 
study will give information as to 
what each income group spends for 
specific items of food, clothing, fur 
nishings, vacations, medical care 
housing and many other products 
Thus it will point out to manufac- 
turers of many commodities in vari- 
ous lines just where their most 
fertile markets lie.” 


New Volume Discusses 


Resale Price Control 


“The Control of Resale Prices” has 
been issued by Dartnell Corporation, 
Chicago. It is the work of Roy W 
Johnson, William H. Ingersoll and 
Gilbert H. Montague. 

The latter predicts that the consti- 
tutionality of state fair trade acts 
legalizing resale price maintenance 
will shortly be tested in the Supreme 
Court of the United States. 


Railroad to Foley 


Reading Railway System, Philadel. 
phia, has appointed Richard A. Foley 
Advertising Agency, Inc., Philadel 
phia. 


Paper for Buyers 


The first issue of Graphic Arts 
Buyer has been distributed to about 
3,000 advertising men in New York. 
Offices are at 1776 Broadway. 
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New Wilson Ham 
Campaign to Go 
Into 80 Cities 


Chicago, June 3.—Wilson & Co. 
will stage their first extensive meat 
campaign in several years to intro- 
Inser-- 
tions will start June 26 in news- 
Spot radio an- 


duce a new ham product. 


papers of 80 cities. 
nouncements also will be used. 


A preliminary campaign is now 
under way featuring a contest to 
select a name and slogan for the 
ham. The company is offering a 
Copy stresses a new 
processing method and the state- 
ment, “The ham you cut with a 


$1,000 prize. 


fork.” 


The newspaper campaign is sched- 
uled for six weeks with 340-line in- 
United States Ad- 


sertions weekly. 
vertising Corporation is in charge. 


“Eagle” Gets Barndollar 


John W. Barndollar becomes na- 
tional advertising manager of the 
Berkshire Evening Eagle, Pittsfield, 
He was with the 

American 
Association, 
New York, and previously with the 


Mass., on June 8. 
Bureau of Advertising, 
Newspaper Publishers 


Brooklyn Citizen. 


‘ee Se 


Advertisers quickly sensed the pulling 
power of this mailing method almost as 
soon as it was introduced. Since then, 
many hundreds of tests have proved that 
Metered Mail gets attention, broadcasts 
the mailers’ progressiveness, gets better 
results—and gets them sooner. Natu- 
rally, therefore, Metered Mail is today 
the unquestioned standard of seasoned 
advertisers, large and small. 


Besides increasing the effectiveness of di- 
rect mail advertising, the use of Metered 
Mail with Pitney-Bowes Postage Meter 
Machines substantially reduces mailing 
costs, speeds delivery, and provides the 
only unbeatable method of eradicating 
the “lost, strayed or stolen” stamp evil. 


The new Pitney-Bowes “Multi” Denom- 
ination Postage Meter Machine handles 
letters, circulars, mailing cards, catalogs, 
parcel post — all classes of mail. In a 
single, swift operation, it imprints the 
Meter Stamp (6 denominations), adds a 
trade mark or slogan, postmarks, seals 
envelopes, audits the postage. This 
model and other Pitney-Bowes Postage 
Meter Machines will meet the needs of 
any business 


PITNEY (wererco wat)BOWES 
MAILING EQUIPMENT 


Distributed by 
THE POSTAGE METER COMPANY 
753 Pacific Street, Stamford, Conn. 
Offices in Principal Cities 


MEZERED MAIL 
€ Saves Time- 

; ete. 
Attention! 


ax 


SEQUENCE ART 
IS INNOVATION 
IN ROTOGRAVURE 


Chicago, June 4.—Borrowing an- 
other leaf from the book of editorial 
successes, advertisers are develop- 
ing the use of picture sequences for 
rotogravure advertising. While this 
technique need not be confined to 
roto, it is believed by the majority 
to reach its highest effectiveness in 
that medium. 

Ruthrauff & Ryan, Inc., Chicago, 

is using the continuity method in 
the Holland Furnace Company’s 
rotogravure campaign. One full- 
page advertisement showed _ the 
salesman’s approach to the con- 
sumer, the demonstration, the dawn 
of conviction, and finally, the  in- 
stallation and the happy ending. 
The technique strongly suggests 
that of the moving picture, with one 
scene following another in rapid 
succession. 
Needham, Louis & Brorby, Inc., 
Chicago, has used the continuity 
method in rotogravure advertising 
for two clients, S. C. Johnson & Son 
and Bauer & Black. Its use has proved 
highly effective, according to Mel- 
vin Brorby, vice-president of the 
agency, with a resultant trend to- 
ward increased use. 

However, Mr. Brorby _ believes 
there is a question as to whether 
advertising adapted the plan after 
seeing it used by editors, or 
whether rotogravure editors and 
others borrowed the idea after not- 
ing the striking effect obtained by 
advertisers. 

Mr. Brorby pointed out that the 
basic thought behind this technique 
is to break up the broad story into 
a series of smaller ones, which both 
mind and eye can follow easily. The 
same principle has been generally 
accepted for some time, which, he 
believes, is why advertising is more 
generally read now than a decade 
ago. 

Development of cameras’ with 
minute control of action detail has 
been an important factor in the new 
rotogravure sequence idea, accord- 
ing to Frank Lewis, of Underwood 
& Underwood, Chicago. While the 
basic thought may not be entirely 
new, it is only recently that the 
mechanics of advertising has been 
perfected to the stage where the 
execution could be handled without 
difficulty. 


Reesey Re-elected 

Charles M. Reesey, advertising 
manager, Cincinnati Milling Ma- 
chines and Cincinnati Grinders, Inc., 
has been reelected president of the 
Cincinnati Association of Industrial 
Marketers. All other officers were 
reelected. 


Schneider with Arden 


Lawrence Schneider will become 
sales manager of Elizabeth Arden 
Co., New York, on his return from 
London, where he has been advertis- 
ing manager of British Vogue. He 
will be succeeded by Will Davenport. 


Set Conference Date 
The eighth Boston conference on 
distribution will be held September 
28 and 29, according to Daniel Bloom- 
field, director of the conference. The 
major theme this year is distribution 
and public relations. 


Promotes Carloading 
National Carloading Corporation 
New York, is advertising its com- 
plete free pick-up and store-door de- 
livery service in newspapers in a 
number of cities, through Charles J. 
Cutajar. 


Hutton Jeine “Life , 


William Hutton, formerly Detroit 
manager of Crowell Publishing Co., 
has joined the advertising staff of 
Life. He will cover New York and 
Pennsylvania. ' 


Manfre Moves 


Manfré Advertising Agency has 
moved to 1306 Chestnut St., Phila- 
delphia. 
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W Say The Holland Furnace 
People Certainly did a 
Wonderful Job for Me/” 


Laterview with O. Eggert ,..A Typical Holland Owner! 
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Whispers with 
61,000 Reward 


Rochester, N. Y., June 3.—Roches- 
ter brewers have been forced to re- 
sort to paid newspaper advertising 
to combat a whispering campaign. 
Full pages, signed by the five brew- 
ers making up the Rochester Brew- 
ers’ KExchange, are being used to 
offer a $1,000 reward “for informa- 
tion leading to the first successful 
prosecution of any person making or 
circulating false statements that in- 
jurious chemicals, substitutes, or | 
that any ingredients other than the 
finest barley malt and cereals, choice 
selected hops, veast and pure Hem- 
lock water are used in brewing the | 
ales and beers produced by the 
members of the exchange.” 

The copy explained that malicious 
stories have been circulated saying 
that chemicals and adulterants are 
used in making the products of the 
five companies. 

“These companies will spare no 
effort to find the author or authors 
of these statements, expose them 
and prosecute them to the full ex- 
tent of the law,” said the advertise- 
ment. : 

All five local breweries are mem- 
bers of the exchange. They are 
American Brewing Company, Cat- 
aract Brewing Company, Genesee 
Brewing Company, Rochester Brew- 
ing Company and Standard Brewing 
Company. 


Socony Sponsors 
Safety Pageant 


Socony-Vacuum Oil Company used 
heavy copy in Albany, N. Y., news- | 
papers to urge readers to attend or | 
listen to a broadcast of a safety pa-| 
geant, which the Albany Safety coun- 


cil staged in Bleecker Municipal | 
Stadium. 
Aristides De Leon, NBC actor, 


played the part of “Old Man Careless- 
ness,” and 1,000 school children rep- 
resented those killed or injured in 
automobile accidents in Albany last 
year. 


Issues G. M. Edition 


Los Angeles Examiner recently is- 
sued a ten-page section devoted to 
General Motors’ new $2,500,000 as- 
sembly plant. The section carried 
14,000 lines of advertising. 


“Christian Herald” | 
Changes Page Size 


Effective with the September num- 
ber, the Christian Herald, New York, 
will be issued in 81%, x 11% inch page 


— 


size, with type page 7 x 10,4; inches, 


429 lines, three columns per page. 
Advertising rates will be reduced | 
in proportion. | 


General Motors Builds 


Geneyal Motors Corporation has 
begun work on an eleven-story build- | 
ing to its research laboratories, De-| 
troit. The four top floors w.ll be oe- 
cupied by the art and color section, 
now located in the General Motors 
Building. 


} 


Standardized 7 
Discounts Are 


Swedish Issue 


Stockholm, Sweden, June 1,~— 
Swedish factions are lining up fp, 
what promises to be a gory rate wa, 
later this summer. The bone of cop 
tention is the percentage of agency 
discount. 

Instead of the standard 15 pe 
cent, discounts in Sweden hay. 
ranged from that amount, granted to 
the smaller and newer agencies, yp 
to 20 and more accorded to the two 
or three larger operators. The lat 
ter attempt justification of this sys 
stem by alleging that they are abl 
to “do a lot for the general furthe 
ance of advertising.” 

The forthcoming battle will be q 
three-cornered affair. The publish. 
ers will hold out for a flat 15 per 
cent to all while the small agencies 
will urge a uniform 16.25 or there 
abouts and the large houses will try 
to hold the figure as near to thei; 
present 20 as they can. 


Set Intercity Date 
Intercity Conference of Women's 
Advertising Clubs will be held iy 
Milwaukee September 19-20. 


See this sample of the new Colum- 
bian Safeway Mailer if you are look- 
ing for a better way to protect valu- 


able matter in the mails. Special 
heavy lined board — tough but 
springy enough not to crack in the 
mails. Triple-thick corners. Easy 
closing, and locks without sealing. 
Often saves 50% in postage, and 
handling time compared with or- 
dinary wrappings. Seven standard 
sizes. For Samples—and full infor- 
mation — address—U. S. Envelope 
Co., Dept. 3, Worcester, Mass. 


Columbian 


SAFEWAY MAILERS 


The Lexington 


— 


has become the advertising 


man’s favorite hotel because it's located con- 
veniently to most agency and publication 
offices. And they like its thrifty comfort... 
tooms from $3 a day. 


National Hote! 
Management 
Co., Inc. 
Ralph Hitz, Pres 


HOTEL 


LEXINGTON 


481TH ST. AND LEXINGTON AVENUE - NEW YORK 


Charles E. Rochester, Manager 
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GLAMOR, STUDY 
WRITE SUCCESS 
IN FARM FIELD 


Columbus, O., June 4.—A little 
glamor, plus some study of the prod- 
uct from the viewpoint of the user, 
has, written a success story for 
Union Fork & Hoe Company, with 
plants in this city, Frankfort, N. Y., 
and Jackson, Miss. 

The company has been in business 
for 35 years. It manufactures hoes, 
rakes, forks, cultivators, and other 
farm and garden hand tools. In this 
industry it has been customary to 
manufacture complete lines in three 
distinct price levels, identified as 
first, second and third quality. Dur- 
ing the depression there was a 
strong tendency on the part of farm- 
ers and others to purchase the low- 
est-priced line, to the serious detri- 
ment of the company’s nationally ad- 
vertised first quality line. It was to 
win back jobbers, dealers and the 
farmer to the use of the company’s 
branded first quality tools that the 
campaign was undertaken last Jan- 
uary. 


Making Quality Show 


In addition to high quality, eye- 
appeal was provided for the first 
time. For handles only the whitest 
of wood was selected, and the rather 
old-fashioned label was replaced 
with a new one of gold metal. Dull 
blue paint on the metal heads and 
ferrules was changed to brilliant 
gold. Forgings were spring tempered 


and polished to a high finish. The 
result was to make evident, at a 
glance, the superior quality of the 


tools. 

Handles have a way of getting un- 
der tractor and wagon wheels and 
being broken. To give the tools 
longer life, the company made exact 


duplicate handles for each one. Then 
on the handle of each new tool there 
was stamped a notice telling the cor- 
rect number of repair handle to or- 
der for replacement. In this way, 
misfits in handles, which have been 
a perpetual source of irritation to 
users because of the change in “feel” 
and balance, were eliminated and 
the tool became just as efficient with 
its second or third handle as with 
the original one. 


Offer to Dealers 


To bring these improved tools to 
the attention of the trade, the com- 
pany advertised in the hardware 
magazines, and by direct mail, invit- 
ing dealers, before they laid in their 
stock of spring tools, to send 25 
cents to the company for a free sam- 
ple fork or hoe. This sum merely 
covered the cost of packing and 
shipping. Farm papers were used 
for advertising the company’s prod- 
ucts and new repair handle service. 

The 25 cent offer evoked an over- 
whelming response. Over 6,500 re- 
quests were received for the sample 
tools, followed by stock orders in 
large volume. The three plants of 
the company have been running two 
ten-hour shifts as a result. Sales of 
the branded, first quality line have 
been equal to, if not in excess of, 
those of pre-depression days, result- 
ing in an amazing increase in dollar 
volume and profit. 

Many hundreds of letters have 
come from dealers, telling of the ef- 
ficiency of the tools, the satisfaction 
they have given the users, and the 
ease with which they have been 
sold. This story has been embodied 
in an elaborate volume entitled “The 
Proof of the Puddin’,” which has 
been placed upon the desk of every 
hardware wholesale buyer in the 
country. 

Farm publications on the list in- 


cluded The Country Home, The 
Farmer, Michigan Farmer, Missouri 
Ruralist, Nebraska Farmer, New 
England Homestead, Ohio Farmer, 
Pacific Rural Press, Progressive 
Farmer, Rural New Yorker, and 
Wallace’s Farmer. Garden tools 


Greyhound Bus 
Opens Drive on 


Reduced Fares 


Cleveland, June 4.—Nearly dou- 
bling advertising appropriations for 
June, Greyhound Lines have 
launched a campaign featuring rate 
reductions in the area east of the 
Mississippi and north of the Ohio 
River. Moving up the summer sched- 
ules a month to June 1 followed 
Eastern railroads’ reduction of fares 
to 2 cents a mile. 

A record June appropriation oi 
$45,000 in this area has been made 
by Greyhound for newspapers during 
the month. The campaign is to be 
supplemented with copy in Collier's 
and Modern Magazines. Five hun- 
dred newspapers east of the Missis- 
sippi are being used. 


Runs Through Summer 


Seven insertions are planned for 
the month in newspapers with copy 
ranging from the six-column initial 
insertions to 800, 450, 250 and 100 
lines. Heavy advertising will con- 
tinue throughout the summer, it was 
announced. 

The first magazine copy to feature 
the new low rates will appear in 
Collier’s of June 27. Posters in bus 
stations and pass-out literature are 
being used to supplement the adver- 
tising. 

Beaumont & Hohman, Inc., 
land, is the agency. 


Cleve- 


were featured in American Home, 
Better Homes & Gardens and Flower 
Grower. 

Mumm-Romer-Robbins & Pearson, 
Inc., Columbus agency, handles the 
account. 


Bokhof Joins B. & H. 


Henry S. Bokhof, formerly with 
McJunkin Advertising Co., Chicago, 
has joined Beaumont & Hohman, 
Inc., Cleveland, as copy writer. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge by any 
national advertiser or advertising 
agency from the companies sponsor- 


ing them, or through ADVERTISING 
AGE. 

No. 961. Display Values Put to 
Test. 


A reprint describing two display 
tests recently conducted by the mer- 
chandising department of Forbes 
Lithograph Company. Each test 
was conducted in a single cosmo- 
politan city, in a limited group of 
stores chosen to represent differing 
neighborhoods and buying habits. 
Each test provided definitely meas- 
urable results, the article shows. 


No. 962. Motor Trucks in the Bak- 
ing Industry. 


The baking industry ranks fourth 
in 63 industries operating fleets of 
trucks, this survey, issued by Bakers’ 
Helper, asserts. The study includes 
expenditures for trucks and their op- 
eration, preferences as to brands of 
tires and other data on this market. 


No. 882. An Unequaled Record. 
As a matter of fact, Better Homes 
€ Gardens boasts of several un- 
equaled records in this brochure, 
which describes the publication’s 
gain in circulation and advertising 
lineage since its establishment in 
1922. A copy of the February issue 
is included, with a list of advertisers 
using one column or more in this 
issue, their products and agencies. 


No. 934. Analysis of Liquor Sales in 
Pennsylvania. 

The elaborate charts and scales 
contained in this study made by The 
Pittsburgh Press indicate the extent 
and trend of the liquor movement in 


Pennsylvania, where annual sales to- 
tal approximately $60,000,000. The 
analysis covers preferences, in terms 
of types of liquors, and the influences 
of price, type, taste and quality on 
sales. 


No. 883. WSM Mail Report—Jan. 1- 

Dec. 31, 1935. 

In 1935, mail received by radie 
station WSM, Nashville, Tenn., im 
creased 7.6 per cent over 1934. This 
map has been issued by the station 
to show the number and percentage 
of letters broken down by states. 


No. 903. Drug Purchases Reveal the 
Living Standard of the Seven 
Farmers’ Families. 


Issued by Farm Journal, this folder 
describes a survey made among its 
readers to discover their drug and 
cosmetic buying habits. More than 
100,000 answers reveal brand pref- 
erences among the items listed. 


FRANKLIN 3470 
spells “GOOD 
PHOTOSTATS QUICK” 


ATLAS 


PHOTO COPY CO. 


ATLAService Stations 
in downtown Chicago 


gay city TUNES 


MUSKEGON CHRONICLE 


> 


aan 2 apgige 
ANN ARBOR DAILY NEWS 


Flint . 


all-time high . . 


UP 17,237 IN A YEAR! 


BOOTH NEWSPAPER TOTAL NET 
PAID NOW 288,763 


Buy up-trend coverage in an up-trend market! Booth Newspapers give you both 
. » » @ gain of 17,237 in net paid in a year . 
ing power, gained from the spectacular recovery of the automotive industry! And the 
bonus is yet to come. 
To cover your Michigan Market, outside of Detroit, you must use Booth Newspapers. 
There is no substitute for Booth coverage! 


Ask the nearest office for marketing information pertaining to your product. 


plus millions of dollars in added buy- 


In Flint It’s the Journal 


. at no increase in rate. 


A. B. C. 52,987 


. . one of the brightest spots on the business map . . . largest General Motors production 
center . . . warrants a dominant national advertising schedule in the Journal. Circulation now at an 
The Market Research Corporation and Sales Management list 
the Flint Journal 9th in the United States in evening paper coverage and 8th in Sunday coverage, on 
basis of net paid circulation, per 1,000 population. 


BOOTH NEWSPAPERS, INC. 


NEW YORK 


I. A. Klein, 50 East 42nd Street 


CHICAGO 


John E. Lutz, 180 N. Michigan Avenue 


THE GRAND RAPIDS PRESS | ° THE FLINT JOURNAL « THE SAGINAW DAILY NEWS * THE KALAMAZOO GAZETTE 


: JACKSON CITIZEN PATRIOT + THE BAY CITY TIMES » THE MUSKEGON CHRONICLE + THE ANN ARBOR DAILY NEWS — 
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New York Club 
Chooses Officers 


Thomas W. Hughes was elected 
president of the Association of Ad- 
vertising Men, New York, at its an- 
nual meeting. He is with National 
Export Advertising Company. 

Others elected are Eugene C. Pil- 
cher, Pace Institute, vice-president; 
Mack LeBlang, Hazard Advertising 
Corporation, secretary; Steve Brody, 
treasurer; Donald Terwilliger, John 
S. Swift Co., assistant treasurer; A 
J. Gould, Alexander Publishing Co., 
assistant secretary. 

Directors are Pliny A. Porter, 
American Journal of Surgery; A. J. 
Segal, United Advertising Corpora- 
tion, and C. G. Flinn, Everett-Wad- 
dey Company. 


EW Adds DeVitalis 

William M. DeVitalis has joined 
Erwin, Wasey & Co., New York, in 
an executive capacity. He has been 
general sales manager of Gordon 
Dry Gin Company and was asso- 
ciated with Macfadden Publications 
for several years. 


Parker Appointed 


Parker Advertising Co., Dayton, 
O., has been appointed by Joyce- 
Gridland Co., Dayton, maker of hy- 
draulic lifts and jacks. W. R. Smith, 
formerly with Geyer Company, has 
joined the Parker Company. 


WHO WILL 


Ready-to-Buy 
Customers! 


157,868 
GRIT FAMILIES 
WILL BUY 
AUTOMOBILES 
IN 1936" 


In addition to motor 
cars, GRIT families are in 
the market now for wash- 
ing machines, mechanical 
refrigerators and a long 
list of other products for 
home and personal use. 


Preferred brands and 
makes will be those which 
are advertised in GRIT. 


Who says so? 
The readers say so. 


GRIT is of vital im- 
portance to small town 
families. They read it and 
believe in it. 


*Based on direct report from readers of 


GRIT. Ask about it. 


ow Reaching Over 500,000 
all Town Families Weekly 


Getting Personal 


Grover Whalen, Schenley chairman, Bill Paley, CBS president, 
other notables in business, Kitty Barrett, prize-winning advertising 
model, Lily Pons and other lovelies, comprised the first committee of 
welcome to greet the Queen Mary. The group of 18, chaperoned by 
Harry Donahue, the advertising photographer, filled two giant planes 
of Eastern Air Lines, which met the big boat far out at sea. 


Another welcoming delega- 
tion was floated down the North nondla 
River by “Hotch” Clarke, McGraw- 
Hill, skipper of “Happy Days.” 
The pool on docking time run by 
this group was won by Mabel 
Hannaford, BBDO space buyer. 


The noble thoroughbreds 
owned by Charlie Phelan, Yankee 
Network, are at it again, now 
that they are back in the in- 
vigorating air of New England. 
Be Just, in particular, crashed 
through at Rockingham to pay 
$67 right after participating in a 
dead-heat at Narragansett. 


Joe Brun, Kenyon & Eck- 
hardt, chief statistician, has been 
feeling passionately about Sally 
Elizabeth Martin, of Bronxville, 
for some time. After their mar- 
riage June 20, they will spend 
several weeks at Virginia Beach. 


CANDOR — Ed Place, of the Boston 
office of N. W. Ayer & Son, whose job 
is publicising the lakes of Maine, brought 
this 1134 pound salmon home with him, 
reluctantly admitting that a mere guide 
pulled it in from Square Lake. 


The grand passion has also 
consumed George Benson, NBC 
time salesman and son of the 
president of the A. A. A. A. He 
was married May 29 to Dorothy 
Dent Beecroft of Pelham Manor. 


The company of palpitating hearts includes Lucie de Magnin, of 
Bronxville, and John Camph, Vogue representative. Their engagement 
has been announced. . . 


And Eduardo Andrade, young New York attorney, has robbed 
Harvey Thomas, president of Thomas Publishing Company, of his 
accomplished daughter, Felicia. The bride graduated from Smith in 
1933 and continued her studies in Europe. 


The first five days of the Texas Centennial will be busy ones for 
Ruth Harrington, Kimball, Hubbard & Powel. She will assist with the 
celebration organized by a client, the Neiman-Marcus store, join in the 
festivities arranged by American Airlines and Chrysler Corporation, 
whose guest she will be, and represent the National Conference of 
Business Paper Editors. Her boss, Abbott Kimball, who is going, too, 
will not have so much to do. 


George Borst, Albert Frank-Guenther Law v.p., is polishing his 
fishing rods and all the flounders in Peconic Bay have. gone into hiding. 


George Butterly, Frank Kiernan a. e., has been elected a vice- 
president of the Brooklyn Young Men’s Chamber of Commerce. He 
has also been given charge of the organization’s publicity. 


Margaret Fishback’s famous cat, whose front paws have six toes 
each, has emerged from a confinement with five kittens, whose front 
paws also have six toes. She wants to keep them all and her Montclair 
neighbors are in a panic. 


Ralph Strassman, retired v.p. of American Weekly, has returned 
from a three months’ tour of South Africa in good time to keep an 
appointment in New York with his friend, Frank Goldberg, the Aus- 
tralian agent. As a bon voyage gift from the staff, Mrs. Helen 
Leavitt, assistant a.m. of the New York Herald Tribune, received the 
largest favor “pie’’ ever made by Schrafft’s, when she sailed on the 
Hindenburg May 20. It was filled with amusing mechanical toys for 
distribution to other passengers at dinner the first night out, which 
also happened to be Mrs. Leavitt's birthday. George Schmidt, WOR 
sales staff, will embark on the Hindenburg July 3, returning on the 
Ile de France after an air tour of European capitals. . Ralph 
Neave, equally well known as a Cosmopolitan representative and the 
“man marketeer,” was the guest of honor at a dinner at the Warwick 
Monday, tendered by his associates on his return from a vacation. He 
was presented with a portrait of himself painted by McClelland Barclay, 
and a watch. 


Al Weisz, Peck art director, is the owner of the famed Horsenden 
Farm at New Paltz, New York, where favored advertising people may 
spend weekends with the understanding they won't talk shop. 


Bill Groom, g.m. of Thompson-Koch, Cincinnati, sailed for England 
June 6 on the Paris. He was accompanied by his wife and two daugh- 
ters, who will attend to the sight-seeing for six weeks while Bill looks 
after business for his agency’s clients. 


Ace Blish has returned from Havana, babbling about the delights 
of that metropolis between calls for True Story. Arthur Towell, 
the Madison, Wis., advertising man, has a new daughter. Morelle 
K. Ratcliffe, of the Dallas agency of that name, has the job of selecting 
judges for the sales demonstration to be staged by the Interntional 
Circulation Managers Association at Dallas June 16-18. 


C. F. Goodman, advertising manager, Louden Machinery Company, 
Fairfield, lowa, Knows more about cows than any other advertising man 
in the country. Anyway, he won first prize in the annual contest of 
Hoard’s Dairyman. Vv. F. Kelley, national sales manager for 
Scholl Mfg. Co., Chicago, celebrated his 15th anniversary with the com- 
pany the other day, receiving a cobwebby bottle of champagne from 
the boss. 


Ben Sweetland, former advertising man and one time president of 
the Direct Mail Advertising Association and director of the A. F. A., 
is the “Friendly Counsellor’ of KNX, Hollywood station. He is de- 
scribed as a combination of Tony Wons and the Voice of Experience. 
He started his radio work in Detroit. Homer Guck, president of 
the Chicago Herald and Examiner, journeyed to Ohio State University 
June 8 to present the Hearst Rifle Trophy. 


Initial Issue 


of ‘New York 
Woman’ Sept. 9 


New York, June 4.—The New York 
Woman, new weekly, will publish its 
first issue Sept. 9, William E 
Wheeler, president and general man- 
ager, announced. Headquarters are 
at 62 W. 45th St. 

J. Mora Boyle will be vice-presi- 
dent and publisher. He has been 
advertising counsel with Hearst 
newspapers, New York. Other offi- 
cers are J. Wilfrid Megargee, vice- 
president and advertising director; 
Syd J. Hughes, vice-president and 
editorial advisor; and Melville M 
Greig, treasurer and secretary. 


Others On Staff 


Carl Park Penny is to be in charge 
of local advertising. He leaves Har- 
per’s Bazaar late in June to assume 
his new duties. Donald N. Whiting, 
who will handle national advertising, 
was Philadelphia head of the Rodney 
Boone Organization for ten years. 
He will be assisted by Walter Bam- 
ford, formerly with Conde Nast. 
Alan A. Wells will handle sales 
promotion. He has been in charge 
of retail sales promotion of the New 
York American. Circulation is to be 
directed by Bernard Palmedo, for- 
merly with several New York news- 
papers. 

The new magazine will be printed 
by Alco Gravure. 


Baker Promotes Two 


Newell H. Hargrave and E. E. Wil- 
liams have been made associate and 
assistant merchandising managers, 
respectively, by Walter Baker & Co., 
Boston, on grocery and confection- 
ery products. They had previously 
been assigned to the confectionery 
line exclusively. 


“Tribune” Presses Ready 


Installation has been completed of 
the final press units in the $1,250,000 
order which the Chicago Tribune 
placed in 1933. All the new presses 
are equipped to print in four colors. 


—————., 


IN NEW FIELD 


Jack Nelson, who has resigned as Chi. 

cago manager for "Billboard" to become 

general sales manager of Rock-ola Manu. 

facturing Corporation, Chicago, furniture 
and coin operated machines 


Bucknell to Give 
“Propaganda” Course 


A summer course on “propaganda” 
will be given at Bucknell University, 
Lewisberg, Pa., this year. 

Lecturers will include George Gal- 
lup, managing director of the Ameri- 
can Institute of Public Opinion; 
Shepard Stone, New York Times, 
and Elisha Hanson, attorney for 
ANPA. 


Pinaud on Coast 

Pinaud, Inc., New York cosmetic 
and toilet article maker, will begin 
a campaign on the West Coast on 
Lilac Vegetal lotion, Eau de Quinine 
hair tonic and Six-Twelve mascara 
this month. Advertisements will ap 
pear twice weekly in Los Angeles, 
Oakland, Portland, San Francisco 
and Seattle newspapers, placed 
through Lord & Thomas, Los An. 
geles. 


Runs Page Lengthwise 

Recent advertisements of the Ital: 
ian Line in New York newspapers 
were full page illustrations using the 
length of the page as base. Wendell 
P. Colton Company is the agency. 


New York: Dan A. Carroll, 110 E. 42d St., 


These are your Indianapolis prospects. Every day they 
buy nearly $350,000 worth of merchandise. 


Whether they buy YOUR merchandise depends upon 


how well and how often you tell your story in the news- 
paper that 4 out of 5 of them read for buying ideas. 


4 OUT OF EVERY 5 READ 


THE INDIANAPOLIS 


NEWS 


Chicago: J. E. Lutz, 180 N. Michigan Ave- 
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McCormick, of IHC, 
Is Taken by Death 


(Continued from Page 8) 


advertising went through practically 
without curtailment. 

Mr. McCormick became first presi- 
dent of the International Harvester 
Company in 1902, retiring in 1918 to 
pecome chairman of the board. He 
resigned from this post last Septem- 
ber. 

Mr. McCormick leaves his widow, 
two sons, his brothers, Harold and 
Stanley and a sister, Mrs. Anita 
Blaine. 


Heart Attack Fatal 
to Henry J. Koch 


Detroit, Mich., June 4.—Henry J. 
Koch, vice-president in charge of the 
Detroit office of United States Ad- 
yertising Company, died Monday, 
after being stricken with a heart at- 
tack while playing golf the day be- 
fore. He was born in Huntington. 
Ind., 46 years ago. 

After a newspaper career during 
which he served as city editor of 
the Detroit News, Mr. Koch joined 
the advertising department of Dodge 
Brothers Corp., following service in 
the war. When George Harrison 
Phelps, then head of the Dodge ad- 
yertising department, organized his 
independent agency, Mr. Koch be- 
came a vice-president, continuing in 
that post until the company merged 
with Maxon, Inc., several years ago. 
He joined the United States Adver- 
tising Company agency a year ago. 

He belonged to the Detroit Ath- 
letic Club, the Oakland Hills Coun- 
try Club, and the Players, of Detroit. 
Funeral services were to be held 
Thursday, June 4, at William R. 
Hamilton Chapel, Detroit. 


Sign Maker Dies 


Ruffalo, N. Y., June 1.—An acci- 
dent in his plant proved fatal to 
Alfred L. Brandt, 56, Neon sign 
manufacturer. His skull fractured 
by an explosion, Mr. Brandt passed 
away last week. 


Founder of Fly-Tox 


Succumbs to Illness 
Toledo, O., June 1.—F. O. Moburg, 
president and founder of Rex Re- 
search Corporation, manufacturers 
of Fly-Tox, died suddenly on May 28. 
He had been in failing health for 
over a year and only recently re- 
turned from a rest in California. 
Mr. Moburg, Known as a pioneer 
in the insecticide field, was born in 


Iowa and started out as a salesman 
for a stock food concern. Through 
his contacts he learned of the great 
need for good insecticides and he 
was soon developing his own for- 
mulae, one of which became “Fly- 
Tox,” around which a great industry 
was built. 

The Rex Spray Company was or- 
ganized by Mr. Moburg in 1896 and 
several foreign subsidiaries were 
formed later. He was credited with 
the development of commercial lime- 
sulphur solution, now universally 
used in orchard sprays. Early in 
the depression, Mr. Moburg sold the 
agricultural division of his business 
and reorganized the Rex Spray Com- 
pany as the Rex Research Corp., de- 
voted to the promotion of Fly-Tox 
and similar products. Because of 
Mr. Moburg’s failing health, manage- 
ment of the business for the past 
year had been in the hands of H. W. 
Moburg, vice-president and_ sales 
manager. 


J. C. Williams Passes 

Weirton, W. Va., June 1.—John C. 
Williams, vice-president of National 
Steel Corporation and regarded by 
many steel men as one of the great- 
est sales geniuses in the industry, 
died suddenly Monday morning. 

As president of Weirton Steel 


Company, subsidiary of National 
Steel, Mr. Williams held down costs 
and sold his output consistently 


through the depression, being one 
of the few in the industry to be able 
to point to such a record. The com- 
pany paid dividends without inter. 
ruption. 


J. F. Page, Former 
Agency Head, Dies 

Chicago, June 3.—J. Frank Page, 
active in advertising circles here for 
many years, was buried today in Oak 
Woods Cemetery. He died Monday 
at his home. 

Mr. Page, who was 70 years old, 
founded an advertising agency bear- 
ing his name in the early 1900’s. He 
retired from the agency field to 
found the Page Paper Products Com- 


pany. 
He was interested, with his 
brother, Edward T. Page, in the 


Page-Davis Advertising School oper- 
ated here for a number of years. 


Allen to Avtleem 


J. Stuart Allen has been named di- 
rector of sales and advertising of 
Artloom Corporation, New York. He 
will have charge of automotive fab- 
ric, upholstery and rug divisions. 


ideas to others. 


from his efforts. 


Chicago. 


AN ADVERTISING 
OPPORTUNITY 


Somewhere in the Middle West is a young adver- 
tising executive who knows he is going places in 
the advertising world, even though those about 
him may not, as yet, realize the fact. 
at the present time he heads his own small agency 
in or out of Chicago, or handles some worthwhile 
business in a large agency. 

He is creative and has the ability to sell his 
To such a man we offer an un- 
usual opportunity in the way of affording adequate 
financing, recognition, selling aid, and an oppor- 
tunity to share to an unusual extent in the results 
Such a man, if he is under 40 
years, is invited to write, stating in general his 
qualifications to take charge of the Chicago Office 
of an agency operating successfully in a large city 
in the Central West, and an interview will be 
arranged. All replies will be kept confidential. 
Members of our own organization know about this 
letter. Box 779. Advertising Age, 100 E. Ohio St., 


Perhaps 


Comical Caddy 
Is Put to Work 
by Worthington 


Elyria, O., June 3.—A new per- 
sonality, “Les Strokes,” will caddy 
every advertising move of the Worth- 
ington Ball Company this year. He 
is the creation of Don Wooton, car- 
toonist, who has been given free rein 


by Hubbell Advertising Agency, of 
Cleveland. 
“Les,” as the newcomer has be 


come known, will make a number of 
wise cracks about how golf is and 
should be played. Most of them will 
concern the efforts of dubs to play 
with a ball which made its first ap- 
pearance on the course in 1929, while 
experts insist on new balls. 


Copy in Magazines 


Even the little woman is entitled 
to a new golf ball occasionally, ac- 
cording to Les Strokes, who will 
gladden the hearts of golfers in copy 
in The Saturday Evening Post and 
Golfing, while endeavoring at the 
same time to cheer up dealers and 
pros through the pages of Golfdom, 
Sporting Goods Dealer, Sporting 
Goods Journal and other business 
papers. 


HOLDING OUT 


Now HENRY, NO CHISELING !— 
GIVE ME SOME OF-THOSE Gooo 


New cartoon series by 
Worthington 


Horne’s New Duties 


D. F. Horne, advertising manager, 
Wamsutta Mills, New Bedford, Mass., 
has been named advertising and 
sales manager. 


Irvine Joins Wilding 
Resigning from the Electrograph 
Company, Detroit, W. I. Irvine has 
joined Wilding Picture Productions, 
Inc., as sales manager. 


Lay Plans for 
Marketing of 
Temple Razor 


Boston, Mass., June 4.—The inven- 
tion of a new type safety razor by 
Dr. E. F. Temple of Boston has re- 
sulted in the formation of Temple 
Super-Safety Razor Company. Dr. 
Temple is president and S. E. Sofia, 
treasurer, 

The new razor is already in pro- 
duction, according to Dr. Temple, 
and distribution plans are now being 
laid. Offices will be established in 
the Little Building, Boston. 

The Temple Super-Safety Razor is 
of the “hoe” type with a straight 
handle and comes enclosed in a 
leather pocket designed to hold a 
quantity of blades. Plans are also 
being formulated to manufacture 
blades. 

“The Temple razor with the Tem- 
ple blade will give the world’s 
smoothest shave,” stated Dr. Tem- 
ple, “embodying a new principle 
The guard is to be held at a slightly 
lesser angle against the skin than 
is usual. This causes a shallow de- 
pression, into which the blade fol- 
lows immediately, cutting the whis 
ker straight and close, instead of at 
an angle and high.” 


ee 


in their place, but under many cir- 


cumstances they're too restrictive and 


inflexible. 


Whereas, with spots, you can get exactly 


“what you want when you want it”— 


without ifs, ands or buts! 


With spots you can take your sales-map 


and hit one spot or a hundred without 


FREE & SLEININGER, INC. 


h, chains do not a prison make!” 


HAINS (networks to you) are swell any regard to geography, station affilia- 
tions or anything except your own sales 


job . . . You can put on the kind of 


program that will pull properly in each 


territory ... 


fornia 


Florida! 


So. 


spots? 


when 


You can poke fun at Cali- 


you're broadcasting in 


. . chains need not a prison make, 


for you. How about calling us in to talk 


Radio Station Representatives 


JAMES L. FREE, Pres.-Treas. 


NEW YORK CHICAGO 


WHO (NBC) . . . Des Moines 
WGR-WKBW (CBS) . Buffalo 
WHK (CBS)... . . Cleveland 


KMBC (CBS) . . . Kansas City 


DETROIT 


WAVE (NBC)... . Louisville 
WTCN . Minneapolis-St. Paul 
KOIL (NBC) ..... Omaha 


H. PRESTON PETERS, V. P.-Sec. 


SAN FRANCISCO 


LOS ANGELES 
KSD (NBC) ..... St. Lowis 
KFWB .... Los Angeles 


KOIN-KALE (CBS) Portland 
KOL(CBS) ..... Seattle 
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ADVERTISING AGE 


June 8, 1935 


Cline Promoted 


Herbert S. Cline has been named 
advertising manager of Butler Broth- 
ers, Chicago, in charge of the cata- 
logue and advertising departments, 
succeeding Duane L. Peterson who 
became director of sales in March. 


Breneman with KF RC 


Thomas S. Lee, president of the 
Don Lee Broadcasting System, an 
nounced appointment of Tom Brene 
man as manager of KFRC, San Fran 
cisco, succeeding Harrison Holliway, 
resigned. 


Olson with K & E 
Lawrence Olson has been appointed 
assistant art director of Kenyon & 
Eckhardt, New York. He was for- 
merly art director for William H. 
Rankin Co., New York. 


50,000 WATTS 


Nashville, Tennessee 


FOUND: 


A sure cure for ailing sales curves. 
Advertising schedules on this station 
have worked wonders for dozens of 
others—can do the same for yours. 
A letter will bring diagnosis and 
prescription, also testimonials from 
happy users. Explain problem in 
your letter. 


LOUISVILLE @ KENTUCKY 
CBS BASIC OUTLET 
Edward Petry & Co. National Representative. 


Cleveland . . 610 kilocycles 


ACCOUNTS 


on WJAY 
now profiting by 


WIAY’S 


Merchandising Service 


Cardinal Laboratories 


Blackett-Sample-Hummert, Ine. 


Dixie Margarine, 
placed direct 
DRUMS Dry Cleaner, 
C. C. Winningham 
Gold Cross Milk, 
Erwin-Wasey & Co. 
La Choy Products, 
placed direct 
Quick-Serve Beans, 
Martin, Incorporated 
as in is a better market this 
year than ever before—Send for 
WJAY's rate card. 


Edythe Fern Melrose, Mer., 
Station WJAY 
new studios Carnegie Hall 
Cleveland CHerry o464 
Rep. 
Aerial Publicizing. Ine. 
New York Chicago 


CHAIN PROGRAMS 
JOCKEYING FOR 
GOOD POSITIONS 


New York, June 4.—-As one of nu- 
merous changes in time and talent in 
radio, Mary Pickford’s program, “Par- 
ties at Pickfair,’ heretofore heard 
Tuesdays, will shift to Sundays at 10 
p. m., EDST, beginning June 7. The 
sponsor is National Ice Advertising, 
Inc., and the show is broadcast over 
59 stations of the Columbia network. 
Donahue & Coe, Inc., is the agency. 

Hal Kemp and his orchestra are 
vacationing from the Gulf program, 
and will be replaced by Bill Challis’ 
band, effective June 7. As previously 
announced, Julia Sanderson and 
Frank Crumit will supplant Phil 
Baker on that show for the summer. 
Gulf uses 60 stations of the Colum- 
bia network Sunday evenings at 7:30 
p. m., EDST, the agency being Young 
& Rubicam. 


On General Mills’ “Gold Medal 
Hour,” a new feature, “The Latest 
Thing — Who’s Who in _  Today’s 


News” was scheduled to replace the 
“Worry Clinic,” but final plans are 
that the latter will be on the Colum- 
bia network Wednesday and Friday. 
Blackett-Sample-Hummert, Ine., is 
the agency. 


New Macfadden Program 


Macfadden Publications’ program, 
“Good Will Court,” has also been 
subject to a number of changes in 
plans, and will now begin June 7 at 
10:30 to 11 p. m., EDST, on the Mu- 


tual Broadcasting System. The 
agency is Ruthrauff & Ryan. 
American Tobacco Company has 


renewed its Wednesday spot on the 
NBC-Red network, effective June 10, 
for “Your Hit Parade and Sweep- 
stakes,” and on June 3 added the 
NBC basic blue, which is the first 
time a single commercial has used 
both networks at once. The total 
number of stations to be used for 
Lucky Strike on the National Broad- 
casting Company’s chains will be 93, 
and an equal number of stations on 
CBS is regularly used on Saturdays. 
Al Goodman’s orchestra will be re- 
placed by Carl! Hoff for the summer. 
The agency is Lord & Thomas. 

On the Mutual network, the H. C. 
Brill Company, Newark, N. J., maker 
ot E-Z Freeze Ice Cream Powder, is 
presenting “Take It Away,” a 15-min- 
ute program featuring songs and 
talks by a home economist. Starting 
date was June 3 at 9:30 and Wednes- 
days thereafter; agency, Franklin 
Bruck Advertising Corporation. 


U. S. Steel Selects 
Publicity Officer 


J. Carlisle MacDonald 
named assistant to Myron C. Tay- 
lor, chairman of the board, United 
States Steel Corporation, New York. 
His duties include public relations, 
hitherto handled by Mr. Taylor. 

Mr. MacDonald was with the New 
York Times from 1923 to 1931. Since 
then he has been public relations 
counsel to ruggenheim Brothers, 
bankers, New York. 


has been 


Kremer’Names Agency 

Kremer Plantations, New York, 
growers of fruits in California, have 
appointed Freiwald & Coleman, also 
of New York, for a campaign on fruit 
juices and fruit juice concentrates. 


Use Joint Call 


Stations WBAP, Ft. Worth, and 
WFAA, Dallas, have been granted 
authority to use joint call letters un- 
til August 1 to broadcast Texas Cen- 
tennial celebrations. 


Wilson to C testnad 


J. Howard Wilson has been ap. 
pointed Cleveland district manager 
of Metals & Alloys, New York. His 
office will be at 1133 Leader Bldg. 

Joplin Forms Agency 

William A. Joplin, formerly with 
McCann-Erickson, Inc., has formed 
the William A. Joplin Agency, Wood- 
lark Bldg., Portland, Ore. 


ee | 


The rates for this department are as follows: 


“Help Wanted” and 


charges $1. 


“Situations Wanted,” 


30 cents a line, minimum 


All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 


per in., $4.75; 4 to 6 in., per in., $4.50 
per in., $4.00: 13 to 15 in., per in., 
contracts. 


to 9 in., per in., $4.25; 10 to 12 in., 
$3.75. Write for discounts on term 


__ HELP WANTED 


POSITION WANTED 


SELLING AND SALES MANAGE- 
MENT OPPORTUNITY 
An organization of nineteen years fur- 
nishing a highly specialized national 
display advertising and merchandising 
service throughout the United States 
and Canada has a sales opportunity in 
Chicago for a_ successful salesman 
NOW getting business from leading 
national food and drug advertisers. 
If this man produces the sales results 
we are after, he will be offered an op- 
portunity to become sales manager of 
this branch. Write fully to 
Box 780, ADVERTISING AGE, Chicago 


PRINTING SALESMEN 


established printing concern 
doing a good general business in 
printed advertising has room for a 
man who is interested in servicing his 
accounts along creative lines. 

Would like to hear from those who 
know the business, have active clients, 
but need help and cooperation in 
ideas, plans, copy, art and plates, to 
better satisfy their customers and de- 
velop their volume. 

Replies will be held in strict confi- 
dence. Our men Know of this ad. 
Box. 782, ADVERTISING AGE, Chgo. 


A well 


NATIONAL 
SENTATIVE 


ADVERTISING REPRE- 

for outstanding trade 
newspaper in motor. transportation 
field. Write or call Mr. Martin, 4th 
Floor, 732 Van Buren St., Chicago. 


SERVICES 


Young woman, trained and experienced 
in trade paper publishing. Know edi- 


torial, make-up, advertising. Good 

writer. Now employed but available 

soon. Capable any job in this field. 
‘rit 


e 
781, ADVERTISING AGE, Chicago 
BUSINESS OPPORTUNITIES | 


Box 


SALESMEN — The Advertising Spe- 
cialty & Sign business has come back. 
Energetic, intelligent salesmen are 
earning real money selling Meeker- 
Made complete line of advertising and 
premium leather goods, calendars, spe- 
cialties and processed metal signs and 
highway bulletins. Oldest, strongest 
and most up to the minute lines on 
the market. Several exclusive terri- 
tories. Write Joseph C. Hodges, Sales 
Manager. 

The Meeker Company, Inc., Joplin, Mo. 


MISCELLANEOUS 


YOU SIMPLY MUST INVESTIGATE 
Unique process reproduces all sorts of 
illustrated advertising literature, pro- 
motion material, sales letters, price 
lists, charts, etc. Typesetting or cuts 
unnecessary. All sizes available. 

600 copies (84x11) $2.50 
Additional hundred copies—20c 
Send for samples 
LAUREL PROCESS, 480 Canal, N.Y.C. 


PHOTO POST CARDS 


Actual Reproductions of your 
Phot $15.00 per 100 


aaa Gar 
8x10 Size for Salesmen’s 

Samples ... . . $10.50 per 100 
Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 


15% TO AGENCIES 


On all car card space orders. $50 per 
menth includes rich Honolulu in your 
campaign. Write to Adv. Dept. 
HONOLULU RAPID TRANSIT CO., 
HONOLULU, T. H. 


FOR SALE 
BUYERS ARE AMBITIOUS 
We need more good mechanical and 
engineering trade papers either paid 
or controlled circulation. 
Harris-Dibble Co., 11 W. 42 St., N.Y.C. 


Financial Advertisers 
Elect Mark Hanna 


Mark Hanna, Boston, was elected 
president of the Financial Advertis- 
ers Association of New England, suc- 
ceeding Roy H. Booth, Jr. 

Stanley E. Clark, Louis W. Munro 


and Edward F. Messinger were 
elected vice-presidents; E. H. Kit- 
tredge, chairman of the_ board, 
Henry I. Hewitt, secretary; Lindley 
A. Bond, treasurer; and Roy H. 
Booth, Jr., Ralph M. Eastman, 
Joseph F. Moriarty, Arthur M. 


Wright, John H. Wells, Frank Groves 
and A. B. Merrill, directors. 


Toronto Club Shows 
Advertising Benefits 


Service rendered to consumers by 
advertising in cutting costs by in- 
creasing demand and in bringing to 
the forefront the newest develop- 
ments of science were shown in a 
one-act play presented by the 
Women’s Advertising Club of To- 
ronto. 

Advertising has been a means of 
disseminating culture, making pos- 
sible the distribution of newspapers 
and magazines at a price within 
reach of everyone, the play revealed. 


Goes to Otten 


Mrs. Marie Bernhardt has resigned 
as assistant secretary-treasurer of 
Leader Card Works, Milwaukee, to 
become sales and promotion manager 
of Otten Brothers, Detroit. She is 
a past president of Women’s Adver- 
tising Club of Milwaukee. 


Atlas Steel to Tyson 


Atlas Steel Construction Co., New 
York, has retained O. S. Tyson and 
Co., New York, for a campaign on 
bulk oil storage and handling plant 
equipment. 


Ohio Hydrate to U. S. 

Ohio Hydrate & Supply Co., Wood- 
ville, O., manufacturer of finishing 
lime and building materials, has ap 
pointed United States Advertising 
Corporation, Toledo. 


Sanders in East 


S. E. Sanders has joined Monu- 
ment Mills, Housatonic, Mass., manu- 
facturer of bedspreads and yarns, as 
sales manager. He was formerly 
with Butler Brothers. 


Readers Grade 
6 Reasons for 
Hires’ Success 


- 


Philadelphia, Pa., June 3.—-Earnest 
study of six salient reasons for the 
popularity of Hires’ root beer is re- 
quired in a new contest launched by 
Charles E. Hires Company. The con- 
testant is required to number the six 
stated reasons in order of their im- 
portance, as well as to formulate a 
seventh reason. 

In addition to 1,415 prizes agegre- 
gating $10,000 for consumers, the 
company has set aside 375 awards to 
dealers whose customers best state 
the reasons for the perennial popu- 
larity of Hires’ root beer. 

Illustrations in the copy stress the 
fact that the 60-year old product is 
available in three forms—at the 
fountain, in bottles, and finally, in 
extract form for home use. 

The campaign broke in The Amer- 
ican Weekly, followed by announce- 
ments in the Sunday Metropolitan 
Group and rotogravure sections of 
Cincinnati Enquirer, Des Moines 
Register, Indianapolis Star, Minne- 
apolis Journal and St. Paul Pioneer 
Press. Black and white was used in 
the Columbus Dispatch, Denver Post, 
New Orleans Times-Picayune, Port- 
land Oregonian and Salt Lake Trib- 
une. 

Liberty and The Saturday Evening 
Post are also on the schedule. O’Dea, 
Sheldon & Co., New York, are in 
charge. 


Brinkmoeller to WCKY 


David Brinkmoeller, former man- 
ager of WGST, Atlanta, has joined 
the commercial staff of WCKY, Cin- 
cinnati. 


Luick Promotes Hadley 
W. J. Hadley, associated with 
Luick Ice Cream Co., Milwaukee, 


for 17 years, has been named sales 
and advertising manager. 


Two Promoted 
David Pierce and Cliff W. Skogh 
were elected vice-presidents of Ma- 
gill-Weinsheimer Co., Chicago. 


—____= 


Jelke Premium 
Campaign Goes 
in Second Areg 


Chicago, June 5.—With genera) 
promotion of a new premium offe 
opening today in Youngstown, 0. 
and Grand Rapids, Mich., John F 
Jelke Company, Chicago, manufgp. 
turer of Good Luck Mayonnaise 4 
planning to extend the campaign y 
other districts, it was announced. 

Success of a recent test campaig 
in the Chicago suburban field |aj 
the basis for the current promotiog 
Five hundred to 1,000-line advertige, 
ments are being carried in news 
papers of nine cities in the secon 
area. The campaign is to continy 
30 days. 

Copy stresses the offer of a foy. 
ounce jar of Good Luck Mayonnaiy 
free with purchase of an eight-ouny 
jar and a refund if the consumer j 
not satisfied. Counter displays ang 
a window strip also have been pr 
pared for the campaign. 


Hill in New Offices 
Hill & Knowlton, Cleveland py) 
licity firm, has moved from 
Union Trust Building to 1454 Build 
ers Exchange Building. 


ro 
ves 


USE 
FAITHORN 


3-in-l Service 


PRINTING 


Faithorn is built upon the founds: 
tion of offering a superior service 
to advertisers and advertising 
agencies... Not only is this 
evident in the finished work, bu! 
alsoin priceand actual timesaved 

. Faithorn 3-in-1 service offers 
typography, engraving andprint 
ing—all under ONE roof. . . The 
saving of TIMEalone avoids your 
chasing the rainbows of discon: 
nected suppliers whose respon 
sibility is limited to the work they 
do... You will be pleased with 
FAITHORN SERVICE. On that nex! 
job try us and note the difference. 
Simply phone Wabash 7820. 


For many years 
Finchley has 
used FAITHORN 
3-in-1 complete 
service. You, too, 
can now enjoy its 
many advantages. 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish. 
but all are here, ready to serve you-:" 
Speed — economy —satisfaction assured. 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 
504 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 
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| TIMKEN... 


Offer 


: RE UBLIC 
= ’ es 


GOODYEAR... 


Across the pages of INDUSTRIAL MARKETING parade the greatest names in industry, giving 


OUNCE 
ner jg 
‘S and 
N pre 


LN us essential data for the benefit and instruction of our readers in a remarkable new series of 
ice 


complete, detailed, authentic case studies of industrial marketing practices ... Timken Roller 


§. ~=©Bearing led off the parade in our April issue . . . Republic Steel followed in May . . . the Mech- 


offer anical Rubber Goods department of Goodyear is analyzed in June . . . Such industrial giants as 
{print 
se Black & Decker, Bakelite and General Electric will follow month by month . . . Never before have 
ith industrial organizations of such importance revealed all of the details of their merchandising, sales 
at nex 
"7820 and advertising set-up . .. never before have readers been given such a wealth of factual material 


aa) ... never before have advertisers been presented with so remarkable an opportunity to identify 


= themselves with the successful merchandising practices of such prominent organizations. 


INDUSTRIAL MARKETING 


100 EAST OHIO STREET, CHICAGO * * 330 WEST 42ND STREET, NEW YORK 
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Portland Women Pick 


Emily Eisenhauer 


Emily Eisenhauer was elected 
president of the Women’s Advertis- 
ing Club of Portland, Oreg. Mrs. 
Grace Henderson is vice-president. 

Other officers are Margaret Find- 
lay, second vice-president; Vivian 
Hughes, secretary; Mrs. Elsie Brown 
O’Bryan, treasurer; Mrs. Laura Otis, 
rose regent; Resta Howard, chan- 


cellor; Grace Thoburn, Vivian Coo- 
ley, and Mrs. Agnes Culton, direc- 
tors. 


Watson Joins Stemar 


Arnold S. Watson has joined the 
sales staff of Stemar Displays Co., 
Chicago, which has moved to the 8th 
floor of the Pure Oil Bldg. 


Worcester Club Elects 


The Worcester, Mass., Advertising 
Club unanimously elected Paul F. 
Goward president. Other officers are 
Charles H. Rosseel, first vice-presi- 
dent; Bertil B. Becker, second vice- 
president; George S. Spaunburgh, 
secretary, and Leslie B. Goff, treas- 
urer. 


Electrical Paper 


in Design Contest 


Prize awards totaling $500 are 
offered in the second annual product 
design contest of Electrical Manu- 
facturing, New York. The contest, 
open to all who design or make elec- 
trically-operated machines,  appli- 
ances and equipment, closes Aug- 
ust 15. 


Remington Rand Has 
New Music Writer 


Remington Rand, Inc., Buffalo, has 
started production of a music type- 
writer with 50 musical symbols in 
the upper case position. Numerals 
and a small capital alphabet are in 
the lower case position. 

A special half-space lever, special 
ratchet, and variable line spacer, “as- 
sure accurate placement of notes and 
symbols and permit writing on any 
sized staff.” 


Downey Represents Hotel 


Joining the Dreier Hotel, New 
York, as New England promotion 
representative, William Downey, has 
opened offices in the Little Building. 
80 Boylston St., Boston. 


ALL TYPES OF 
FARM PAPERS IN 
GAINS FOR MAY 


Chicago, June 4-—AIll classes of 
farm papers continued to register 
gains in May, 1936, in comparison 
with the same month of 1935, ac- 
cording to an analysis of figures 
compiled by National Advertising 
Records. 

Monthlies showed an increase of 
10.5 per cent over May, 1935, while 


pet, 


Bond Bakers 
‘network’ their own 


territories 


The Bond Bakers selected “network” 
consists of 9 stations—in 9 active mar- 
kets of special interest to General Bak- 
ing Company, where intensive sales 


promotion is desired 
Gamble (Drene) 


. . Procter & 
“networks” its sales 


message over 5 stations. Drano, on the 
other hand, uses one! Kroger Grocery 
sells coffee through 10 stations, while 
Goetz Beer uses 20. Richfield Oil, on 
the west coast, lists 15 stations, and the . 
Chevrolet Dealers campaign has 378. 
And they’re all WBS outlets! 
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This gives you some idea of what you 


can do by “networking” 


precisely the 


markets you want, through the WBS 
method of selective broadcasting. Ai lot 
like setting up your own newspaper list, 


isn't it? And your WBS 


discs are dis- 


tributed to stations with the greatest of 


ease. . . 


“WBS selective broadcast- 


ing” is another way of saying “highly 
selective marketing—unlimited market- 
ing flexibility—definite marketing econ- 


omy.” . 


There’s much more to this 


than meets the casual eye. Give it your 
ear, too—and ask questions! 


WBS facilities include: expert production assistance, when desired, for program 
building; station relations division, an aid in clearing time; shipping division, for 
punctual distribution of discs; in addition to the WBS sound engineers who produce 


your WBS “matched quality” 


Complete information on request. 


WORLD BROADCASTING SYSTEM 


NEW YORK e 


CHICAGO e 


ATLANTA 


e LOS ANGELES 


recordings by the wide-range vertical cut process. 


e SAN FRANCISCO 


the gain of semi-monthlies was §¢ 
per cent. Bi-weeklies did even be. 
ter, registering a gain of 14.6 pe, 
cent, while weeklies topped all farp 
papers with an increase of 23.9 pe, 
cent. 

Detailed figures for May for ay 
farm papers, exclusive of baby chick, 
live stock and classified advertising 
are given in the appended table, 


Monthlies 1936 1935 
Country Gentleman 33,950 33,569 
Capper’s Farmer .......- 23,163 21,183 
Progressive Farmer and 

Southern Ruralist: 

Carolina-Virginia 

Edition ....csceees 21,286 18,813 

ae Alabama Edi- 

SS ae cere 19,951 17,759 

Miasiasipet Valley 

(on on nob aaa 19,068 18,66 

Kentucky-Tennessee 

arr 19,058 18,205 

Texas Edition ....... 16,976 17,283 

AN BARIONS .ccssiee 15,191 16,195 

Average 5 Editions... 19,268 18,145 
Successful Farming ... 20,576 16,279 
California Citrograph.. 16,432 12,267 
Country Home ........ 16,098 12,66) 
Southern Planter ...... 10,660 7,564 
Southern Agriculturist. 10,225 11,405 
Farm Journal .........- 8,373 3,29 
Breeder’s Gazette ..... 4,628 3,678 
National Live Stock 

PROBOERE i cccceeser> 4,340 4,289 
Wyoming Stockman- 

4, 3.  @ereererrrreer 4,085 4,615 
'The Nation’s Agricul- 

a. ee 1,840 2,093 

Semi-Monthlies 
Farm and Ranch ...... 16,208 13,068 
Arizona Producer...... 15,850 13,905 
The Farmer-Stockman .. 15,730 14,018 
Montana Farmer ...... 15,417 12,160 
Hoard's Dairyman .- 12,531 13,690 
i | eee 10,212 11,031 
Western Farm Life.... 9,134 8,101 
Missouri Farmer ...... 5,331 5,142 
Arkansas Farmer ..... 2,129 3,417 

Bi-Weeklies 
California Cultivator .. 26,680 19,704 
The Farmer: 

Local Edition ....... 26,087 18,861 

General Edition ..... 20,879 16,166 

Dakota Edition...... 20,879 13,348 
Wallaces’ Farmer & 

Iowa Homestead .... 21,324 18,14 
2?Washington Farmer .. 19,969 21,747 

Zone Advertising .... 1,498 2,135 
2Oregon Farmer........ 18,398 19,714 

Zone Advertising .... 455 770 
Nebraka Farmer ...... 18,000 14,274 

Zone Advertising ..... 2,577 6,158 

Average 4 Editions... 18,644 

Average 6 Editions.... 15,30 
Prairie Farmer 

Illinois Edition ..... 17,704 14,543 

Indiana Edition...... 15,338 12,430 
SIGGHO WRPMIOF 1.02.60 17,117 19,471 

Zone Advertising ... 1,106 707 
Wisconsin Agriculturist 

SRG POPMEP «5 .ccsvee 16,087 11,635 
American Agriculturist. 16,034 14,624 

Local Zone Advertis- 

Sl ko pees sees ses 1,974 3,328 
Pennsylvania Farmer.. 14,488 12,106 
eee 12,445 11,115 
Michigan Farmer...... 12,083 10,177 
Dakota Parmer ....... 11,278 9,685 
New England 

PROMGRTOAR 2 ooncc ccs 10,692 8,415 
Indiana Farmer’s Guide 9,729 9,236 
Kansas Farmer (Mail 

and Breeze) ...... 9,503 10,045 

Zone Advertising .... 2,775 3,850 
SMissouri Ruralist 8,644 10,832 

Zone Advertising ..... 4,628 1,069 

Weeklies 
‘Pacific Rural Press.... 40,665 30,520 
5Weekly Kansas City Star 

Arkansas-Oklahoma 

po Pe eee 19,774 15,463 

Missouri Edition .... 19,535 16,223 

Kansas Edition ...... 19,492 15,591 
‘Rural New-Yorker ... 12,937 10,254 
‘Capper’s Weekly ..... 10,370 6,026 
Semi-Weekly Farm News 

Friday Edition ...... 6,421 8,517 

Tuesday Edition .... 3,833 4,847 
Dairymen’s League 

LP RRS tats eee 4,785 3,779 

1Successor to Bureau Farmer. 

“Two issues in May, 1936; three in 
May, 1935. 

®Three issues in May, 1936; two ip 
May, 1935. 

‘Five issues in May, 1936; four in 
May, 1935. 


‘Four issues in May, 1936; five in 


May, 1935. 


This is a 
CREAM 
Top 


' COW 
Rock County Has 
45,000 


—Ships more Cream than any Wisconsin 
county. 


—1l Million lbs. Cheese. 
—l!/, Million lbs. Butter. 


—Milk Checks to Farmers equal industrial 
payrolls to 4,000 workers. 


Farm Production UP 8%. Market of 75.000 
Ripe for Test Advertisers. 


Janesville, Wisconsin 
Gazette---WCLO 
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S 8 GLASS DRESSES MAY BE NEXT VOGUE : 


PHOTOGRAPHIC REVIEW 
OF THE WEEK 


BEAUTY AND UTILITY JOIN HANDS IN NEW BATHROOM UNITS 


19,704 
“a Owens-lllinois Glass Co., Toledo, demonstrates possibilities of its 
pcs new fibrous glass in the textile field. 

13,348 


18,144 
21,747 
2,135 
19,714 
770 
14,274 
6,158 


15,800 


FIRST RAILROAD MAGAZINE COPY 
—- : -- How Crane Company, Chicago, has solved a problem of the ages. 


| ‘ ‘ofa meres a zm : se (Story on Page 15) 
KS Dudldhy J 


po eee eee FULLER PAINT DEVELOPS NEW IDEA IN OUTDOOR DISPLAY 
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8,415 
9,236 


10,045 
3,850 
10,832 
1,069 
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ASSDELTION or FUE Gay RAILHORNOS 


Vari-colored Carrara glass, combined with a revolving color wheel, attract attention to this new painted bulletin on Wilshire 
Spread to appear in Saturday Evening Post of June 13. Bivd., Los Angeles. Foster & Kleiser and McCann-Erickson collaborated on the design. 
(Story on Nat 1.) 


30,520 


15,463 
16,223 
15,591 
10,254 

6,026 


AMUSED TRIO AT LONDON CONVENTION ALL SET FOR OPENING OF EXPOSITION 


Streamlined Greyhound sight-seeing busses await the opening of the Great Lakes Exposition 
at Cleveland, June 27. They were built by White Motor Company, which, however, has 
nothing to do with the yeomanettes who will act as greeters. 


8,517 
4,847 


3,779 


fisconsiD 


Edward C. Doll, president of the Erie Advertising Club, caught in a 

smile at the recent convention of the Advertising Affiliation. Sharing 

is merriment are Thomas E. McLaughlin, publication manager, The 

aturday Evening Post and Rev. Norman Rawson, fighting minister 
from Ottawa. 
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ADVERTISING AGE 


June 8, 1936 


... that’s where Outdoor Adver- 
tising meets every exacting sales 
test throughout Michigan’s Larg- 
est Trading Areas. 8 out of 10 
people* had PURCHASED, within 
the past sixty days, many com- 


modities which they voluntarily 


a ll iy 


recalled having seen advertised 
outdoors . . . lending emphasis 
to our suggestion that Outdoor 
Advertising is a sweet BUY for 
anyone interested in translating 


impressions into SALES in these 


busy and fertile marketing centers. 


WALKER & CO. 


* Revealed in a recent survey conducted in Detroit, Grand Rapids, Flint and Saginaw 


by a nationally prominent statistical organization. Particulars on request. 
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